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Linkable two player units. 

Up to 8 players can compete 
head-to-head. 

Realistic throttle control. 
Players control bike's authentic 
side-to-side motion 


: SPECIFICATIONS 

@ Width(assembled) 79.5 inches (202 cm) 
, -# Depthyassembied) 74 inches (188 cm) 
i@ > Weight | 782 Ibs. (782 kg) 


NAMCO-AMERICA, Inc. 


3255-1 Scott Blvd. Suite 102 
() LISTED Santa Clara, CA 95054-3013 
(408) 496-6371 


Fax: (408) 496-6399 


©1992 Namco Ltd. All rights reserved. 





> LOUISIANA POKER STATISTICS...Early numbers are coming out 


of Louisiana as the state gradually enrolls the new legal video poker machines. 
According to the La. State Police, 13 manufacturers have been licensed 
(29 applied), 26 distributors (32 applied), and 165 device owners (165 ap- 
plied) as of July 16. Applications are still being processed and new ones 
are coming in daily. On the location side, 993 have been licensed and ap- 
proximately 2,100 games have been enabled (3,675 have been enrolled into 
the computer system). Twenty-seven state troopers are traveling the state 
enabling games and doing background investigations for pending appli- 
cations. The process could be quicker for locations with patrons staring 
at games not yet operational. It’s too soon for any solid income figures. Look 
for more on the first series of game installations in the “News.” 


RHODE ISLAND PASSES VIDEO LOTTERY .. . Don’t get too excited. 
Video lottery passed in the Rhode Island House and Senate and was signed 
into law by the governor in mid-July, but the games will only appear in the 
one jai alai and one dog track. The program, which calls for a central system 
and multi-vendors, will be under the umbrella of the lottery commission. 
At present, a committee is being formed to formulate the rules and regulations. 


KRAMER MAKES DEAL... Kramer Manufacturing has developed a legally 
approved 8-line redemption game, in conjunction with Wing/Eagle Co. of 
Tokyo. The Fruits and Bells game is the only legally approved 8-line game 
for the state of lowa through lowa Code #99B.10. Kramer has given the ex- 
clusive distribution rights for sales in lowa to H-Z Sales of Omaha, Neb. 


FLORIDA HANDED LEGISLATIVE DEFEAT...A bill that would’ve 
eased the tax burden for the Florida coin-op community failed in the final special 
session of the Florida Legislature, according to Manley Lawson, chairman of 
the Florida Amusement and Vending Association (FAVA) legislative committee. 


The bill, which called for reducing the 7.81 percent gross receipts tax to three 
percent while adding a $10 per machine fee, passed in the Senate but failed 
in the House. ‘There was so much politics flying around before the end of 
the session, and time became a factor,’ Lawson said. “We just came up a 
little short. There wasn't any real opposition to it, so I’m hopeful that when the 
Legislature convenes again in 93, we can get the 7.81 tax repealed.” 


Lawson says FAVA will stage seminars in the following cities to apprise members 
of their obligations regarding the tax, how to minimize the effects of the 
tax on their businesses, etc.: Orlando (Birmingham Vending), Aug. 8; Ft. 
Lauderdale (site undetermined), Aug. 15; Jacksonville (site undetermined), 
Aug. 22; and Tampa (site undetermined), Aug. 29. All seminars start at 10 
a.m.; call FAVA at (407) 898-3451 for site information. 


JACOBS TO DATA EAST... Paul Jacobs has accepted the position of 
vice president of sales and marketing with Data East. He will oversee the 
sales of all coin-op and consumer video games. 


Jacobs was most recently with SNK, opting to leave the company rather 
than make a move to northern California when SNK moved its offices. Jacobs 
has 25 years in the industry, serving in various positions with Capcom, Exidy, 
Chicago Coin, and Wurlitzer. 


COMPANIES, PEOPLE ON THE MOVE... Romstar will make a move 
from Torrance, Ca., to Sunnyvale sometime in September. We will have the 
new address and phone numbers when available. 


At American Sammy, Norm Evangelista has left to pursue other interests. 
The company is also planning other changes, though all the details have 
not been finalized. 


KAHLER TO TECMO... Joyce Kahler has left Romstar to take a posi- 
tion with Tecmo. She has been named the national sales manager for the 
consumer division. She told us how excited she is to be working in the con- 
sumer division of acompany with strong coin-op roots, since that is where 
she started her career. Tecmo will be moving into larger facilities in Torrance 
from its present location in Carson, Calif. 


JORDON LOPEZ WELCOMES SISTER. ..Romstar’s Rene Lopez and 
his wife Linda are the proud new parents of a daughter, Dana Marie. Dana 
Marie was born on July 11 and welcomed by older brother Jordon. 


P.M.I. NOW PLAY BY PLAY ...P.M.I. Toys and Novelties is one of five 
subsidiary companies of Texas-based Pizza Management Co. recently pur- 
chased from owner Arturo Torres by four company executives. The prin- 
cipals of the new company, T.M.I. International, include Jon Dennison (CEO), 
Mark Gawlik (president), Jay Foreman (vice president), and Fransico Saez 
Moya (executive vice president). 


| In conjunction with the purchase, P.M.1. will be renamed Play By Play Toys 


and Novelties. In addition, there will be an aggressive expansion plan that 
will include adding new distribution centers and regional sales representa- 
tives, acquiring more hot licensed products, and adding a retail market division. 


Included in the five subsidiaries are Val Verde Vending and Restaurants 
Universal. Val Verde Vending is a growing video and crane operation, run- 
ning over 2,000 machines in more than 300 locations. Restaurants Univer- 
salis a restaurant franchise concept opening its first two locations in Spain 
this summer. 


Gawlik and Foreman, former general managers of the toys and novelties 
division, will continue to head Play By Play; Dennison will head Val Verde 
Vending; and Saez Moya will head Restaurants Universal. 


BETSON PLUS STELLA EQUALS BETSTAR. .. Stella Internation- 
al and Betson Enterprises have formed a partnership known as Betstar Ltd. 
The new company will concentrate on the limited gaming jurisdictions through- 
out the Western Hemisphere, as well as video lottery jurisdictions. Betstar 
is developing new product for the Americas and awaiting license approvals. 


Peter Betti and Bernd Donalies are Betstar’s executive directors. Andrea 
Schatz and Bill Treger will run the day-to-day operations, with assistance 
from Dave Tucker. For more information on Betstar Ltd., call (800) 864-7670. 


ROSENTHAL LAUNCHES ADVOCACY GROUP... This could be 
the most exciting news to operators to date. New York businessman Jeff 
Rosenthal has launched The Amusement and Vending Advocate, an or- 
ganization capable of giving America’s vending and amusement industry 
the financial and legislative clout it needs to become a national voice. 


Rosenthal said the Advocate will provide the industry with financial serv- 
ices ranging from helping set up payroll services, employee pensions, and 
medical plans to helping find the right health care providers. Another valu- 
able service will be helping with marketing strategies and lobbying. 


“The industry is starving for these services,’ said Rosenthal, a CPA and 
former operator who has written tax articles for Play Meter for nearly 10 
years. “This is the first and best opportunity to unite it under a common cause.’ 


As a division of the American Small Business Association, the Advocate 
will pull some of its support directly from that 150,000-member organiza- 
tion. Additional support will come from H.D. Vest Inc., an Irving, Texas, firm 
that specializes in a wide range of financial services. 


WILLIAMS TO DISTRIBUTE IN ARGENTINA... . Williams Electronics 
will distribute direct to Argentina through Juegos SACOA, managed by Jorge 
Mochkovsky. Williams’ Lenore Sayers said, ‘“SACOA’s many years of dis- 
tributing experience in Argentina will be a tremendous benefit in the ex- 
pansion of this most important market.” Williams will ship Bally’s pinball 
line as well as Williams’ products through SACOA, which is located in Mar 
del Plata, with a branch office in Buenos Aires. 


BAD NEWS IN MASSACHUSETTS. ..On June 25, the state Senate 
added an amendment to the budget that would legalize video poker through 
a sole-source contract. This language is totally unacceptable to the mem- 
bers of Massachusetts Gaming Association (MAGA), which sent the fol- 
lowing memo to its members: 


“Three members of the House and three members of the Senate will meet 
to resolve the differences between the House budget and the Senate budget. 
We urge you to call or write the representatives and state senator from your 
residence and your business. Tell them of your interest in the legalization 
of video poker with local vendor involvement, which is direct involvement, 
local jobs for local people—not a giant out-of-state manufacturer. Ask them 
to press for this with Sen. Patricia MacGovern, chairman of the Senate Com- 
mittee on Ways and Means, and Rep. Thomas Finneran, chairman of the 
House Committee on Ways and Means. 


“This is the major critical issue for your business on this issue to date. If 
this is adopted, your chance of being involved as a coin operator in video 
poker is over.” 


ATLAS ANNOUNCES APPOINTMENTS... Atlas Distributing, whose 
main office is in Chicago, has appointed Jim McNally as the branch manager 
of the Indianapolis office. Jim has spent 23 years in the coin-op business, 
including nine with Empire/Bally, two with Modern Vending, and two with 
Bertsch Food Service. The Indianapolis branch has a full line of amuse- 
ment and vending machines with a complete service and parts department. 
Robert Scott is the new parts manager. 
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HAPP 


ILLUMINATED 
PUSHBUTTONS 


ad 
ILLUMINATED PUSHBUTTONS from HAPP are 
available in a large variety of standard and 
Custom colors, sizes and shapes. Modular 


construction fits wood or metal control panels. 
Special legend lettering designs are available. 


PLUS HAPP standard and custom: 

@ Joystick Controls @ Power Controls 

@ Driving Controls @ Pushbutton Controls 
@ Coin/Currency Controls 


illuminated and 
@ Trackball Controls non-illuminated 


HAPP promises the finest quality, competitive 
pricing and fast delivery. 


Call or write for FREE HAPP CONTROLS catalog 


CALL FOR FREE CATALOG 


Happ CONTROLS, inc. 


Manufacturers of Electronic Controls 


106 Garlisch « Elk Grove, IL 60007 
Phone (708) 593-6130 


FAX: (708) 593-6137 * TELEX: 297249 CONTROLS UR 
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Quick change. 


SEGA revolutionizes redemption. 








[It’s unbelievably fast, easy and economical. 
Plus, these games are totally program- 

mable. You have complete control over 

just about everything, from the number 


“Awesome Rat”! “Awesome Loop”! 
“Hi Tension”! 

‘The first three of SEGA’s interchange- 
able, totally programmable redemption games. 
‘They’re revolutionary. And very profitable. 

Here’s why. 

You buy a single cabinet, with one of 


of coins required to ticket schedules. ‘the 
system even tells you what your profits are. 

And you won't need a degree in 
computer engineering. 

So if you want to maximize your ROI 
with the latest innovation in redemption, 
contact SEGA today. 

And let the revolution begin. 


these three exciting games. Each packed 
with skill-oriented, non-violent, family fun. 

Want to change the game? All you 
need is an affordable conversion kit, a 
screw driver—and about 30 minutes. 





SEGA Enterprises, Inc. (U.S.A.) ¢ 2149 Paragon Drive ¢ San Jose, CA 95131 ¢ Telephone: (408) 435-0201 ¢ FAX: (408) 435-0294 


SEGA is a trademark of SEGA Enterprises, Ltd. Awesome Rat, Awesome Loop and Hi Tension are licensed exclusively to SEGA by Quick Silver Development Co., San Leandro, California. 


‘Quality is Our Family Tradition’ 





























800-227-5813 


IN CA 800-227-5814 


Quality control personnel at Hoffman & Hoffman 

checking diameter of token with micrometer 

e Immediate same-day ship- 
ment on stock tokens 


e Quality artwork and design 
service at no charge 


e Hoffman & Hoffman tokens 
are minted under the most 
rigid quality control 
standards. 


e We match Old World crafts- 
manship with advanced 
technology. 


e Hoffman & Hoffman has 
the best prices and fastest 
delivery for stock or custom 
tokens. 


@ You can buy the best 
tokens for less. Check 
Our prices and see. 


HOFFMAN & HOFFMAN 


P.O. Box 896, Carmel, CA 93921 
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The staff of Laramie Interests has really ‘‘gotten into’ their work as experienc- 
ed suppliers of plush pre-packs for operators of cranes and redemption 
equipment. 


A 2 games in one, regulation play and VS mode 
against computer players. 

A Challenging 2 or 4 player horizontal kit. 

A Hidden power-up items increase player's fighting 
power. 

A Great for all types of locations and players of 
all ages. 

A Tremendous return on investment opportunity. 





Ask your authorized 
IREM DISTRIBUTOR for details 
or call IREM at 206-882-1093 





QUIPMENT POLL 


Buying the right game can be a ‘‘make-or-break’’ proposition for the operator. This chart is based 
on operator evaluations and is designed to provide information needed to make prudent game pur- 
chases. The longevity points indicate a game’s staying power. 
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VIDEO & PINBALL COMBINED 


Street Fighter Il Champ Ed. 
The Addams Family 
Street Fighter Il 
Terminator 2 
Terminator 2 

X-Men 

Final Lap Il 

Steel Talons 

The Getaway 

Race Drivin’ 

Hard Drivin’ 

Mad Dog McCree 
Race Drivin Panorama 
Fun House 

The Machine 

Final Lap 

Road Riot 

King Of The Monsters 2 
Super Mario Bros. 
Sunset Riders 

Aero Fighters 

WWE Wrestle Fest 
Batman 

Hook 

Fatal Fury 


ALLEY BOWLERS 

1. Skee-Ball (Skee-Bal/) 
2. Smartball (Smart) 

3. Bowlingo (Capcom) 


SPORTS GAMES 

. Slugfest (Williams) 

. UB-QB Football 
(Nat’! Sports) 

. Shoot To Win (Smart) 

. Sonic Blast Man (Taito) 

. Hoop Shot (Doyle) 

. Putting Challenge (/.C.E.) 

. Championship Basketball 
(Grayhound) 

. Quick Shot (Design Plus) 

. Panda Pitch (Doyle) 


SINGLE COIN PUSHERS 
. Klondike (Betson) 
. Rock N’ Roll (Betson) 
. Starburst (CC/) 
. Wedges/Ledges (Betson) 
. Riverboat (Coasta/) 
. Clown Around (Betson) 


SINGLE CRANES 


1. Hollywood Crane 
(Maxwell Creations) 


AUGUST 1992 


MONTHS MONTHS 
ON IN 
CHART TOP 10 


POINT 
VALUE 


9.63 
9.30 
8.98 
8.79 
8.65 
8.29 
8.27 
8.19 
8.13 
7.92 
7.69 
7.67 
7.67 
7.58 
7.52 
7.44 
7.21 
fot 
7.14 
18 


MFG. 


(Capcom) 
(Bally) 
(Capcom) 
(Midway) 
(Williams) 
(Konami) 
(Namco) 
(Atari) 
(Williams) 
(Atari) 
(Atari) 
(Betson) 
(Atari) 
(Williams) 
(Williams) 
(Atari) 
(Atari) 
(SNA) 
(Premier) 
(Konami) 
(McO’River) 
(Am. Technos) 
(Data East) 
(Data East) 


(SNA) 


REDEMPTION 


POINT 
VALUE 


SINGLE CRANES (Cont.) 
. Big Choice (Betson) 
. Clean Sweep (Smart) 
. Top Choice (Betson) 
. Skill Crane (Grayhound) 
. Action Claw (Betson) 
. Jumbo Crane (Grayhound) 
. Challenger (Wedges/Ledges) 


. BASKETBALL 
. Bozo Basketball (Design Plus) 
. Shoot To Win Jr. Basketball 
(Smart) 
. Jr. All American (CC/) 
. Lil’ Hoop Shot (Doyle) 


ROLL DOWNS 

1. Clown Rolldown (BayTek) 
2. Fielder’s Choice (BayTek) 
3. Quackers (Seidel) 

4. Poker Roll (Coasta/) 


NOVELTY 

1. Mr. Six Gun (Vari-Tech) 

2. Rock-N-Bowl (Bromley) 

3. Whac-A-Mole (Bob’s 
Space Racers) 

4. Hop-A-Tic-Tac-Toe 
(Data East) 


6.86 
6.60 
6.33 
5.71 
5.43 
5.00 
3.00 


6.67 
6.50 


6.33 
5.60 


6.17 
6.00 
5.67 
4.33 


7.67 
7.64 
7.57 


7.56 


N 


OVELTY (Cont.) 
Bozo Grand Prize Game 
(Exit) 


. Crazy Clown (Coastal) 

. Cracky Crab (Namco) 

. Feed Big Bertha (Smart) 
. Can Alley 


(Bob’s Space Racers) 


. Bank It (Lazer-Tron) 
. Hungry Hungry Hippos 


(.C.E.) 


. Wacky Gator (Data East) 


. Pop-A-Ball (Coasta/) 

. Cosmo Gangs (Data East) 
. Knock Down (Meltec) 

. Fire Fighter (CC/) 

. Pop-A-Tac-Toe (Coasta/) 

. Boom Ball (Meltec) 

. Ghost Town (Bromley) 


. TMNT Pizza Drop (Exit) 


. Big Mouth (Meltec) 

. Rebound (CC/) 

. Five Card Draw (CC/) 

. Beat The Clock (Betson) 
. Bowler Roller (Bob’s 


Space Racers) 


. Skee Toss B.C. 


(Betson/Skee-Ball) 


. Hawk Avenger (Bromley) 








ONOOARWNH 


QUIPMENT POLL 


. Street Fighter Il Champ. Ed. 


. Terminator 2 (Midway) 

. X-Men (Konami) 

. Final Lap Il (Namco) 

. Steel Talons (Atari) 

. Race Drivin’ (Atari) 

. Hard Drivin’ (Atari) 

. Mad Dog McCree (Betson) 


. The Addams Family (Bally) 
. Terminator 2 (Williams) 

. The Getaway (Williams) 

. Fun House (Williams) 


. Super Mario Bros. (Premier) 
. Batman (Data East) 
. Hook (Data East) 


VIDEO KITS 


POINT LONGEVITY 


GAME VALUE POINTS 


. Street Fighter Il (Capcom) 8.98 952 
. Road Riot (Atari) 7.21 586 
. KingOfThe Monsters 2(SNK) 7.17 43 
. Sunset Riders (Konami) 7.13 400 
. Aero Fighters (Mc O’River) 7.13 40 
. WWF Wrestle Fest 7.08 588 


(Am. Technos) 


. Fatal Fury (SNA) 7.00 252 
. Knights Of The Round 6.93 85 


(Capcom) 


. Turtles In Time (Konami) 6.72 
. Turbo Out Run (Sega) 6.65 
. Captain America 6.59 


(Data East) 


. Track-Pak (Leland) 6.57 
. Relief Pitcher (Atari) 6.52 
.»Rim Rockin’ Basketball 6.50 


(Strata) 


. Super High Impact (Midway) 6.50 
. Rai Den (Fabtek) 6.45 


. Final Fight (Capcom) 6.42 
. Burning Fight (SNA) 6.38 217 
. Super Baseball 2020 (SNK) 6.31 473 
. Clutch Hitter (Sega) 6.19 403 
. Spider-Man (Sega) 6.14 

. Hydra (Atari) 

. Blood Bros. (Fabtek) 

. High Impact Football 


POINT LONGEVITY 
VALUE POINTS 


1,104 


GAME 


(Midway) 


. Pit-Fighter (Atari) 

. Smash TV (Midway) 

. King Of Dragons (Romstar) 
. Capcom Bowling (Capcom) 
. Atomic Punk (/rem) 

. Sengoku (SNK) 

. Tetris (Atari) 

. King Of The Monsters (SNK) 
. Baseball Stars (SNK) 

. Last Resort (SNk) 

. Magic Sword (Capcom) 


VIDEO DEDICATED 


POINT LONGEVITY 


GAME VALUE POINTS 


9.63 239 
(Capcom) 

8.79 572 
8.29 260 
8.27 866 
8.19 591 
7.92 1,148 
7.69 1,927 
7.67 576 


. Race Drivin’ Panorama 


. Final Lap (Atari) 
. Four Trax (Atari) 
. Total Carnage 


POINT LONGEVITY 
VALUE POINTS 


7.67 615 


GAME 


(Atari) 

7.44 1,525 
6.83 921 
6.73 145 
(Midway) 


. Starblade (Namco) 6.71 67 
. Double Axle (Taito) 
. Steel Gunner (Namco) 6.11 448 


6.17 281 


PINBALLS 


POINT LONGEVITY 
VALUE POINTS 


9.30 349 
8.65 742 
8.13 210 
7.58 966 
7.52 694 
7.14 67 
7.05 336 
7.03 183 


GAME 


The Machine (Williams) 


. Elvira (Midway) 

. Star Trek (Data East) 
. Gilligan’s Island (Bally) 
. Hurricane (Williams) 

. Whirlwind (Williams) 

. Lethal Weapon 3 


. Earthshaker (Williams) 


POINT LONGEVITY 
VALUE POINTS 


6.73 1,215 
6.73 339 
6.65 569 
6.58 341 
6.50 1,073 
6.50 19 


GAME 


(Williams) 


6.44 1,437 
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our car has had one too many 

trips to the shop. The mechanic 
has put more miles on it than you have 
in the last several months. You know 
that it’s about time to get a new one. 
But you've been putting off that visit to 
the local new car showroom because 
no matter how confident you are in 
your ability to perform your job and 
deal with your customers, nothing can 
reduce you to a pile of insecurities like 
buying a new Car. 

Actually, it’s not so much buying the 
car that’s so traumatic, it’s knowing 
that you can’t just walk in and buy it. 
You have to make that “perfect deal”’ 
with a salesman you don’t trust from 
the minute he shakes your hand and 
offers to show you anything you want. 

“Would you buy a used car from this 
man?’’ seems to dominate your 
thoughts as you watch the salesman’s 
Cheshire-cat smile form just seconds 
before he reaches you. Do you sudden- 
ly wonder why it was so funny to see 
Wiley Coyote turn into a big lollipop 
with “sucker” written all over it? 

The salesman knows that if you’ve 
gone so far as to step into his web...er, 
I mean, car lot...then you are at least 
thinking about buying. Now all of his 
best salesman tactics are honing in on 
you. You may have already promised 
yourself that he’s not going to get the 
best of you and have your strategy all 
worked out. You’ve read all the con- 
sumer magazines, talked to your 
friends who have recently bought 
cars, and you're ready to negotiate. 

You think the worst. You look over 
at that “trusting” face, while he plays 
with your adorable kids. This is his job; 
he sells cars every single day. He’s run 
into every kind of customer. He knows 
you a lot better than you think. He’s 
familiar with every strategy and he’s 
read every consumer report. He’s even 
studied the Reader’s Digest article on 
how to buy a new car. He’s ready. It’s 
his job to sell you a car for as much as 
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pROM THE EDITOR 


Kicking tires 


you're willing to pay. 

You spot a car you really like. If 
you're like most guys, this falls into the 
realm of shopping and you want to get 
it over with fast. If your wife is along 
she looks at it as shopping, too, only 
she wants to look at some more car 
lots and more cars. “Honey, there are 
millions of cars in the city. How do we 
know that this one is the right one?” 
she asks. Wait! You recall that this is 
how she buys shoes and don’t intend 
to visit every car lot in the city, only to 


return to the first one and buy the car | 


you liked in the first place. 

Negotiations begin. You want to 
know how little he'll really take for the 
car, so you make an offer. He shakes 
his head and smugly tells you that the 
manager might not go that low. “T’ll go 
talk to him,” he says. He comes back 
and is “surprised” that the manager 
said he'll take an amount that’s about 
half way (pretty convenient) between 
what you offered and the sticker price. 
And on and on you go. When the deal 
is finally hammered out, you glow in 
your victory. However, it’s not long 
after you drive away that you just 
know that the salesman should be 
nominated for an acting award for his 
performance. 

All logic tells you that the car was 
worth it. You love the car, your wife is 
happy, the notes are reasonable, and 
you ever got them to throw in some 
floor mats. But still...there’s that nag- 
ging feeling that you were taken. It’s a 
perception of car salesman as lower 
than low on the human being scale. 
Actually, you probably did get a pret- 
ty good deal and the salesman 
deserves to make a living. It’s just that 
feeling. 

Operators have had this same sen- 
sation for years when buying equip- 
ment. Did they get a good deal? Even 
if they are happy with the game and 
making great money on it, there’s that 
feeling. Right now, operators seem 





very disappointed that Capcom has 
introduced Street Fighter II: Cham- 
pion Edition as a kit when promises 
were made that it would only be a 
dedicated game. Purchases were 
made on those assurances. 

Capcom’s Brian Duke is a cherished 
friend who I’ve laughed and cried with 
over the many years we've been 
friends. He agonized over this because 
he had been told the game would not 
be a kit and, in turn, told his customers 
the same thing. When it was announc- 
ed that the game would, in fact, now be 
available as a kit, Brian said he was 
dead set against it and didn’t hesitate 
to say so. However, after talking with 
his customers and realizing how many 
problems were being caused by 
copies, he agreed that it was in the best 
interest of the industry. I believe him. 
And yes, I would buy a car from him. 

It’s unfortunate how easy it is to 
think the worst—about car salesman 
and coin machine manufacturers. It’s 
more of a perception in many cases. 
This industry needs some trust among 
its members, especially during the 
rough times we're going through. 

It was pouring down rain yesterday 
with gale force winds, making for a 
really depressing, nasty day. But no 
matter how horrible it became, I knew 
that the sun would pop through even- 
tually. Never once did I figure it would 
thunder and lightning forever. Our in- 
dustry is under a thunderstorm watch 
right now, but we have to band 
together and weather it out. No matter 
how bad it is, you know what? The sun 
will be out before you know it. UL 


Vlatewe) Cagreweeh 


Valerie Cognevich 
Editor 
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The speed of a Jukebox’s CD changer is important. Less 
delay time between selections does translate to more dollars 
in the cashbox. A lot more. And our 100-CD changer is the 
fastest, 100-CD single player changer in the world. 


But our disc-changing speed is only the obvious. What’s 
not so obvious is really more important. 
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Like the way our system never so much as touches a CD, 
just the trays they’re cradled in ... so there’s no chance of 
CD damage. 


IM Com tal=Bsi=y~(=.0 macs aarel 
chamber ... so your CD’s 
and the CD player itself 
are protected from dust, 
dirt, smoke and other 
airborne contaminants. 
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Even things like 
tandem-wheeled, cush- 
ioned castors to make 
our jukebox a 
little easier to 
move. And 
another inch 
worth of 
height off ‘ 
ita i(ele]mn (eau 
added mop 
protection. 
Things that 
you’ll never 
even notice. | 


NS 


© 1992, NSM - Bingen, Germany 





fe eae Bet Rog oe) 


CN erm eee 


We don’t expect you to appreciate all the differences. 
We’re not even saying that all the differences we’ve engi- 
neered in are all that important. But, what we like to think, 
is that they do tell you something about the company 
behind them. And, when you buy a jukebox — a piece of 
equipment you'll be living with for a decade or more — 
you’re really buying the company behind it. 


This will never be more apparent — or more important 
— than in the 90’s. Digital technology changes are coming. 
Coming fast. And the company 
that watches all the little 
things, invests in features 
and quality it may not 
have to — the company 
_ that puts its long-term 
future above short-term 
profits — is the compa- 
ny you should consider 
aligning with. We’re 
telling you in the 
strongest way 
we know 
how that 
we're trying 
to be that 
company. 


Thanks for 
considering 
NSM! 
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The Champ available as a kit 


Due to unforeseen cir- 
cumstances, Capcom has 
made the decision to offer 
its popular Street Fighter 
II: Champion Edition as a 
conversion kit. While 
Capcom’s original inten- 
tion was to offer it only as 
a dedicated game, the 
copies and parallels were 
making it difficult for both 
operators and distribu- 
tors. No one predicted 
how popular the game 
would be and how fast 
copiers would turn out 
their inferior wares. 

According to vice presi- 
dent Jeff Walker, ““Cap- 
com’s original position 
was to offer it only as 
dedicated. However,very 
few of us anticipated the 
overwhelming perfor- 
mance and demand for 
the game after having 
shipped over 20,000 Street 
Fighter Is last year. 

“The entire series has 


impacted the market ina 
way that has not been ex- 
perienced in the past 
several years. Therefore, 
after numerous calls from 
our distributors, we feel 
obligated to provide a 
factory-authorized kit to 
operators who would 
prefer to purchase the 
game in that form.” 
Salesman Brian Duke 
explained that the mar- 





ket was being bombarded 
with parallels and copies 
that were causing distri- 
butors and operators pro- 
blems. ‘“‘These games 
have no warranty, yet 
operators expect their 
distributors to fix them. 
The sad part is that the 
parallels are not much 
cheaper than we will be 
selling the authorized 
version.” 





We mentioned that 
manufacturers have in 
the past promised only 
the dedicated version, 
then proceeded to offer a 
kit a short time later. We 
asked Duke why this was 
different. He said, “When 
that happened before, it 
was usually because a 
company bought too 
many of an average or 
below-average game and 
couldn’t sell them. We 
certainly didn’t have that 
problem. Our motive in 
offering Champion Edi- 
tion as a kit comes from 
our distributors who re- 
quested it. If I thought 
Capcom was doing some- 
thing underhanded, I 
think I would have to 
hand in my resignation. 
But I know that this is the 
right thing to do. I’m just 
sorry that there are those 
who think we are doing 
something wrong.” 





Bud Barnes has joined 
Pioneer Laser Entertain- 
ment as director of mar- 
keting. He replaces Steve 
Rogers, who left the com- 
pany to pursue his own 
business interests. 

Barnes worked with 
Pioneer when he was vice 
president of DCA Inc. 
from 1988 to 1991. He 
supervised the Pioneer 
account and helped in- 
troduce the karaoke line 
into the U.S. market. 
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Maggi Coniature in 
Milano, Italy, a major 
creditor whose principals 
were former partners of 
Maggi Coin Ltd., has 
bought the assets and 
goodwill of that company 
from the receiver called in 
by the Maggi family when 
financial problems could 
not be solved. 

The Maggis tried to 
resolve the company’s dif- 
ficulties by supplying 
substantial stocks on an 


Maggi Coniature 
buys Maggi Coin 





extended credit and offer- 
ing to buy the controlling 
interests from their for- 
mer partners. 

Maggi products will be 
sold through a new com- 
pany being formed, head- 
ed up by Douglas Bartys 
(formerly of Bell Fruit Ser- 
vices) as managing direc- 
tor, Aldo Maggi as chair- 
man, Bianca Biagioni as 
financial director, and 
Elio Barattieri as com- 
mercial director. 
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Williams Electronics Games, Inc. 


A subsidiary of 
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Proudly Supporting Americ 





est 3401 N. California Ave.@® Chicago, IL 60618 
312-267-2240, Fax 312-267-8435 
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For the first time since 
its introduction, NSM’s 
Performer-Grand CD 
jukebox is not in short 
supply. The company ad- 
mitted that although the 
inner workings of its 
jukeboxes were great, the 
outside wasn’t so great. 

NSM-America presi- 
dent Rus Strahan said, 
“We've always felt that 
we had the best jukebox 
CD system on the 
market...but our outer 
box appearance, the 
cosmetics of our designs, 
were...well, they stunk. 
When we finally came out 
with a really good-looking 
jukebox—the Performer- 
Grand—we were all but 
guaranteed a sales in- 





crease, a dramatic one. 
We geared our factory 
production accordingly.” 

He continued, “But ex- 
pecting a sales increase, 
even a dramatic one, we 


Enough to go around 


found out was like saying 
we expected high winds 
and got a level-one 
typhoon!”’ 

Even with double pro- 
duction in Germany and 
a second production 
facility being readied in 
the United States, accor- 
ding to Strahan, “The first 
backorder was dozens of 
units, then hundreds, and 
it began to creep over a 
thousand units.” 

The company tripled 
the production in Ger- 
many and got the 
American facility up and 
running. Finally, with 
sales at record levels, 
NSM is happy to say that 
they are now keeping up 
with production. 





Atari appoints Deith Leisure as distributor 


David Smith, director of 
sales and marketing for 
Atari Games’ European 
division, has announced 
the appointment of Deith 
Leisure as a distributor of 
Atari games for the 
United Kingdom and 
Ireland. Deith joins Brent 
Walker Leisure as joint 
distributors. Bob Deith 
said, “Atari is the most 
successful innovator of 


video games in the USA. 
Its products have been 
consistently among the 
top five games at most 
locations, so we are ob- 
viously pleased to be 
distributing Atari games 
in the U.K. and Irish 
markets.” 

Deith Leisure has pur- 
chased MHG Sales in 
Scotland. Deith said of 
the purchase, ‘““MHQG’s 


decision to exit the 
distribution sector has 
given our company the 
opportunity to acquire a 
number of well respected 
and experienced sales 
staff. It will also be a 
springboard to enter the 
fruit machine market 
with two major fruit 
machine agencies.” 





Asahi Seiko sues Taiwan company 


Asahi Seiko Corp., one 
of Japan’s leading manu- 
facturers of cash-dispens- 
ing machines, has filed 
suit against YIIN for 
allegedly copying two of 
its most popular mach- 
ines. YIIN had allegedly 
been selling the copies 
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primarily in Las Vegas 
and advertising them ina 
catalog. 

YIIN is under a U.S. 
court order to stop pro- 
ducing, selling, and ad- 
vertising the copied pro- 
ducts. Asahi Seiko grants 
exclusive rights to a 
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number of American 
companies for the CH-500 
and the DH-750, the two 
products that were the 
basis of the lawsuit. The 
company also carries a 
warning that they may 
only be produced under 
license. 


[AAPA 
appoints 
committee 


Recognizing family 
entertainment centers as 
the fastest growing seg- 
ment of the amusement 
industry, the Interna- 
tional Association of 
Amusement Parks and 
Attractions (I[AAPA) has 
appointed a committee to 
address the unique issues 
family amusement cen- 
ters face. IAAPA will 
sponsor a day-long work- 
shop at its upcoming con- 
vention (Nov. 18-21 in 
Dallas) to discuss the 
development and opera- 
tion of family amusement 
centers. 


Looking fora 
few good 
(wo)men 


AMOA is looking to fill 
10 board of directors posi- 
tions at its board meeting 
in October. The associa- 
tion is asking members to 
recommend anyone who 
continually strives to ad- 
vance the the coin mach- 
ine industry. Each can- 
didate must be submitted 
to the nominating com- 
mittee by a member in 
good standing. The can- 
didate must also be en- 
dorsed by five other 
members and submitted 
for investigation 30 days 
before the election. 


New address for 
Bob Snyder & 
Associates 


Here’s a new address 
you should add to your 
directories: Bob Snyder & 
Associates has moved to 
20266 Paseo Robles, 
Walnut, CA 91789. The 
phone numbers remain 
the same. 


- ROWE INTERNATIONALAND | 
ROWE’S PARTICIPATING DISTRIBUTORS _ 
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FEATURING 
SOME OF AMERICA'S 
BEST RECORDING ARTISTS 


—— + 
18 FREE CD'S! 


SELECTIONS FROM 
CURB RECORDS 
WITH PURCHASE OF ONE 
LASERSTAR AMERICA’-CD 100C 
OFFER VALID AUGUST 1992 


Not valid in conjunction with any other promotion offered during the 
same period. Good while supply lasts. 


—  € 


Contact your local participating ROWE distributor for 
payment terms, qualifications and details. 


SROWE /\t 


Whippany, NJ 07981 U.S.A. 
(201) 887-0400 Fax (201) 887-2851 














As American as apple pie and karaoke? 


It’s a fact that the rela- 
tionship between Japan 
and America has been a 
popular topic of conversa- 
tion. Cultural and com- 
mercial trends are 
becoming increasingly 
familiar on both sides of 
the Pacific. 

Baseball and rock mus- 
ic are well-established in 
Japan, while sushi rest- 
aurants prosper across 
America. Now Japan’s 
latest cultural export, 
karaoke, is becoming 
more and more popular in 
the United States. Last 
month we reported the 
beginning of a TV show 
featuring the sing-along 
craze; this time it’s a retail 
karaoke venue known as 
the Star Factory. Located 
in a Chicago suburb, the 
Star Factory has created 
a new genre of entertain- 
ment. 


Created by karaoke in- 
dustry leader Pioneer 
Laser Entertainment, 
Star Factory brings the 
karaoke experience into a 


retail setting where cust- 
omers can fulfill dreams 
of “stardom” in acleverly 
reproduced recording 
studio environment. For a 





minimal additional fee, 
crooners can have an 
audio cassette made of 
their performance. 





Mothers Imports wins lawsuit against LAI 


On June 30, three 
judges in Australia hand- 
ed down a judgment on 
the Mothers Imports vs. 
Leisure and Allied In- 
dustries case on parallel 
imports. The judgment 
dismissed Leisure and 
Allied’s appeal and 
awarded full costs to 
Mothers Imports. 

The original case was 
held last December and 
was a test case on 
relatively new legislation 
in the form of the Circuits 
Layout Act of 1989. The 
suit was brought because 
of Leisure and Allied’s 
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seizure of a number of ge- 
nuine Street Fighter II 
PCBs from an indepen- 
dent importer, Jonathan 
Wells, owner of Mothers 
Imports. Leisure and 
Allied contended that it 
was’7 the exclusive 
distributor of the Capcom 
product and that in im- 
porting the PCBs, Wells 
had infringed their 
copyrights. 

Attorneys for Wells 
believed that the Circuits 
Layout Act overruled 
copyrights in integrated 
circuits. This act was seen 
to allow integrated cir- 
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cuits of an approved 
layout and the programs 
encoded in the integrated 
circuit from an approved 
country, to be freely im- 
ported into Australia 
regardless of copyright. 
The judge in the Decem- 
ber trial sided with 
Mothers Imports, saying 
the new act did clearly 
overrule the Copyright 
Act. 

Leisure and Allied ap- 
pealed, arguing that the 
legislators did not intend 
to overrule the copyright 
and that the law created 
anomalies. Information 


on disc and tape was pro- 
tected, while information 
on the chips was not. 
However, the intent ofthe 
legislators was brought 
up in section 24 of the new 
act that begins, “In spite 
of traditional copyright...” 

Cash Box Australia, the 
country’s leading trade 
publication, said it felt the 
matter is over “and 
unless the law is changed, 
which is highly unlikely, 
parallels will remain legal 
toimport into Australia.” 
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Open house a success 


Betson Enterprises, a 
division of H. Betti In- 
dustries, held an open 
house on June 24 to in- 
troduce the new Rowe 
Laser Star America juke- 
box. The jukebox was for- 
mally introduced to distri- 
butors in Colorado 
Springs, Colo., just weeks 
before. 

The number of opera- 
tors joining Betson was 
overwhelming. “We ran 
out of food by 6:00 and the 
show lasted until 7:00!’ 
said Betson’s John Mar- 
gold. Operators also were 
treated to a showing of 
Atari’s Moto Frenzy. 

In other news at H. Bet- 
ti Industries, the com- 
pany is planning to host 
the third annual Lou 
Avoglia Golf Tournament 
on Monday, Sept. 14. The 


WW 
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tournament, named after 
a longtime, valued Betson 
employee who passed 
away several years ago, 
was started to raise 
money for Tomorrow’s 
Children Fund. The 
organization was also 
chosen by H. Betti In- 
dustries’ Bert Betti to 
benefit from the proceeds 
of a dinner held in his 
honor during the ACME 
show in Las Vegas in 
1989. 

The tournament is open 
to the coin-operated in- 
dustry at White Beeches 
Golf and Country Club in 
Haworth, N.J. All are in- 
vited to play in the tour- 
nament or to be a spon- 
sor. If you are interested, 
please contact Betson at 
(201) 438-1300. 





Rowe’s Jerry Gordon (I) and Betson’s Eddie Ernst look over the new Rowe jukebox. 
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AMOA TOP 40 JUKEBOX SINGLES OF ALL TIME* 
1992 UPDATE 


Previous 
Chart 


Song 


Crazy 
Old Time Rock & Roll 


an OM 


Mack the Knife 

Rock Around the Clock 
Light My Fire 

The Dock of the Bay 
My Gir 

New York, New York 


=OOon aaron = 
—_=- NW 


oOo 


8 Blueberry Hill 

NEW Unchained Melody 

11 Walk On the Wild Side 
NEW Margaritaville 

12 Honky Tonk Women 
28 Jailhouse Rock 

15 Born to Be Wild 

NEW Back in Black 


Can't Buy Me Love 
16 Louie, Louie 


NEW He Stopped Loving Her Today 


19 Good Vibrations 


39 When A Man Loves A Woman 
NEW You Never Even Called Me 


By My Name 


NEW Paradise By the Dashboard Lights 


22 House of the Rising Sun 
Hotel California 

26 Proud Mary 

17 Maybellene 

NEW Swingin 


18 Hey Jude 

20 Respect 

31 | Fall to Pieces 
33 Bad to the Bone 
35 The Twist 

40 Stardust 

NEW Free Bird 


NEW Two Out of Three Ain't Bad 


NEW 96 Tears 
21 Stand By Your Man 


Hound Dog/Don't Be Cruel 
| Heard It Through the Grapevine 


Artist 


Patsy Cline 

Bob Seger 

Elvis Presley 

Marvin Gaye 

Bobby Darin 

Bill Haley & His Comets 
The Doors 

Otis Redding 

The Temptations 

Frank Sinatra 


Fats Domino 
Righteous Brothers 
Lou Reed 

Jimmy Buffet 
Rolling Stones 
Elvis Presley 
Steppenwolf 
AC/DC 

The Beatles 

The Kingsmen 


George Jones 
The Beach Boys 
Percy Sledge 


David Allen Coe 

Meat Loaf 

The Animals 

The Eagles 

Creedence Clearwater Revival 
Chuck Berry 

John Anderson 


The Beatles 

Aretha Franklin 
Patsy Cline 

George Thorogood 
Chubby Checker 
Artie Shaw 

Lynyrd Skynyrd 
Meat Loaf 

? and the Mysterians 
Tammy Wynette 


*Copyright 1992. Amusement & Music Operators Association. 





“Crazy” tops jukebox list 


Patsy Cline and Bob 
Seger bumped Elvis off 
the top of the 1992 up- 
dated “Top 40 Jukebox 
Singles of All Time”’ list 
compiled by the Amuse- 
ment and Music Opera- 
tors Association (AMOA). 

Cline’s “Crazy” topped 
the list, followed by 
Seger’s “Old Time Rock & 
Roll.” Elvis’s double-sided 
‘‘Hound Dog/Don’t be 
Cruel,” which topped the 
first list compiled in 1989 
during the jukebox’s 
100th anniversary, drop- 
ped to number three this 
time. “Crazy” was num- 
ber two and “Old Time 
Rock & Roll” was number 
nine on that first list. The 
compilation is the result 
of a poll of AMOA juke- 
box operators. Members 
of AMOA, a Chicago- 


based trade association, 
own and service approx- 
imately one-half of the na- 
tion’s jukeboxes. 

The list spans several 
decades: the ’60s were 
tops with 20 songs, with 
eight songs from the ’70s, 
six from the ’50s, and five 
from the ’80s. Other 
highlights include: only 
four artists made the list 
two times—Cline with 
“Crazy” and “I Fall to 
Pieces (#33); Elvis with 
“Hound Dog’’/’Don’t be 
Cruel” and “Jailhouse 
Rock”’ (#16); the Beatles 
with “Can’t Buy Me Love” 
(#19) and “Hey Jude” (#31); 
and Meat Loaf with 
‘Paradise by the Dash- 
board Light” (#25) and 
“Two out of Three Ain’t 
Bad” (#38). 
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McCaulto 
Mondial 


Stephen McCaul has 
joined Mondial Distri- 
buting as director of sales 
and special projects. 
McCaul will be working 
out of the Norwood, 
Mass., office. 

McCaul comes to Mon- 
dial with over 20 years ex- 
perience in the coin-op in- 
dustry. Most recently he 
was vice president of 
Ryan Amusement Co., a 
major New England 
operator. 

Experienced in both 
street and arcade opera- 
tions, McCaul has esta- 
blished himself as an ex- 
pert in redemption, spear- 
heading a successful pro- 
gram at Ryan. “Redemp- 
tion is the fastest growing 





Steve McCaul 


area of our business,’’ 
general manager Mike 
Publicover said. ‘And 
Steve will help customers 
all over the New England 
area take advantage of 
the redemption boom.” 





Harris in the news 


Stan Harris of Stan 
Harris & Co. fame may 
have sold his business to 
longtime employee Har- 
vey Fischer, but he’s still 
famous in the Philadel- 
phia area as a distin- 
guished collector of old 
games. 

Harris, who started in 
the business in 1940 with 
one $5 pinball machine, 
was the focus of an article 
in the Philadelphia Daily 
News titled “Vintage 
Vending’s King.” In the 
article by Ron Avery, 
Harris is called a con- 
noisseur of historical 


20 


PLAY METER 


rarities. ““They’re my 
toys,’ said Harris in the 
article. “Primarily I like to 
fix them. And when acol- 
lector is in the area I ask 
him to stop by.” 

Harris’ private collec- 
tion consists of about 50 
vintage pinballs and 
several hundred smaller 
machines like gumball, 
slot, chewing gum, ciga- 
rette, and other oddities. 
In addition to the one-of-a- 
kind collection, Harris 
also owns the oldest ar- 
cade still operating in the 
city—Penny Land. 
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News from around 
the country 


OHIO...The Ohio Coin 
Machine Association 
(OCMA) is planning its 
annual dinner for Friday, 
Sept. 25, at the Tangier 
restaurant in Akron. Con- 
gratulations to OCMA 
director Mike Zappa and 
his wife Darlene on the 
birth of their son, Michael 
Jr: There will be plenty of 
help from proud sisters 
Brittany and Maria. 

WISCONSIN ...The 
restrictive smoking ban 
that the city of Madison 
wants to pass is still alive. 
The public health com- 
mittee was for the pro- 
posal and the economic 
committee opposed it. 
The organization com- 


mittee of the common 
council will decide if the 
issue will go to the com- 
mon council. The city has 
been known to change 
the hearing date on very 
short notice, vote on an 


issue, and blame 
operators for not showing 
up 


MINNESOTA...Min- 
nesota bill S2627 and 
H2870 would require the 
state fire marshal to 
adopt a ‘‘fire safety stan- 
dard”’ for cigarettes 
within one year of the 
Federal Consumer Pro- 
duct Safety Commis- 
sion’s report to Congress. 
The Congress authorized 
a three-year study. 





AAMA names board 


of directors 


The American Amuse- 
ment Machine Associa- 
tion (AAMA) elected its 
new Slate of directors dur- 
ing the association’s an- 
nual legislative con- 
ference in early June. 

Elected to the board 
were Marty Glazman 
(Kaneko USA) and Tom 
Keil (Brady Distributing). 
Re-elected for another 
term were Bill Cravens 
(Leprechaun), Ray Gal- 
ante (Music-Vend/Dunis 
Distributing), Steve 
Koenigsberg (State Sales 
and Service), and Al 
Stone (formerly of Ninten- 
do). Members remaining 
on the board include Rich 
Babich (Colorado Game 
Exchange), Frank Gum- 
ma Jr. (American Vend- 
ing Sales), Rick Kirby 
(New England Coin-Op), 
Dave Patterson (SunBelt 
Amusements), Gil Pollock 
(Premier Technology), 


Alan Shafer (Valley), Rus 
Strahan (NSM), and Tony 
Yula (Mondial). 

Bill Rickett is now serv- 
ing the second year of his 
two-year term as AAMA 
president. The following 
board members were 
elected to serve on 
AAMA’s executive com- 
mittee: Tony Yula, vice 
president; Rick Kirby, 
secretary; Al Stone, 
treasurer; Dave Patter- 
son, assistant secretary; 
and Frank Gumma Jr., 
assistant treasurer. 

The current board of 
directors for the Amer- 
ican Amusement Mach- 
ine Charitable Founda- 
tion (AAMCF) was re- 
elected. They are Ray 
Galante, Steve Lieber- 
man (Lieberman Music), 
Al Stone, Frank Ballouz 
(Fabtek), Bill Cravens, 
Frank Gumma Jr., and 
Rus Strahan. 





We’re going to miss them 


Seldom, if ever, in the 
history of coin-op have we 
had to say goodbye to so 
many people at one time 
— and from one company. 
When Nintendo said it 
was scaling down its coin- 
op division, little did 
anyone imagine that 
plans would include 
eliminating all of the sales 
people! 

The company entered 
the coin-op industry in 
America in the early ’80s 
and received a warm 
welcome. Its games read 
like a who’s who in coin- 
op—Donkey Kong, Mario 
Bros., and Punch Out!—to 
name a few. 

However, Nintendo de- 
cided several years ago to 
focus on one product, 
Play Choice. In the mean- 
time, the company be- 
came the number one 
name in home video pro- 
ducts with its Nintendo 
Entertainment System. 


While the home division 
ballooned in size, coin-op 
began to show signs of 
decline. 

The company is being 
very hush-hush about the 
future of coin-op, simply 
saying that it is not get- 
ting out of coin-op and will 
continue to support its 
new Super System, in- 
troduced last year. Gone 
are Chuck Arnold, Mike 
Minor, Pete Walton, Art 
Gallagher, Jerry Mon- 
day, and Al Stone. The 
coin-op division will be 
headed up by Kris Holley 
and Linda Weber. 

In other news at Ninten- 
do, plans are underway 
for a movie featuring our 
favorite Nintendo charac- 
ters, Mario and Luigi. 
Also, Nintendo is offering 
universal kits made to 
JAMMA standards for 
the Nintendo Super 
System. 





New distributor 
for Alvin G. & Co. 


Alvin G. & Co. has ap- 
pointed Tecmo as its only 
authorized distributor to 
market and service coin- 
operated games in Japan. 

The company was form- 
ed by Alvin Gottlieb, son 
of pinball legend David 
Gottlieb, who founded D. 
Gottlieb & Co. in the 
1930s. Gottlieb was the 
premier name in pinballs 
for many decades before 
selling to Columbia Pic- 
tures, who changed the 
name to Mylstar. 

Alvin G. & Co. premier- 


edits first game, A.G. Soc- 
cer, at the ACME show in 
San Antonio last March. 
The game is now in pro- 
duction and doing well. 
Jerry Armstrong, Alvin 
G. & Co. general mana- 
ger/game designer, said 
of the appointment: “Tec- 
mo Ltd. is a major player 
in the business. We are 
very proud to be doing 
business with its presi- 
dent, T.Kakihara, and 
look forward to a long- 
standing relationship.”’ 
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Sharon Harris with Rob Berk at Pinball Expo. 
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Another Harris in the news 


We told you about Stan 
Harris being the focus of 
a newspaper article in the 
“Daily News,” spotlight- 
ing his 50 years of opera- 
ting and collecting anti- 
que pinballs and slot 
machines. 

That article spawned 
another news story, this 
time on a TV show called 
‘‘Prime Time” that 
features stories of human 
interest. The show has a 
viewing audience of half a 
million. The segment will 
feature Stan’s daughter, 
Sharon, and will be them- 


ed as a “Pinball Past and 
Present in Philadelphia.” 

Sharon, who is the 
president of the AMOA 
International Flipper Pin- 
ball Association, told us 
that the show (which was 
taped on July 6) concen- 
trated on pinball design, 
technology, promotion, 
and playing. The IFPA 
and its two successful 
tournaments were publi- 
cized, along with footage 
of machines. The piece 
will air sometime in the 
fall. 





Mondial signs two agreements 


Mondial International 
Corp. has become an of- 
ficial distributor for Data 
East product in Latin 
America and South 
America. As a direct 
distributor, Mondial will 
be able to deliver Data 
East product to cust- 
omers in the region much 
faster. 

Mondial export mana- 
ger Fernando Galeb said, 
‘Data East has proven 
itself in South America 
and Latin America. Our 
customers ask for Data 
East product. Now that 
we carry both Gottlieb 
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and Data East direct, our 
customers will only have 
to make one call to get the 
equipment they need.”’ 
Mondial has also sign- 
ed an exclusive deal with 
an Italian manufacturer 
to market coin counters 
under the name Monudo. 
“We have been looking 
for a coin counter that 
would meet our stan- 
dards for quality. Recent- 
ly, one of our business 
contacts in Italy found us 
one that was ideal,” said 
Mondial’s European 
sales specialist, Louie 
Rummenigge. 
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LETHAL WEAPON 


THE MAGIC IS BACK AGAIN. 


Full View Dot Matrix Display 


Data East, the Pioneer of dot matrix technology, crank’s 
it up another notch with Generation 3 Full View display. 
Expanded memory capability and the ability to scroll 
shaded background and foreground objects make 
actual digitized movie footage and dazzling special 
effects a reality. 


One of Three Dynamic Video Modes 


Lethal Weapon 3 hit new heights in 
player involvement and interactivity. 
Experience the crime simulator. Square 
off with a one on one showdown. Go 
fist to cuffs in streetfight mode. 





THE ONE GAME YOU HAVE TO HAVE! 


Lethal Weapon 3 the third installment of one of the biggest box office action 
movies of all time has been faithfully turned into a blockbuster high action 
phenomenon. Featuring undeniably the finest graphics and speech of Super Stars 
Mel Gibson, Danny Glover and Joe Pesci. Lethal Weapon 3 captures all the heart 
pounding excitement of the movies with dazzling movie stunts, special effects 
multiple ball play and double and quadruple Jackpots for high scoring thrills. All 
steel ramps, dynamic loop shots and mind blowing sounds make this game the 
must have hit of the year. No location is complete without one. . 

















































SHOOT OUT FOR 
HIGH COLLECTIONS 


Grab hold of our exclusive gun handle 
and eliminate the bad guys in the video 
shoot out. Try your hand in a high speed 
crime simulator. Take aim and launch the 
ball into play with our exclusive turbo 
multiple ball play. 


WORLD’S FIRST DOLLAR 
READY PINBALL 


Data East is proud to be the first with a 
coin door that is ready when you are for 
dollar bills. We’ve listened to operators 
and distributors who have said they want 
a coin door that can handle commonly 
available bill validators and still have 
double coin chutes. Our tests show you 
can dramatically increase collections in 
street locations. Validators available 
from your distributor. 


TWO WAY LEVEL THAT 
REALLY WORKS! 


Data East introduces the first pinball 
machine to come with a completely 
functional hidden leveling system. 
Designed for the operators eyes only 
our new leveling system gives both 
pitch and the most important informa- 
tion of all side to side leveling. The 
operator’s see it— players don’t! 





EXPLOSIVE FEATURES: 


Lethal Weapon 3 is power packed with exclusive features. Marvel 
at our custom state of the art BSMT 2000 DSP Soundchip. Listen 
to hit music from ZZ TOP and C&C Music Factory. All Steel 
Ramps with 360 degree loops set the pace. Solid state flippers 
and No-wear black rubbers on the entire game. Our exclusive 
quick loc latch system as well as the first dot matrix display 
system. Lethal Weapon 3 features improved assemblies, and 
stealth playfield hardcoat make Lethal Weapon 3 a surefire hit! 


LETHAL WEAPON, Characters, names, and all related indicia 
are trademarks of Warner Bros. Inc. © 1992 
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Data East USA, Inc. Won ‘ 
1850 Little Orchard Street San Jose, CA 95125-1045 SPONSOR 
Tel: (408) 286-7080 Fax: (408) 971-0722 


~~ ee 





Amusement park for China 


According to the 
“Japan Trade Journal,” 
Namiki Shoji, a Tokyo- 
based company involved 
in everything from con- 
sole simulators to token 
games for children, has 
recently taken the first 
step towards developing 
the mainland Chinese 
amusement market in the 
central city of Shen Yang. 

The contract is the first 
time an amusement com- 
pany has set up a direct 
joint venture with the 
government of the Peo- 
ple’s Republic of China. 


The new company, esta- 
blished under the terms of 
the joint venture, will be 
called the Electronic 
Amusement Manufactur- 
ing Co. 

Sales will be handled by 
the Shen Yang Chinese 
Amusement Co. and 
Namiki will be responsi- 
ble for the maintenance 
and upkeep of the park 
and will offer operational 
support. A successful ven- 
ture could open the 
Chinese amusement in- 
dustry to outside contact. 





Rock-Ola signs agreement 


Rock-Ola Manufactur- 
ing has signed an agree- 
ment with Deith Leisure 
Export and WDK France. 
Under the agreement, the 
two companies will be the 
exclusive distributors for 
Rock-Ola jukeboxes in 
Europe. 

In addition, Philip 
Shefras Co. (Sega Group) 
will provide exclusive 
distribution of Rock-Ola 
parts for the same 


markets. 

The agreement was 
developed in anticipation 
of the opportunities being 
created by the evolution 
of the European single 
market. Operators in the 
18 European countries 
covered by this agree- 
ment will benefit from ex- 
tensive local inventories, 
training, and technical 
assistance. 





Fun in the sun for Sol 


While American Shuf- 
fleboard nudges a bit 
closer to finalizing reor- 
ganization plans, long- 
time employee Sol Lipkin 
will be taking two months 
off. 

The company’s Richard 
Delfino and his brother- 
in-law John Dunn have 
been negotiating to buy 
the company from owner 
Mary Cusano. Lipkin will 
be back on the job some- 
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time in September, confi- 
dent that the sale will be 
final. 

Lipkin and his wife 
Marge will be fishing and 
relaxing in Lavolette, 
N.J., and can be reached 
at (908) 830-4592. We'd like 
to add a special belated 
birthday greeting to Sol, 
who celebrated his 86th 
birthday in May. Many 
happy returns. 
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Smith joins Brady 


Marty Smith has joined 
Brady Distributing to 
manage the Miami office. 
Marty started in the 
business in 1980 at an ar- 
cade, which led to manag- 
ing an arcade and collec- 
ting a small route in 
Mississippi. 

He held positions at 
Peach State Distributing 
and Greater Southern 
Distributing in Atlanta 
and Games Sales in Mem- 
phis. His most recent posi- 
tion was at SunBelt Dis- 
tributing’s office in Okla- 
homa City as general 


manager. 
Smith said, “I am truly 
looking forward to return- 
ing to the South to work 
with Jon Brady and his 
organization. I look for- 
ward to meeting and be- 
ing of service to all the 
customers associated 
with the Florida territory. 
I’m also grateful for all 
the people that I have 
been blessed to rub 
shoulders with in this 
business and for the in- 
valuable experience [ 
have received from my 
former employers.” 





Gallagher’s Gallery on cable 


Gallagher’s Gallery, 
American Laser Games’ 
new video game featuring 
the well-known come- 
dian, was featured on 
“Short Attention Span 
Theater’ on the cable 
comedy network. 

In the game, Gallagher 
invites players to take a 
trip through his shooting 
gallery of unusual objects 
seldom seen in carnivals 
and amusement parks. 
Famous for smashing 
watermelons with the 
‘‘sledge-o-matic” wooden 
mallet, Gallagher gives 
players the opportunity 
to shoot at all sorts of 
food, gadgets, etc. 

Gallagher’s Gallery 
was introduced at the 


American Coin Machine 
Expo in San Antonio. 
American Laser Games 
also designed Mad Dog 
McCree, Who Shot John- 
ny Rock?, and Space 
Pirates, all licensed to Bet- 
son Enterprises. 

American Laser Games 
has recently completed 
shooting its sequel to 
Mad Dog McCree, Mad 
Dog II, at the Bonanza 
Creek Ranch near Santa 
Fe. The ranch contains a 
complete Old West town 
set which was built for the 
filming of an Italian TV 
Western series. The new 
game will be featured at 
the AMOA show in 
Nashville. 


Next Month in Play Meter: 


e Fall Buyer’s Guide Extravaganza 
of videos, pins, jukeboxes, table games, 
VLTs, countertops, and more. 


Nashville Notes for AMOA ’92 
Biz Op Saga, Part 2 


Expos of interest: Latin American and 
Night Club & Bar 
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THEY'RE BACK! 


3 monsters are about to take 
control once again. Choose from 
“Cyber Woo", "Super Geon" or 
"Atomic Guy" to fight the battle. 


Travel from the city, to the desert, 
to the bottom of the sea! Destroy 
the most hideous creatures to 
become the "king" of the 
monsters! 


Use buildings and other items as 
your weapons. Pick up bonuses 
along the way. 


1P vs. 2P, 1P vs. the computer, 
1P and 2P vs. the computer. 
Player buy-in and continue 
feature. 


Exclusively for the NEO-GEO" 
system. 


Call your SNK distributor today! 


=SNK 


SNK Corporation of America 
20603 Earl Street, Torrance, CA 90503 


Phone (310) 371-7100, Fax (310) 371-0969 
© 1992 SNK CORPORATION OF AMERICA 
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Louisiana enrolls first poker games 


One by one they joined 
the ranks of the formally 
enrolled and operational 
video poker games, ap- 
pearing at The Check- 
mate Lounge in New 
Orleans, The Suburban 
Club in Gretna, The Loui- 
siana Bar & Grill in 
Bossier City, The Rain- 
bow Club in McNarry, 
Briley’s in Ville Platte, 
and The Mariner Restau- 
rant in Nachitoches. Reg- 
ulated, legal video gam- 
ing machines were finally 
becoming a reality for the 
rank and file small 
businessmen. 

Louisiana’s race tracks 
were first to have the 
devices; a test begun on 
May 30 met with much 
success. The promised 
across-the-state start-up 
date of July 1 came and 
went. Anxious patrons at 
Ye Olde College Inn in 
New Orleans were pic- 
tured on an evening 
newscast—looking at 
games not yet activated. 
The lunchtime crowd was 
disappointed. 

Across town at The 
Checkmate Lounge the 
story was similar. There 
they sat...idle. Proprietor 
Albert Prats told custo- 
mers not to touch the 
machines or play them 
yet; they needed to be 
connected to the central 
computer system. These 
scenes were akin to giv- 
ing a child a Christmas 
present with the admoni- 
tion: do not open ’til 
Christmas. 

Christmas finally came 
to The Checkmate when 
its two machines were ac- 
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tivated on July 8. “Every- 
one has been waiting,” 
said Prats. “People have 
been calling.” That even- 
ing a female customer 
won $280 with a straight 
flush. Greeted by a cheer- 
ing crowd for her win, she 
was one happy lady. 
Prats said he paid out 
$400 in winnings that first 
night. The crowd was a 
good one, roughly 50-60 
people in his 1,400-square- 
foot facility that also has 
a jukebox, crane, one 
sports-themed video, and 
steel-tip dart boards. The 
Checkmate team won the 
city cup for steel-tip darts 
in ’91. 

The Checkmate is a 
typical neighborhood 
tavern with a lot of 
regular customers in the 
vicinity. Prats has owned 
the spot for 12 years; he 
was a customer himself 
for 13 years before. He lik- 
ed it so much he bought it. 

Was he approached by 
that legion of non-coin-op 


folks looking to sign up 
locations? “That’s true,” 
said Prats, who remained 
loyal to Lucky Coin 
Machine Co. “I’ve been 
dealing with Lucky Coin 
for many years. I know 
they'll have the techni- 
cians to take care of the 
machines and provide 
good service like they do 
on my other equipment.” 
Asked about the draw 
of the machines, he com- 
mented, “These machines 
are going to be the best 
thing that’s ever happen- 
ed to bars. You have a 
chance of winning some- 
thing. Kids play regular 
videos for entertainment 
but adults want more.” 
At the Le Bon Temps 
Roule (“let the good times 
roll’), a tavern in uptown 
New Orleans, recently 
enrolled games are tak- 
ing a bit longer to catch 
on with customers, who 
seemed preoccupied with 
playing pool on the first 
Saturday night they were 





Albert Prats (I) validates a winning $25 ticket for Jerry Larmeu at The Checkmate 
Lounge. 
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operational. In the same 
area, the 4141 Club 
awaited enrollment of its 
three games. 

Tommie Brooks of Tom- 
mie’s Novelty in 
Shreveport reported hav- 
ing 35 machines sitting, 
wired, and set to go. 
“We're just waiting on the 
state police,’ said Brooks. 
“We worked hard to be 
ready for the July 1 date. 
All our permits are com- 
plete. It’s hard to keep 
your energy up.” 

Across the Red River in 
Bossier City, Harold 
Rosbottom Sr. of Automa- 
tic Amusement Co. has 40 
operational machines. 
Said Rosbottom, ““There’s 
tremendous curiosity. It’s 
a new game for the con- 
sumer. Naturally, every- 
one’s excited and a little 
confused. The learning 
curve will take about 30 
days. After that period, 
people who have never 
played video poker 
games before will be more 
comfortable with them.” 

Rosbottom is using all 
touch-screen units at this 
time. “Acceptance has 
been outstanding,” he 
said, predicting that 
game preferences will 
probably begin to show in 
the next three months. 

Some of his locations 
are anxious to have their 
games turned on. The Ju- 
ly 1 date was continually 
publicized and the tracks 
had them, making small- 
er locations impatient. 
Added Rosbottom, “It’s 
hard to get the locations 


Poker Games con’t. on pg. 28 








A SURE THING... 


VIDEO POKER BY DYNAMO! 
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Dynamo VLT’s 





Dynamo has incorp- 
orated its years of ool (Toy 
proven manufacturing Q full line of 
“Veli -Broke) inte Melee MMMM _casino and 
MMOL eC MMe (Xeno) 10 —— tire lero 
terminals. You can be assured featuring either touch 
that each Dynamo VLT meets the screen or buttons. 
same rigid standards that have 

made us a leader in the coin Each VLT is built using only the finest components 

operated amusement industry - available. This, as well as the game’s ergonomic design, 
Crema PAN AUR AU PRL LeL creates high player appeal and ease of operation. 
DOWNTIME. 


So, if you're investing in video lottery terminals...invest in A SURE THING! 
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to understand this isn’t 
like calling up and asking 
for a Pac-Man and expect- 
ing it to come the next 
day. 

“This (video poker) is 
controlled by the state. 
We have to keep more 
records and the locations 
aren’t used to that. In 
time they’ll realize this is 
the way it is. It’s happen- 
ed in other states with 
video gaming and Loui- 
siana will certainly be 
right along with them. 
We have to educate our 
customers and they in 
turn have to educate 
theirs. Locations don’t see 
a third of the paperwork 
that’s required.” 

Considering that loca- 
tion procrastination was 
a problem, Rosbottom 
and other operators are 
entitled to feel frustrated 
when locations now want 
the machines pronto. 
There was a common 
misconception that all 
that was required was the 
“flip of a switch” and 
every machine in the 
state would automatical- 
ly be turned on. In truth, it 
requires a La. State Police 
trooper and officials of 
the operating company 
anywhere from _ 30 
minutes to one hour for 
the enrollment, barring 
any communications 
problems. 

The benefits are clearly 
there. Rosbottom noted 
that one of his accounts 
told him that the first 
three days of machine 
operation the across-the- 
counter sales were up 30 
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percent. Rosbottom said, 
“IT don’t expect every loca- 
tion to increase sales by 
30 percent, but if they see 
any increase it’s a plus. 
We're always trying to 
come up with a different 
mousetrap to entertain 
our customers. This is a 
new industry, a new 
mousetrap. We've had 
such a long dry spell. Cer- 
tainly this should be a 
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boost for a considerable 
period of time.” 
Rosbottom was liberal 
in his praise for the La. 
State Police. “I can’t say 
enough for the work 
already done by the state 
police. They’ve gone 
beyond an outstanding 
job. They’re doing double 
duty right now—enrolling 
games and still process- 
ing new applications.” 





Play Meter’s Bonnie Theard cashes in a winning $5.50 ticket. Not bad for a $1 invest- 
ment. Albert Prats, owner of The Checkmate, says, ‘Winners are good for business.”’ 
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The police wish to make 
the process as fair as 
possible, enrolling mach- 
ines in the order that per- 
mits are issued. To assist 
in the enrollment, opera- 
tors have technicians and 
other personnel standing 
by when the state police is 
ready to go. 

In the meantime, 
phones will keep ringing 
at the offices of coin 
machine operators. As 
Rosbottom said, “We got 
so many calls our phone 
was about to melt.” The 
same could probably be 
said of state police 
headquarters. 

Here is how the enroll- 
ment process works: once 
the location has been ap- 
proved for licensing, the 
next step is for the 
operator to “permit” the 
machines. When the 
state police receive the 
paperwork and payment 
for the permit they will 
put the location in line to 
enroll and enable—when 
games are actually inter- 
faced with the state 
computer. 

During this period of 
time, hotel and motel 
registration books read 
like a who’s who of video 
gaming equipment 
manufacturers in town 
for customer calls and a 
personal look-see as their 
games are enrolled. Ren- 
tals on Winnebagos and 
other recreational vehi- 
cles are up; some manu- 
facturers are traveling 
the state helping certify 
operators on the equip- 
ment. As one company 
representative noted, 
“For the first few months, 
I'll practically live 
here.” CL) 
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peer 
Features === 


@ NewHigh Tech, traffic stopping appearance 

@ Variety of sizes to meet every locations needs 

@ Programmable micro processing electronics 

@ Super high visibility 3 color graphics to attract 
maximum playing interest 

@ Extralarge plush capacity 

@ 3 sides of 1/4" tempered saftey glass for 
greater display 

® Electronic and mechanical claw adjustment for 
varying size plush and pay out ratios 

@ (ne piece easy open door for access to storage 
and service 

@ Seperate locking coin vault with $800.00 
capacity 

@ Dual pin locking system for extra high security 

@ 1 Year limited warranty 


Options aaa=wezazm 


Flash / Attract Package: (Includes chasing rope 
lights, Revolving-Police Light, and Super High 
@ Visibility 8 Color Graphics) 
@ Wide variety of bill acceptors 
@ Trading Card or Ticket dispensers 
Multi-Vend Capability 
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s it just me or has anyone else 

noticed that the video end of 
our industry has hit a dry spell? 
New video product announce- 
ments are usually more plentiful 
than they have been in recent 
months. All the focus is going 
toward one hit game that every- 
one has to have. Closeouts on 
good, but overlooked product 
abound. Haven’t we been down 
this road before? 

Try as we may (and are we real- 
ly trying?) to avoid the pitfalls of 
the hit game syndrome, they won't 
go away: market saturation, 
copies, and closeouts. Success 
breeds some strange side effects. 
After all these years, many in our 
industry are still looking for the 
next Pac-Man. They thought they 
found it with Double Dragon, then 
TMNT, and now SFII and SF 
Champion. 

What about the other games 
that came to market over the last 
12 months? Maybe they were not 
all blockbusters. Is every location 
an “A” location? Manufacturers 
without the benefit of the hot 
game lead-in are finding it tough 
going these days. One discourag- 
ed manufacturer representative 
identified his new game as solid 
and entertaining, but without 
much hope for the future because 
of the present mind-set from both 
distributors and operators. 

Distributors are less likely to 
place orders for a new entry in 
videoland when they are scrambl- 
ing to meet the demand for the hot 
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dry spell 


game of the day. That’s a sure-fire 
winner for both distributor and 
operator. Can every location have 
multiples of just one game? Anda 
fighting game at that? With all the 
complaints about “we don’t want 
any more  fighting-themed 
games,” what’s the best seller? A 
fighting-themed game, of course. 

If a game is good, has the depth 
of play and challenge level that 
keeps the players coming back, be 
it fighting-themed or sports- 
themed, it’s going to garner the 
quarters. 

There’s a parallel on the movie 
scene. I recently saw the big 
screen movie Lethal Weapon 3 
with my teenaged son. It’s a buddy 
flick with a frantic pace, a dash of 
humor, and established char- 
acters the audience already 
knows and cares about. Although 
I saw both previous films, this one 
ranked highest with me. There 
wasn't as much blood and gore as 
the earlier installments, and I’d 
put the armored car chase up 
there with similar scenes from 
“Bullit” and “The French Connec- 
tion.” For all the cries over the bad 
effects of violence depicted on the 
screen, action films such as this 
one are always good box office. 

Adjacent to the cinema is a food 
court and game room, where on 
this particular Saturday after- 
noon kids lined up three-deep to 
play two units of the hot game 
that’s presently dominating all the 
industry charts. Involved players 
could only say, “It’s a whole lotta 


fun!” For 11-year-old boys that’s a 
big endorsement. 

As I was standing there observ- 
ing the players and the waiting 
throng, I began to see similarities 
between the popular fighting- 
themed game and the movie we 
just saw. Non-stop action, 
characters with a history, the con- 
tinuation of a story line. It appears 
these are key ingredients on both 
the big and small screens. 

Manufacturers have to be en- 
couraged to bring out new pro- 
duct or we'll never know when we 
could have had another great 
video. Sustaining research and 
development to that end is made 
more difficult by sluggish sales. 

As one Illinois operator said in 
our March “Ask the Operator”: 
‘“There’s a lot of good equipment 
out there that goes unnoticed 
because operators don’t want to 
take a chance on anything unless 
it’s a proven winner. This causes 
some companies to have trouble 
sustaining good research and 
development.” 

The industry is grateful to have 
the BIG HIT. But my heart goes 
out to the other companies with 
good games that languish. LL] 


Bonnie Theard 
Managing Editor 
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Redemption arcades: past, 
and bright future 





[ ast month in an article on 
game rooms and arcades, I 
mentioned two particular ones— 
our own Fun Arcade here in New 
Orleans and Steve Epstein’s 
Broadway Arcade in the heart of 
New York City. I’d hesitate to call 
them “adult” game rooms because 
the implied connotation is bad, not 
in good taste, and grossly 
misleading. 

However, I would positively call 
them “thinking man” game rooms 
for serious pinball and video game 
players; every game is a strong 
challenge. There are no redemp- 
tion games, no prizes, no awards. 
The only rewards are satisfaction, 
thrills, and the achievement of 
beating the game, which is 
therapeutic indeed. 

Such game rooms could be called 
old-fashioned compared to the 
dazzling, modern redemption ar- 
cades and game rooms that are be- 
ing built and taking over every- 
where. Redemption is not only the 
wave of the future, it seems to be 
the wave of the present. Manufac- 
turers work like mad building cute, 
whimsical skill games designed 
especially for youngsters from 
about three to 12’years old. 

Some of these games have skill 
features, while others carry on the 
early skills learned by youngsters 
in their cradle days. How about 
Whac-A-Mole, Wacky Gator, and 
Cracky Crab? 

Manufacturers, distributors, and 
operators discovered this market a 
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few years ago and it is fast becom- 
ing the majority in game rooms. 
There are several reasons for the 
rise in popularity of redemption: 

First, it is a year-round market. It 
is not restricted by the usual school 
year, except perhaps for two or 
three hours of kindergarten in the 
morning. Most youngsters are 
available since they do not have 
the long school hours, activities, 
jobs, and sports participation that 
older brothers and sisters have. 
And most importantly, there is 
nothing that parents would not do 
or sacrifice to make their small 
children happy! If Junior wants to 
go to the bright, beautiful game 
room in the mall to try to win some 
little toy, then that is where Mom- 
my is going to go with her beloved 
offspring. 


“Actually, redemption 
game rooms are just an 
outgrowth or extension 
of the amusement park 
of years gone by.”’ 


Actually, redemption game 
rooms are just an outgrowth or ex- 
tension of the amusement park of 
years gone by, where we played 
the fish pond, knocked down dolls 
and milk bottles, and indulged in 


Louis Boasberg 








all kinds of semi-skill games and 
rides. 

Fortunately, today’s redemption 
arcade owners have adopted the 
safe and sane plan of allowing 
their little patrons to win almost 
every time. Going back to the fish 
pond, you always won a prize. It 
might have been nothing more 
than an eraser or little doll worth 
about two cents, but it was 
something and that’s what 
mattered. 

Today the irresistible plush 
animals have taken the place of 
premier prizes—Indian blankets 
and Kewpie dolls—of yesteryear. 
Now we see the carnivals and 
amusement parks of the past mov- 
ing indoors and into malls under 
the guise of redemption arcades, or 
outdoors into very elaborate, ex- 
pensive complexes with bumper 
boats, batting cages, game rooms, 
and miniature golf courses so fan- 
cy it is bewildering. 

If we could look into the future, 
we would perhaps see a decrease 
in the regular teenage/adult game 
rooms and a great increase in the 
large, elaborate kiddie redemption 
arcades and outdoor amusement 
parks. 

Evidently, mall and shopping 
center owners, officials, and 
managers throughout the country 
have decided that if they can at- 
tract the youngsters to their shop- 
ping malls, those youngsters will 
bring the elders, who can’t resist 
doing some shopping. L] 
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x Robo-Bop *: | 


93” x 56” x 39” 
Weight: 495 Ibs 


732” x 26%’ x 30” 
Weight: 375 Ibs 
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ie ce Jumbo 
“ae Elephant 


\ “ 
Se 68” x 26” x 68” 
Weight: 195 Ibs 


Crazy 
Clown ~ 


27/2” x 44” x 78” 
Weight: 295 Ibs 


Jungle 
Jive 


88” x 49” x45” 
Weight: 850 Ibs 


AVAILABLE IN 
2 OR 4-PLAYER 


Jet-Mobile 


61” x 27” x 39” 
Weight: 165 Ibs 


aera 






Melody ff 
Mouse | 


794” X 294” x 244” 
Weight: 325 Ibs 


Pop-A-Slot ay Te 


732” xX 26%” x 30” 
Weight: 375 Ibs 


Top Gun’ 


81” x 33%” x 7512” 
Weight: 525 Ibs 


2-PLAYER 


COASTAL 
AMUSEMENT 
DISTRIBUTORS, inc. 


601 PROSPECT STREET 
LAKEWOOD, NJ 08701 @ (908)905-6662 @ FAX: (908)905-6815 
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Manufacturer & Distributor 
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Dust settles on 





pring legislative sessions are 

now over and we can see 
where the coin machine industry 
stands in regard to video gaming. 
Only the New Jersey session (the 
legislature that never sleeps) is still 
meeting, with no apparent video 
gaming action in sight. How have 
we fared? What’s the next move on 
this chessboard of legalized 
gambling? 

Our flagship of South Dakota is 
threatened but expects to prevail 
with a staggering array of statis- 
tics supporting the economic im- 
pact of its video lottery program. 
Numerous states with high hopes 
came this close, only to be turned 
away at the last, crucial moment. 

Illinois recently joined the ranks 
of the unsuccessful, a disappoint- 
ment to rival that of decathlon 
hopeful Dan O’Brien’s heartbreak- 
ing three-time “miss” in the pole- 
vault competition. 

In a letter to members of the II- 
linois Coin Machine Operators 
Association, Ray Shroyer, chair- 
man of the video lottery commit- 
tee, stated: “It becomes imperative 
that we redouble our efforts bet- 
ween now and the November ses- 
sion. This session will be after the 
election. With no election worries 
for another two years it will be 
easier to vote on a controversial 
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issue. These new legislators will 
not be familiar with our project.” II- 
linois’ legislative session conclud- 
ed on June 30, with a brief 
extension. 





tion of gaming, in one form or 
another, has entered a new era in 
the United States. 

“Previous expansion of gambling 
options, particularly the explosion 


“The drive for legalization of gaming, in one form 
or another, has entered a new era in the United 


States. ’’ 


Shroyer reminded members to 
write to their senators and 
representatives and to encourage 
employees and locations to do the 
same. He concluded: “I urge you to 
become aware of state office can- 
didates in your area. Support those 
who favor our project. Together we 
can bring video lottery to Illinois.”’ 

Shroyer extended special thanks 
to Stan Williams, Jim Lacost, John 
Neville, and Adonna Jerman for 
their efforts on behalf of video lot- 
tery. He also cited lobbyists John 
O’Connell and Zack Stamp for 
their assistance. 

On the East Coast, it’s no wonder 
that New Jersey is stymied in its 
progress to obtain video lottery. 
This quote from Atlantic City Ac- 
tion clearly spells out the reason- 
ing: “There is no sign of reliefon the 
horizon for Atlantic City operators 
already feeling the competitive 
‘squeeze.’ The drive for legaliza- 


of legalized Indian gaming, has 
been centered in rural areas where 
the access from major population 
centers has been limited. The suc- 
cess of the Indian gaming opera- 
tion in Connecticut is an indication 
of the impact Atlantic City 
operators can expect from future 
expansion of casino gaming.” 
The next issue of that publication 
focused attention on the situation 
again: “We are puzzled that our 
legislators in Trenton are consider- 
ing a bill to legalize video poker 
games in bars and race tracks. 
That such legislation is even being 
given consideration seems to us 
more than a little bizarre, given 
that Atlantic City is facing increas- 
ed competition for gambling 
dollars from several new areas.” 
One of those areas will be New 
Orleans, the next American city 
with a full-fledged casino. Gov. Ed- 
wards signed the casino bill into 


SOME THINGS ARE JUST 
NATURALLY BETTER PERFORMERS. 


There’s good reason our pride is free reign to be even more innovative. And slot machines, video gaming equipment, slot 
overflowing. From the Money Honey of — they've answered by creating more variety, management systems, multi-property pro- 
the late ‘60s, to the now-classic Black more challenge, and more entertainment in gressive systems, or video lottery terminals, 
Gold, to today’s creative theme games — games that continually set the standard for look no further than America’s biggest and 
like Fire & Ice, we've always been able —_ player appeal. Bar none. Our games not only best game maker. 
to find newer and better ways to draw a customer in, they reward players with Well bet we've got just what you need to 
enhance our performance. After all, the — an excitement that keeps them coming back _hit pay dirt. 
better we perform, the better your again and again. 
bottom line looks. For three decades, customers like you have 

We've challenged our imagination to — counted on Bally to be the leader in developing 
make our graphics the industry's best. games that will literally jump through the hoops 


We've given our software engineers of profitability. So whether you're looking for 
America's GAME MaKER 
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law on June 21. Before and after 
the law passed, local media spent 
much of its time detailing casino 
proposals and discussing the im- 
pact on the historic city. 

The new law prompted anti- 
gambling factions to press for a 
measure limiting casino develop- 
ment to only one in New Orleans, 
and tacked on a repeal of video 
poker! Translation: if you don’t 
want a proliferation of casinos 
you'd better pass a last minute bill 
keeping the casino a one-and-only 
and give up video poker. Many 
operators, distributors, and manu- 
facturers lost sleep the night before 
the final day of the session, when 
the measure was thankfully 
tabled. 

Louisiana is presently enrolling 
legal video poker games in liquor- 
licensed establishments following 
a successful test in race tracks. A 


TOSS ’EM STAR BURST 


c qe . 


wait-and-see attitude still persists 
on the location level, and problems 
with non-traditional coin operators 
and distributors are muddying the 
waters. 

Parallels are definitely going to 
be drawn between Louisiana’s 
operator-involved system and 
Oregon's state-run system. The lat- 
ter, while admittedly not achieving 
the market penetration possible 
with experienced area coin 
machine operators, is getting bet- 
ter and more consistent by the day. 

Oregon Lottery director Jim 
Davey stated in an interview in 
Gaming & Wagering Business: 
“There is no question that the 
state’s decision (not to use coin 
operators) will have a negative im- 
pact on the existing coin operators 
who helped put the legislation 
through and now feel like they 
were betrayed in this whole pro- 


FROGGY 


FIRE FIGHTER 


cess.” Coin machine operators are 
definitely hurting in Oregon. This 
state-run program stands as a 
reminder of what can happen 
when the coin machine communi- 
ty is not a partner in video gaming. 


There is a legitimate concern 
that all the hurrah over gambling 
could result in a backlash of anti- 
gambling sentiment. More people 
could feel the way Sen. John 
Hainkel Jr. (R-New Orleans) does: 
‘We have completely lost our 
minds with gambling.” 

Legalized video gaming is a 
tough concept to sell without fac- 
ing casino proposals that com- 
plicate the public perception of 
how much gambling it is willing to 
accept. Add Indian gaming into the 
equation and it’s easy to see how 
this has become a “hot button’”’ 
topic of the 90s. () 


LUIGI’S CORNER 


¢ 5 CARD DRAW « BODY MATCH 
¢ REBOUND 


16 EDGEBORO ROAD, UNIT 4, EAST BRUNSWICK, N.J. 08816 
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The new 
standard in 
Video Lottery 


Terminals 


For 50 years, Williams has had “the 
touch” when it comes to coin-op industry 
leadership through innovative engineering 
design excellence, quality manufacturing 
craftsmanship and marketplace 
responsiveness. 

Once again, Williams steps to the 
forefront—this time as the #1 and only major 
manufacturer in the field to bring to market 
the benchmark of Video Lottery Terminals : Cy 
designed and built from the ground up. a wes iB: ¥ 


Now, the leaders in the field are proud to ae 
present Williams’ MIDAS TOUCH™, the only sa 
VLT with touchscreen technology, multi-game Ase oe 
capability, single-board, state-of-the-art a 
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electronics, enhanced player appeal ... and 
the Williams name! sal = 


¢High-clarity, performance-proven, 
all-glass TOUCHSCREEN technology 

¢ COMPLETE PLAYER-SELECTABLE 
GAME LIBRARY including Poker, Keno, 
Williams’ exclusive Quick-Pick™ Keno, 
Slots, Black Jack and more 

e Chrome, CASINO-STYLE , ALL-METAL 
CABINET 

¢ High-resolution, full-color, ANTI-GLARE 
VGA MONITOR with front-mounted 
controls 

¢eSuper-security, state-of-the-art, 
electronics-in-a-drawer SINGLE- 
BOARD SYSTEM 

¢ Ultra-reliable STAR MICRONICS 
PRINTER exclusively designed for 
upright VLT operation and featuring 
custom graphics capability, enhanced 
receipt security, expanded paper 
capacity with audit copy, and easy 
paper loading/fingertip delivery system 

¢ High-integrity, MULTIPLE 
DENOMINATION BILL ACCEPTOR with . 
1000 bill stacker A 

«Comprehensive ACCOUNTING AND 4 
DIAGNOSTIC CAPABILITIES pete 








Licensed Louisiana video poker 
manufacturers and distributors 


By July 1, 13 companies had received their electronic video gaming 
manufacturer licenses from the La. State Police. All met the suit- 
ability standards and passed the required game testing procedures. 
Information on additional licenses will be published as it becomes 


available. 


ice Amtote 


rn. Republic Corporate Services 
330 Marshall St. 
Shreveport, LA 71101 
(318) 221-3139 





Aristocrat 


Dollar Distributing 
11573 Cedar Park Ave. 
Baton Rouge, LA 70809 
(504) 752-2641 





Bally Gaming 
World Wide Gaming of La. 
939 Lake Ave. 


Metairie, LA 70005 
(504) 838-7777 





Dynamo Corporation 


Southland Distributing 
223 Luke Drive 
Lafayette, LA 70506 
(318) 235-0135 





International Game 
Technology 


Delta Gaming 

701 Edwards Ave. 
Harahan, LA 70123 
(504) 736-4500 


J &T Inc. 


A-ABBA Video Gaming Co. 
2644 Delaware Ave. 
Kenner, LA 70062 

(504) 464-9191 





N ever believe for a minute 


that the time has come for 
you to stop learning. Your educa- 
tion is just beginning!’’ This quote 
from syndicated columnist Niki 
Scott is being taken to heart by 
Louisiana operators. In late June 
many said they were working 
harder than ever during the hectic 
period prior to the start-up of legal 
video poker. 


With only a few days to go before 
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Rire Merit Industries 


Phas Riverside Amusement Co. 
301 N. Carrollton Ave. 
New Orleans, LA 70119 
(504) 488-7529 


| Mfg.: PGI (PARS Electronics) 


ESE TL Distributing Co. 
8488 Hwy. 23 
Belle Chasse, LA 70037 
(504) 398-0800 





Premier Technology 


A.M.A. Distributors 
1525 Airline Hwy. 
Metairie, LA 70001 
(504) 835-3232 





Sigma 

Reliable Distributors 
Junction Hwy. 78 & 979 
Livonia, LA 70755 

(800) 264-8820 


SMK 


M&M Imagery 
3803-D Moss St. 
Lafayette, LA 70507 
(318) 233-3208 


ire WMS Gaming 


re: Southland Distributing 
223 Luke Drive 
Lafayette, LA 70506 
(318) 235-0135 


ire Video Lottery Consultants 


Se A.M.A. Distributors 
1525 Airline Hwy. 
Metairie, LA 70001 
(504) 835-3232 

















the big date of July 1, Play Meter 
contacted individuals involved in 
the new gaming business. 
“Locations can’t wait,” said 
Daulat Sthanki of Dollar Distribu- 
ting in Baton Rouge, La., who gain- 
ed approval for both distributor 
and device owner licenses (allowed 
under Louisiana’s law). Fortunate- 
ly, in spite of overtures made by 
new companies that approached 
locations across the state with 





_— GAMING OUTLOO! 





La. operato! 





unbelievable deals, Sthanki has 
maintained 90 percent of his 
locations. 

‘People don’t trust outsiders,’ 
said Sthanki. “‘My locations 
haven't budged because they 
know me and have confidence in 
me. They’ve been satisfied with the 
equipment and service I provided 
in the past. And I’m educating 
them about the equipment, the 
system, and how it all works. I’ve 
passed my knowledge on to my 
locations.” 

Sthanki acknowledges assist- 
ance from South Dakota operators 
who've given Louisiana operators 
helpful hints. Said Sthanki, “I hope 
we in Louisiana do the same thing 
when others come to us for help.” 

Sthanki has added 2,000 square 
feet of space to his facility for in- 
creased warehouse capacity, plus 
another room for technicians. In © 
addition, he is hiring several new 
employees. 

But everything is not all sunshine 
and flowers. In that 10 percent of 
locations lost are some truck stops, 
which can have 50 games apiece. 
This is where the big operators 
from out of state come into the pic- 
ture. 

Sthanki remains philosophical: 
“Tm not going to worry about truck 
stops. That’s putting a lot of eggs in 
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one basket. If it doesn’t work there, 
you could be in trouble.” On the 
positive side, he has gained a con- 
siderable number of new locations 
that want the legal machines. 
Over in Belle Chasse, La., Bill 
Hall of TLC Distributing also holds 
two licenses, as operator and 
distributor. Like Sthanki, Hall has 
enlarged his company operation 
and hired four new employees to 
cover the technical end to augment 
basic route personnel. “New staff 
members will work exclusively on 
the video gaming devices,” said 
Hall, who expects to eventually 
place games in 50 locations within 
the next two or three months. 
Hall found that “locations were 
very slow getting their applica- 
tions in. We literally went out to 
locations to help them prepare the 
paperwork. The abbreviated form 
helped tremendously; locations 
didn’t feel as threatened as they 
did with the lengthy form.” 
According to Hall, locations are 
still procrastinating. ‘“They’ll soon 
realize they are missing out,’ said 
Hall. “Then operators will be bom- 
barded with locations wanting to 
fill out applications. Instead of us 
following up with them, they’ll be 
following up with us.” 
Frank Blackburn, a Baton 
Rouge, La., attorney who special- 


Louisiana video poker time line 


Contrary to the expected process, Louisiana’s video poker legislation did 
not come about as the result of a united effort on the part of the entire coin- 
op community in the state. It was low-key from the outset, with a few key 


individuals leading the way. 


What did follow established patterns was the time frame— literally five 
years from start to finish. And still the whole concept was challenged by a 
Louisiana Legislature battle-weary from discussing a casino and other 
gambling proposals the week before statewide start-up of the legal pokers. 

These quotes from Greek immigrants, etched on the walls of Ellis Island, 
are sentiments worthy of adoption by all operators fighting for the legaliza- 
tion of video gaming: ‘““No problem is without end if you have patience. As 


long as I breathe, I hope.” 


First proposal, attempt- 
ing to outlaw gray area 
games in the state. 

Two operators tried to 
introduce legislation in 
the Criminal Justice Com- 
mittee. The idea was 
laughed out of committee. 
Progress, at last. A strong- 
er coalition was formed 
but fell short of the mark. 
There was still too much 
opposition to the concept 
and problems within 
operator ranks. 

Forces were strengthen- 
ed, contacts cemented. A 
strong lobbying effort 
made strides, but didn’t 
have enough power on 
the Senate side. Passage 
looked like a sure thing, 
but hopes were dashed 
when the measure was 
shot down on the last day 
of the legislative session. 
Word came down from 
the governor that he 
would not sign the bill if it 
came to his desk. 
Finally, acceptance. All 
the right political contacts 
had been made. Coin 


izes in the practice of government 
law, represents several clients in- 
volved in the new video gaming 
market. He sees the positive side 
for the state. “I think the state will 
be amazed at the amount of in- 
come this will bring in and how 
well it’s going to be accepted by the 
public.” 

Blackburn complimented the La. 
State Police, saying, “The police 
are doing an excellent job and 


machine operators felt 
they were “held hostage” 
by riverboat gambling 
proponents. It was a case 
of joining forces with the 
riverboat side to lobby for 
that bill if help was to be 
forthcoming on the video 
poker side. Including 
truck stops in the video 
poker bill garnered 
enough votes to put it 
over the top. The gover- 
nor signs the bill in July. 
Implementation begins in 
a test run at three race 
tracks on May 30. 
Statewide is set to go July 
1. Operators, distributors, 
and manufacturers re- 
ceive a scare on June 
22—passage of a casino 
bill and an anti-gambling 
backlash puts video 
poker in jeopardy. A new 
governor is at the helm of 
the ship. An expected $44 
million in revenue from 
this program convinces 
the Senate to refrain from 
upsetting the profitable 
apple cart. 





have taken on a monumental task. 
They should be commended for 
taking us to this point, where we 
are ready to go statewide. An ab- 
solute swarm of paperwork and 
detail has been handled well.” 

Now that we are down to the 
wire, how will video gaming fare in 
its early stages in Louisiana? Turn 
to the ‘““News’” for comments from 
across the state after the first 
games are enrolled. L!) 
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Keeping up with merchandise 





hen choosing a merchandise 
supplier, operators look at a 
host of factors: selection, price, ser- 
vice, reputation. If an added in- 
tangible is the ability to truly 
understand their needs, then 
Houston-based Laramie Interests 
surely has a leg up on the competi- 
tion. That’s because president 
Larry Morris and his wife Tami 
also operate nearly 100 cranes in 
the Houston area through Amuse- 





Tami Morris is flanked by 
vice president Brent 
Collins (I) and 
husband/president Larry 
Morris. Tami was 
formerly vice president 
and still assists Larry, 
but most of her time is 
now devoted to running 
Coast to Coast Apparel, 


of which she’s president. 
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ment Cranes Unlimited, a division 
of Laramie. 

"The advantage we offer by 
operating is that we pretest mer- 
chandise before putting it in our 
packs,” he said. “If it works out in 
the field, we’re confident that it will 
work in the rest of the country. We 
do a lot of experimenting with our 
cranes—holiday merchandise, 
themed merchandise, licensed 
teasers—and continually extend 





demands at Laramie Interests 


W 


that into our packs throughout the 
United States.” 

The customers have responded 
to Laramie’s way of doing things, 
allowing the company to grow 
from a 1,500-square-foot office in 
1986 to the current 70,000-square- 
foot facility near the Astrodome 
(which includes a 2,500-square-foot 
showroom). What hot merchan- 
dise can be found within these 
walls? 
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The sales group assembles Laramie plush packs. Standing are John Sullivan and Jayne Jackson; seated are Teresa 
King (I) and Clayetta Heacox. 





Laramie’s 2,500-square-foot showroom. 


“Naturally, any licensed mer- 
chandise is hot,’’ Morris said. 
“Anything recognizable with a 
perceived value that’s con- 
siderably more than the price per 
play attracts players. Sports mer- 
Chandise is very strong, as is 
political merchandise. Holiday 
merchandise, such as for the re- 
cent Fourth of July, always does 
well.” 


Commenting on holiday plush, 
Tami said, “The holiday packs 
greatly help operators increase 
their revenues. They can dedicate 
their whole machines to the holi- 
day, which makes a big impact on 
customers.’ 

Could it be that some of the mer- 
chandise Laramie tests in Texas 
might not be as popular for 
operators living elsewhere? Might 
a piece be alluring in one region of 
America and uneventful in 
another? 

“No, we haven't found that to be 
true,” Larry said. “For example, 
one of the hottest items out there is 
Troll merchandise, whether it be 
plush, plastic, or some other form 
of redemption merchandise. Trolls 
are popular everywhere. The new 
‘Batman’ movie is out, so that mer- 
chandise will be hot for a limited 
time. Baseball merchandise is in 
the middle of its popularity cycle, 
and soon we'll have football. That’s 
the most popular sport; we’re look- 
ing for a very strong football 
season. All of these things do well 
nationally, not just in pockets of 
the country.” 

If Trolls are monster sellers for all 
the merchandise suppliers, why 
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buy them from Laramie instead of 
another company? 

“Our buying power has always 
been the thing that sets us apart,” 
Morris said. ““We actively seek 
close-outs, both licensed and non- 
licensed, and pass the better prices 
on to our customers. Variety is 
another plus for us. We probably 
have more items in stock than any 
supplier in the country—about 
2,000—with new items arriving vir- 
tually on a daily basis. The 
customer is always assured of a 
rotation of merchandise and anew 
look in the packs.” 

Added Tami, ‘““Another thing 
we've always been known for is 
giving operators the most for their 
money. You can take our $1 packs 
and put them up against any 
others in the industry. You'll see 
that they’re much larger and of bet- 
ter quality. We've basically built 
our reputation on these packs and 
continue to go forward with them. 
Most of our sales are in pre-packs, 
but we’ve also gotten heavily into 
the redemption area.”’ 

Though Laramie has built its 
reputation on pre-packs, vice presi- 
dent Brent Collins says operators 
should remember that the com- 
pany is a player when it comes to 
bulk sales. “People may identify us 
only with assortments, but we do 
import our own line of goods with 
the Laramie label. For those 
buyers who prefer buying in bulk 
form, we are as competitive as any 
major importer in the business. 
The quality and the prices are as 
good as anyone’s.” 

The vast Laramie inventory in- 
cludes countless plush in assorted 
sizes, jewelry, painters caps with 
licensed logos, and T-shirts. In fact, 
Laramie has just the item for those 
still caught up in “Da Bulls” repeat 
performance. 

“We're probably the only com- 
pany right now that has the licens- 
ed T-shirts for the world champion 
Chicago Bulls,” Larry Morris said. 
‘“We’re able to roll them in such a 
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Office staff members Beth Berger (I) and Erin 
Foucheaux. 


way that they’re craneable in a 
jumbo crane. They’re red and say, 
‘Real Men Wear Red: Chicago 
Bulls.’ It’s a unique item for 
cranes.” 


“Buying power has 
always been the thing 
that sets Laramie 
Interests apart. ’’ 


Speaking of cranes, how do 
Laramie’s customers rate their 
performance of late? 

‘“There’s been an overall decline 
in revenue for the average crane 
machine,” he said. “That probably 
should’ve been expected, but 
operators shouldn't get depressed 
about it. My experience has been 
that you get out of your cranes just 
exactly what you put into them. 
Some customers have told me, ‘My 


crane revenues are down, so the 
only thing I can do now is reduce 
the average cost per piece of plush 
in my cranes.’ I tell them to do just 
the opposite. Their only hope is to 
increase the average cost per piece 
of plush. 

“Through good merchandising 
and claw adjustment, you can still 
control your plush cost percen- 
tage, even with higher-priced 
goods. I really insist that operators 
not reduce their average cost per 
piece. From a personal standpoint, 
I instituted this program with my 
machines when their revenues 
began to slip. By increasing the 
cost of goods, I’ve maintained a 
consistent, high-level average per 
crane.” 

To bring the earnings back up 
doesn’t require a lot of money, 
Morris says. But it does require a 
willingness to work and be 
creative. 

“The advantage of cranes is that 
you don’t have to invest in new 
equipment; you simply have to in- 
vest in a different mix to give 
customers a new look,” he said. 
‘The most important thing is the 
perceived value of your product in 
the eyes of the player. Ifyou havea 
high perceived value of product, it 
can be the difference between a 
top-earning machine and one that 
rarely gets a second look. 

“Another thing I’ve found is that 
operators who see their revenues 
falling think they can save on their 
cost of operation by servicing the 
machines less frequently. They 
may visit the machines once a 
week instead of twice a week. Well, 
if you only visit your cranes once a 
week, you must not like money. No 
machine can be expected to earn 
at its full potential unless it’s mer- 
chandised three times a week, 
whether it be a single, double, tri- 
ple, or jumbo. Operators must 
spend time with their cranes if they 
want them to earn properly.” 

In early 1990, Morris predicted 
the future would bring a greater 
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number of jumbo cranes. His 
crystal ball was right on target. 
“That trend has continued,” he 
said. “The machines I’ve added in 
the past 12 to 18 months have been 
exclusively jumbos. That is the 
growing market. It appears that 
people are more likely to put 50 
cents into a jumbo crane because 
of the size of the machine and the 
prizes inside, which have a greater 
perceived value. That’s not to say 
that 25-cent cranes have had their 
day. It’s just that there’s a move 
toward jumbos; they definitely 
make a better presentation. In the 
eyes of most crane players, bigger 
is better.” 

Laramie currently has over 20 
A portion of the 70,000-square-foot warehouse. employees, and there's been some 
recent shuffling at the top. As was 
mentioned earlier, Brent Collins is 


“If you only visit YOUr now vice president, taking over 


those duties from Tami Morris. 
cranes Once a week, you Though she assists her husband on 


must not like money. No _ piush-buying trips, Tami’s efforts 
machine can be ex- focused on aclothing company 


: she started called Coast to Coast 
pected to earn at its full Apparel. Housed in Laramie’s 


po tential unless it’s facilities, the company sells name- 


brand apparel at prices less than 


merchandised three wholesale. 


: a3 “It’s something I’ve always 
times a week. wanted to do,” Tami said. ‘“‘We 


wholesale name-brand women’s 
clothing to small retailers and even 
some of the larger ones. It’s a nice 
way to diversify from the amuse- 
ment side at Laramie.” 

Collins sums up the Laramie 
philosophy this way: “We deal with 
the operator who may have one 
crane machine all the way up to 
the national arcade chains with 
hundreds of locations. No one is 
too big or too small for Laramie to 
serve.’ The commitment to service 
is shown by Laramie’s policy of 
same-day shipping for most orders, 
as well as the “Free Freight For 
You in ‘92” program. He invites 
customers and non-customers 
alike to pay a visit when in 
ee ) Houston; the address is 3635 
A view of the Laramie building. Willowbend Blvd., Suite 318. L 
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Introducing IGT's Player Choice™ 
video poker/video lottery machines 


Available in any configuration: 
¢ Buttons, touchscreen AND IGT’s EXCLUS/VE COMBO™* 
TOUCHSCREEN WITH BUTTONS! 
Players have the choice of playing poker with either 
touchscreen or buttons on the same machine! 


¢ Thousands of game software variations 
e Single chip conversion kit 


¢ JCM Bill Acceptor with 1000 bill stacker 
standard 


e Features the Star Micronics printer 


¢ Dynamic graphics and sounds for 
maximum player appeal 

¢ $5-7 million each year in research and 
development 

e Inventor of world’s first video poker 
machine and first video lottery terminal 


Ask any IGT customer about IGT reliability 
and profitability. 









Players Choice Classic Combo™ 
(Touchscreen and buttons combined) 


*Patent pending 


For more information, contact: 
Kerry Reppert, (702) 896-8500 


Field Service 24-Hour Hotline 1-800-845-3948 Players Choice Drop-In Bar/Slant Top™ 


ra International Game Technology 


Exclusive Distributors: Delta Gaming (John Georges, President), Harahan, LA (504) 733-1400 ¢ Betson Pacific Distributing Company, Moonachie, NJ (201) 438-1300 
¢ SODAK Gaming Services, Rapid City, SD (605) 341-5400 ¢ Stephen MacNaughton, Hi Tech Games, Inc., Moncton, New Brunswick, Canada (506) 858-8049 « 
American Vending Sales, Inc., Elk Grove, IL (708) 439-9400 ¢ Fred Collins Music Company, North Charleston, SC (803) 268-1111 

All games may not be available in all jurisdictions. 
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T he fourth Northeast Regional 

Trade Show, sponsored by 
AMOA New Jersey, AMOA-New 
York, and the New York State Coin 
Machine Association, took place 
May 29-31 at the Westchester Mar- 
riott in Tarrytown, N.Y. 

The highlight of the show was the 
Saturday night banquet attended 
by 250, honoring Joe Cirillo of Bet- 
son as the 1992 “Man of the Year.” 
A special group of Joe’s closest 
friends put together a roast that 
rivaled the best comedy acts 
anywhere. Led by Bill Cravens as 
master of ceremonies, this crazy 
group included Steve Koenigsberg 
of State Sales, Jim Newlander of 
Atari, Dynamo’s Bill Rickett, and 
Joe Dillon of Williams. Tami 
Norberg-Paulsen represented 
AMOA. 

The show was a success by any 
standard. Over 35 manufacturers 
donated games, 20 exhibitors 
showed product from terrace 
rooms surrounding the indoor 
pool, and over 100 companies took 
ads in the convention journal. 

Randy Fromm’s three-day 
seminar drew 50 people and many 
of the area location owners have 
already reported that their games 
are working better and earning 
more than ever. This seminar was 
free to all association members. It 
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WESTCHESTER 


Marriott 


Could we safely say Joe got ‘‘no respect’ from Atari’s 
Jim Newlander? 








A special award is presented to Karen Nagel by Frank 
Seninsky. 


Northeast Regional: 
a great success 





was Clear to those who attended 
that it was worth more than the an- 
nual dues. 

Other seminars included: 
‘Redemption Marketing” by John 
Margold of Betson; ‘Pinball 
Leagues” by Steve (PAPA) Epstein 
of the Broadway Arcade; “Darts- 
Leagues/Promotion” by Bob Mills 
of Arachnid; “Programming Max- 
imizes Profit’ by Ralph 
Schechtman of Prime One Stop; 
and “‘Video Lottery” led by Bill 
Treger of Betson. 

Four special awards were 
presented to those who helped 
make the trade show a success: 
Bob Boals of Betson, who chaired 
the donations and golf committees; 
Bill Treger of Betson, chairman of 
education and a member of every 
committee; Alpha-Omega’s Karen 
Nagel, chairman of the banquet 
and exhibits committee; and Frank 
Seninsky of Alpha-Omega, AMOA- 
NJ president and last year’s “Man 
of the Year,’ who helped out on 
each committee. A special thanks 
went to Nagel, who spent six 
months putting all the pieces 
together; Ralph Ceraldi, NYSCMA 
president; Bob Herman, AMOA- 
NY president; and Marilyn 
Calland, who sold raffle tickets, 
which netted a nice donation for 
the Tomorrow’s Children Fund. 
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Joe Cirillo (r) this time awards a plaque to Frank Senin- The three Alpha-Omega ladies who ran the show, (I-r): Frank Seninsky (r), last year’s “Man of the Year” 


sky for conceiving and organizing four Northeast Karen Nagel (executive director), Susan Hessler, presents the largest plaque ever given in the region to 
Regional trade shows. Charlotte Camarota. this year’s ‘‘Man of the Year,” Joe Cirillo of Betson. 





Enjoying the banquet and the company are, I-r: Charlotte and Joe Camarota, Tami and Randy Fromm (standing) gave a three-day technical seminar attended by 50 New York 
Brian Paulsen, and Susan Hessler. area operators. 





Joe Cirillo gives his granddaughter Leanne a big hug after the banquet honoring him. Bill Treger of Betson introduces the speakers at the video lottery seminar. 
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ie YEARS AGO 


Gray games cast 





-abig shadow 


T en years ago it was hard to 

open a magazine without see- 
ing some news about “biz-ops,”’ 
speed-up kits, copied games, or 
gray area games. As the video 
game explosion was rocking the 
nation, the industry was facing 
critical times. Business opportuni- 
ty people were roping in unsuspec- 
ting victims with outlandish claims 
and inflated prices on equipment. 
There was a controversy over 
speed-up kits (also called “‘en- 
hancement kits”) that would con- 
tinue for awhile. Manufacturers 
were beating a path to the door of 
courts all over the country with 
lawsuits against copiers. And gray 
area games were stepping into the 
limelight. 

Oregon took its first action 
against operators of gray area 
games. In separate judgments, 
four operators were found guilty of 
violating state gambling laws. One 
of the operators was a member of 
AMOA, prompting the association 
to make astatement saying that it 
would not distinguish between 
gray area and amusement-only 
games at its trade show. 

International Game Technology 
(IGT), owned by Si Redd and 
described as the nation’s most pro- 
ductive video gambling equipment 
supplier, filed suit against Bally 
Manufacturing. IGT sued for 
rights to all Bally/Midway videos 
produced from 1975. Bally counter- 


90 
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sued, claiming that Redd had im- 
proper ulterior motives in in- 
cluding video games in a suit prin- 
cipally directed at Bally's new 
video poker game. 

In Ohio, the Supreme Court 
upheld a Franklin county ap- 
pellate court ruling that draw 
poker video games were gambling 
devices. The case was initially filed 
by Mills-Jennings, who sought to 
keep police and liquor authorities 
from confiscating and destroying 
the games. 

There was some relief for Atari 
and Cinematronics against game 
copiers. Atari asked a High Court 
judge in England to grant an in- 
junction against an alleged Cen- 
tipede copier worldwide. Cinema- 
tronics was issued a preliminary 
injunction against a company for 
selling and manufacturing copies 
of Naughty Boy. 

“If you want to be rich, you can 
be soon. Earn an easy $700 per 
week because you own a few video 
games. In no time at all, you'll be 
seeing steady and big profits. Your 
bank account will be overflowing 
from this exciting business.” This is 
an ad the appeared in En- 
trepreneur Magazine. It was 
typical of the multitude of similar 
ads that would plague the in- 
dustry. Most of those falling for this 
type of ad ended up losing money. 

In other news from August 1982, 
Ms. Pac-Man sales were coming 


close to those of Pac-Man at 96,000 
compared to 91,000; Glenn Bras- 
well was named the executive dir- 
ector of the Amusement Device 
Manufacturers Association; Crest- 
wood, Mo., approved an arcade lic- 
ensing fee of $100; Columbia Pic- 
tures and Coca-Cola approved a 
merger of the two companies, 
which meant that D. Gottlieb & Co., 
as part of Columbia, became one of 
the soft drink giant’s subsidiaries; 
Tom Siemieniec was named sales 
service coordinator for Centuri; 
Atari and Bally made equity in- 
vestments in Namco (developer of 
Pac-Man) to bring the companies 
closer together in their licensing 
relationships; AMOA sent a letter 
urging its members to pay the $25 
jukebox licensing fee, which was 
raised from $8; Pizza Time Thea- 
tres reached a settlement in its two- 
and-a-half year lawsuit with Show- 
Biz Pizza Place; Sega led the way 
to establish that video games were 
copyrightable under English law; 
and Myrel Gordon was named vice 
president of Bally’s Aladdin’s 
Castle. 

New products featured in Play 
Meter 10 years ago included Kram 
and Electric Yo-Yo from Taito, 
Naughty Boy from Cinematronics, 
Triple Punch from Thomas 
Automatics, Luigi from United 
Billiards, Pepper II from Exidy, Red 
Clash from Glak, and Air-Table- 
Hockey from Air-Table-Hockey Co. 
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Christopher Caire 


The biz-op: a complement 
or curse to the industry? 


ay 


X 'e Biz-op:n. An entity that 


‘e sells coin-op amusement 
games, usually counter- games, usually countertops, 
tops, to clients not familiar to clients not familiar with the 


with the coin-op industry. Widely wi coin-op industry. Widely despised for 


accepted as filling a niche within the 1) bilking too much money out of un- 


industry hierarchy. suspecting clients, and 2) interfering with 
25 the established industry hierarchy. 














Biz-op:n. An entity that 
sells coin-op amusement 


“'Biz-ops stimulate W hich definition do you} ‘Companies like U.S.A. 
choose? A necessary stimu- 


distributor sales and lus for game sales, or something Lottery make your entire 
that needs to be hidden in the 


give manufacturers an 3 cellar with crazy Aunt Edna?} Industry look bad. Peo- 


Either way, love ‘em or hate ‘em, 


outlet to sell games that 3 pbiz-ops (a shortened reference to ple will think your 





the “busi rtunities”’ . s » P 
wouldn’t move tion of newspapers and maga.;_ /Ndustry is nothing but 
: a3 zines, where ads for the games ap- 
otherwise. pear) are an established part of the a hustle, a scam 
coin-op amusement industry. They business. aa 


first surfaced during the video 
game boom of the early ’80s, when 
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they were often labeled “blue 
suede shoes’ operators. 

In this, the first of a two-part 
report, we'll talk to two end-users 
who had bad experiences with a 
biz-op, aS well as an established 
biz-op in Georgia, Can-Am Tech, 
an AMOA member that enjoys a 
fine reputation. (Obviously, in any 
business, there are good apples 
and bad apples, satisfied cust- 
omers and unsatisfied customers. 
The following is meant to illustrate 
viewpoints in the marketplace, not 
to paint everyone with the same 
brush.) 

Two unhappy customers 

One biz-op owner who chose not 
to be identified summed things up 
this way: “Biz-ops are a very impor- 
tant cog in the wheel of coin-op. We 
stimulate distributor sales and 
give manufacturers an outlet to 
sell games that wouldn’t move 
otherwise. I’ve been doing this for 
a long time, but I think it’s time to 
get out. Too many of today’s biz- 
ops get an 800-number, plug ina 
FAX machine, run a few newspa- 
per ads, and boom, they’re in the 
business—and they don’t know 
jack s*** about this industry.” 

Might this owner have been talk- 
ing about U.S.A. Lottery, a biz-op in 


Buford, Ga.? We've heard nothing 
but bad things about the company 
and president Joseph Pruneau. 
Here are a couple of examples. 

New Yorker James Sterns Jr. has 
had a nightmarish experience with 
U.S.A. Lottery. He sent them 
$29,500 for 10 Nintendo counter- 
tops, but to this date he hasn't 
received any machines. He’s mad 
at himself for being taken, but even 
madder for the shoddy treatment 
he’s received at the hands of U.S.A. 
Lottery. 

“T answered a biz-op ad they plac- 
ed in the New York Times around 
Feb. 13,’ Sterns recalled. “I did 
some investigating, and they seem- 
ed legitimate. They had the Ninten- 
do logo on their contracts and all 
their literature, so I went ahead 
and signed it. But things have gone 
downhill ever since. 

“T talked to Nintendo’s corporate 
attorneys and found out that 
they’d sent U.S.A. Lottery a cease 
and desist letter on Feb. 6, warning 
them not to use their logo or make 
any reference to any association 
between Nintendo and U.S.A. Lot- 
tery. I think I have a lot of ammuni- 
tion against them. We're in the pro- 
cess right now of going into litiga- 
tion. They’ve promised me this, 
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promised me that, but still I’ve got 
no games and none of my money 
back.” 

Sterns says a “first-rate source’”’ 
told him that Pruneau has taken 
his money and used it to get into 
the used car business, specifically, 
muscle cars of the late ’60s and ear- 
ly ’70s. “‘Can you believe that—. 
taking almost $30,000 of my money 
to buy used cars and sell them ata 
profit!” Sterns said. “This is the 
type of person that I’m dealing 
with. And do you know they re still 
using Nintendo’s logo on their cor- 
respondence, even though they no 
longer sell Nintendo machines. 
They're selling some other game 
now.” 

He admits he wasn't as thorough 
as he should’ve been in resear- 
ching U.S.A. Lottery. The first 
mistake was believing that an adin 
a major newspaper gave the com- 
pany instant credibility. 

“T thought the New York Times 
investigated their advertisers a lit- — 
tle bit to see if they’re legitimate, 
but they really don’t,” Sterns said. 
“Number two, U.S.A. Lottery had 
all of Nintendo’s registered trade- 
marks on everything. Third, I was 
given the name of three references 
to call. They were slick; they sound- 
ed above-board. I later found out 
that one of the references was 
Pruneau’s mother!” 

Unfortunately, Sterns says, he 
isn’t the only one who’s been burn- 
ed by U.S.A. Lottery. He knows of 
one person who got taken for near- 
ly $60,000. “They’re thieves, pure 
and simple,” he concluded. “And 
the sad thing is, they’re making 
your entire industry look bad. Peo- 
ple will think your industry is 
nothing but a hustle, a scam 
business.” 

A businessman from Miami who 
wished to remain anonymous also 
got the runaround from U.S.A. Lot- 
tery. He too wired them $29,500 for 
nine—not 10—Nintendo counter- 
tops, only to have receipt of the 
games put off and put off. Finally, 
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after months of angry phone calls 
and an attorney’s intervention, 
U.S.A. Lottery delivered the goods. 

“But the contract called for them 
to send me the games within 30 
working days, which they obvious- 
ly didn’t do,” he said. “I shouldn't 
have accepted the machines; 
they’re not worth anything on the 
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“Tis (510) 460-0365 Phone: (510) 460-0873 


open market. I was led to believe 
that they had some value in adult 
locations, but the games are for 
kids. They’re just sitting in a 
warehouse now. I was thinking of 
filing suit against U.S.A. Lottery, 
but I already accepted the 
machines. I’m stuck; I just made a 
bad deal.” 
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> Haunted house theming package 
included 

> 6,9 and 12 player models 

> Custom themes available 










» Exciting Laser gun race game fs . 
with moving monkeys pF | 


> A proven winner ! 
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> Great for family 
entertainment centers 










> 2 player units may bex* ' 
banked together e oS 
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Where did he hear about U.S.A. 
Lottery? A major newspaper 
strikes again—in the classified sec- 
tion of the Miami Herald. “I was 
very naive; I let my guard down,” 
he said. ‘““They promised me these 
games were big-earners and that 
they would locate the games for 
me—wrong on both counts. I’ve 
since talked to people in the coin- 
op business and am now more 
educated about it. I wished I’d done 
that before dropping $29,500. 

“These guys were very clever 
and very slick—all while they were 
telling lies. But it was all verbal, all 
over the phone, so I have no proof. 
It’s my word against theirs. They 
claimed to be the exclusive 
representatives of Nintendo, and 
they gave me the names of three 
people I should call who were hap- 
py with the machines (Mother 
Pruneau, perhaps?). They all seem- 
ed genuine; they all said the 
machines were on location and 
making easy money. I found out 
that these people are called 
‘singers.’ They’re employed by 
unscrupulous biz-ops to sing false 
praises. Unfortunately, I believed 
them.” 


He’s gotten some measure of 
revenge, though. “In the middle of 
this whole transaction, I told them 
I wanted some Nintendo Super 
Systems. I located them myself, but 
I haven’t paid them for the 
machines yet. I feel like they broke 
their contract with me for the 
countertops, so I don’t think I 
should pay them for the Super 
Systems. They ’ve made all kinds of 
threats about legal action, but they 
haven't done anything yet. I doubt 
they will; I don’t think they want 
anything to do with a courtroom.” 


Not surprisingly, our man from 
Miami has had his fill of the coin-op 
industry. “I’m pretty much soured 
on it,” he said. “I frankly don’t 
know how small operators in your 
industry survive. It seems like 
you'd have to be pretty big to be 
able to afford different kinds of 
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games, which I guess is the key to 
making money in coin-op.” 

In responding to the charges, 
Pruneau says the problem lies with 
Nintendo stopping production of 
its countertops, which caused him 
to be late in delivering the games. 

“They told me they would con- 
sider remaking the machines for 
me, since I was moving so many of 
their countertops for them,” 
Pruneau said. “That went on for six 
to eight weeks, but their promises 
never came true. They kept saying 
they needed parts from Japan, 
then that they weren’t shipping 
goods because they couldn't get 
the ships unloaded at the docks. I 
don’t know if those stories were 
true or not. Then a guy from 
Nintendo—I forget his name— 
called and said the only way they 
would make machines now would 
be for 200 at a time. They wanted 
me to put up $250,000 as a deposit, 


which I couldn’t afford. For that 
kind of money I’djust as soon start 
my own factory! 


“Just because a biz-op 
advertises in a major 
newspaper doesn't 
automatically mean it’s 
credible. ”’ 


“In the meantime, we’ve switch- 
ed some of our customers over to 
Merit’s Pit Boss. We're still trying 
to gather machines from around 
the United States for the few peo- 
ple we're still dealing with on 
Nintendo. Some have received 
refunds on their money; we didn’t 
feel it was right to hold them up 
any longer.” 

What about the allegations 
made by Sterns? Pruneau paints a 
different picture. 


“We have his machines; at the 
last minute he said he didn’t want 
them, he just wanted his money 
back,” Pruneau said. ‘““We sent him 
a letter saying he has two choices: 
either take delivery of the goods, 
which we have, or we'll sell the 
route for him at no charge and re- 
fund the money that way. Mr. 
Sterns told my sales rep that he’d 
prefer the latter, so we're in the pro- 
cess of doing that. 

‘As for my using his money to get 
into the used car business, that’s 
not true whatsoever. We handle 
three items: lottery equipment, 
video countertops, and bite-size 
snacks. I never have and never will 
be in the used car business. That’s 
not my forte. As far as cheating 
anybody, we never have. Though 
we've had two or three problems 
lately, which we’ll overcome, we're 
trying to honor our contracts 100 
percent. We’re not out to cheat 
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anyone; we just got caught up in 
the Nintendo situation, which was 
beyond our control. Our books and 
records are open. Feel free to check 
them out.” 

Doing things right 

Thankfully, not all biz-ops 
employ the business methods of 
U.S.A. Lottery. One with a long 
history of good service is Can-Am 
Tech in Norcross, Ga., an AMOA 
member headed by Rick Wills. 
He’s been placing games since the 
Pong days. 

“We handle U.S. Games’ 
countertop, Bar Brain, which now 
has 25 games on it,” Wills explain- 
ed. “We locate them nationally 
and in Canada in adult locations— 
Bennigan’s, Holiday Inn lounges, 
places like that. Even if you've got 
a good product, which we do, the 
locations are 90 percent of it. We 
spend a lot more money on our 
clients, and though it means I don’t 
make as much money as other biz- 
ops, we're still around. A lot of 
others are going by the wayside. 


‘Most operators know 
that I’m specializing in 
one thing: countertops. 
I’m not trying to com- 
pete in their locations 
for pool tables, cigarette 
machines, or 
jukeboxes. ”’ 


“It used to be that we’d just sell 
the games and forget it. But things 
have gotten more competitive late- 
ly, so you have to hold their hand 
for a year or two. We do the whole 
works for our clients, which in- 
cludes placing the games and 
backing them up with insurance in 
case a game gets stolen in the first 
year. If they get some bad loca- 
tions, we'll send the locaters back 
in.” 

How is Can-Am Tech viewed by 
distributors and operators— 


nuisance or no problem? 

“Well, any kind of business has 
some competition, no matter 
what,” Wills said. “Most operators 
know that I’m specializing in one 
thing: countertops. I’m not trying 
to take their locations away by 
competing for pool tables, 
cigarette machines, or jukeboxes. 
Our customers have never 
operated games before—mom and 
pop operations or people who 
want tomake some damn good in- 
come off of a nice investment. 

“We really don’t have too much 
trouble, other than in places with 
the longtime contracts, like in the 
Northeast. They’ve had contracts 
in those places dating back to the 
‘50s and ‘60s, when there were a lot 
of hoods in the business.” 

Can-Am Tech has a standard 
contract: 20 Bar Brains for $59,900. 
That sounds exorbitant, but there’s 
no shortage of clients, and they’re 


At St. Jude Children’s Research 
Hospital we’ve made a commitment to 
helping all the world’s children. Our 
patients come from all corners of the 


world--from as far away as Australia 
and The Philippines, to those right here 
in our great country. We’ve treated 
children from 39 states and 35 foreign 
countries, and without any financial 
obligation to the patient’s family. 

Yes, St. Jude’s childhood cancer 
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the kind Wills is looking for. 

“T’ve found that by going bigger, 
you get more of the business peo- 
ple who are knowledgeable,” he 
said. “It makes it easier to deal with 
them. They’re realistic about the 
amount of money the games make, 
and let’s face it, it is a good oppor- 
tunity. Look in these financial 
magazines and figure how much 
return you get on $60,000 in mutual 
funds, etc., and then figure the tax 
write-offs you get by owning 20 
games. The government gives you 
a $10,000 tax break just to get in 
business. And say a game 
averages $40 a week, with 20 
machines—that’s good money! 

“IT send my people into the area, 
and they spend some time with the 
customer and scout out locations. 
We get weekly reports and keep an 
eye on how the customer’s 
business is doing. We pay for all 
that initially. Down the road, we 
put him in touch with a locater so 
he doesn’t have to depend on us, 
and then he pays the locater.”’ 


‘“‘We’re not out to cheat 
anyone. We just got 
caught up in the Ninten- 
do situation, which was 
beyond our control. ’’ 


Wills concedes that many biz- 
ops take the money and do 
nothing. He urges potential in- 
vestors to do their homework on 
the biz-op; considering the money 
on the line, it should be treated like 
a stock or real estate purchase. 

‘For example, I’m registered with 
Dun & Bradstreet,’ Wills said. 
“That says something about a com- 
pany. Ask for the names of 
satisfied customers, and check 
them out closely. Call the Better 
Business Bureau. And if you don’t 
want to do any of that, at least find 
a couple of operators near the biz- 
op. They'll know what the com- 
pany’s like.” 
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]es sign at the entrance gives a 
clue, referring to the hours of 
operation as “hours of celebra- 
tion.’”’ With that introduction you 
are ready for a good time. You 
won't be disappointed. Once you 
step inside the newest Celebration 
Station, in Metairie, La., you are 
dazzled by the array of games, the 
well-stocked redemption center, 
and the outdoor amusements that 
feature entertainment for every 
family member. 


Metairie, a suburb of New 
Orleans, has few locations with 
redemption prizes ranging from 
slum to the sublime. Celebration 
Station fills a void. It is located on 
the much-trafficked Veterans 
Memorial Blvd. and is clearly visi- 
ble from Interstate 10. In short, 
you can’t miss it. 

On opening day, May 9, the 
parking lot was filled beyond 
capacity; patrons parked in the 
adjacent residential neighbor- 
hood. Everywhere you looked, 
kindergarteners, teens, parents, 
and grandparents were sampling 
the food and the games. 


The official name is Celebration 
Station Fun & Food and it lives up 
that title. The twin level entertain- 
ment complex offers a party room 
and food service on the first floor, 
geared for younger children and 
family parties. An animated 
theater features the trademark 
character Daniel T. Bones and the 
Dixie Diggers in concert. 

Also on the first floor you'll find 
the redemption center, kiddie 
rides, videos, alley bowlers, air 
hockey, coin pushers, and more 
novelty games. Giant stuffed 
animals are suspended from the 
ceiling. Players with tickets in 
hand can find something to 
redeem, from prizes worth two 
tickets to those worth 36,750 
tickets. Among the choices are 
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Virginia Robertson and George Ortolano at the end of a busy first day on the job. 


mini-flipsticks, swatch watches, 
telephones, perfume, badminton 
sets, pocket games, deluxe 
remote-control vehicles, and soft 
footballs, to name but a few items. 

The second floor, which offers 
an expansive look over the busy 
lower level, has a ‘50s-themed Dix- 
ie Diner and pizza kitchen com- 
plete with antique-style jukebox 
and more games—videos, pinballs, 
roll downs, and other novelties. 
Look for over 100 video and ar- 
cade games in the main building. 

Concessions hit all the right but- 
tons for hungry customers: hot 
dogs, nachos, roast beef sand- 
wiches, salad bar, ice cream, icees, 
and soft drinks. 

Once you venture outside you 
are greeted by these entertaining 
possibilities: go-karts, 40 bumper 
boats, six batting cages, and 36 
holes of miniature golf (two 
separate, well-landscaped 18-hole 
courses). A special kid’s playland 
keeps small fry happy. 

Mary Ellen Beata, marketing 
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coordinator from the home office 
in Merrillville, Ind., was present 
for the grand opening. She ex- 
plained that this location is store 
number eight for the successful 
chain. By the end of ‘92 there will 
be 10 locations—one in Dallas and 
a second location in Houston. Ex- 
pansion is planned for the Clear- 
water, Fla., complex as well. 

According to Beata, “We usual- 
ly look for six to eight acres to 
develop for our entertainment 
complexes. This one covers six- 
and-a-half.”’ Karla Moak, 
marketing coordinator at the 
Metairie shop, said, “It’s a food 
and fun center for everyone, with 
individually priced attractions 
and group rates. The fun never 
ends; there’s something around 
every corner.” Birthday parties 
are held in the theater; a meeting 
room with sports decor is on the 
second floor. 

There is no entrance fee; 
customers can choose to enjoy 
one or all aspects of the complex. 





From left: Karla Moak, marketing coordinator in Metairie, La.; Jennifer Winn, 
regional marketing director in Greensboro, N.C.; and Mary Ellen Beata, marketing 
coordinator in the home office, Merrillville, Ind. 


There is an elaborate token 
system for outdoor rides; standard 
tokens are used for indoor games. 

At the end of the first hectic day 
employees Virginia Robertson 
and George Ortolano paused by 
the popcorn machine and bank of 
alley bowlers. Said Virginia, 
“Before the opening there were 
two family nights for employees. 
My little sister loved it. I have 
friends in their 20s who want to 
come.” 

Added George, “People like it 
because it doesn’t matter what 
your age, there’s something you 
will enjoy.” 

Local radio and TV stations paid 
a visit—even the Fox Network. 
With the semi-tropical temper- 
atures in the Deep South, this 
Celebration Station’s outdoor ac- 
tivities should draw year ‘round 
interest. The crowds in atten- 
dance spoke well of this new fami- 
ly fun center. LJ 
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David Jackson 


[) avid Jackson has been in the 
industry since 1976. His com- 
pany, Pachinko Palace, is based in 
Northridge, Calif., and operates in 
California, Arizona, Nevada, and 
Oregon. The focus is on full-line 
vending and redemption. Jackson 
also goes to China three times a 
year and imports plush directly for 
Pachinko Palace cranes. He im- 
ports what he needs and 
wholesales off the excess. 

I hear the Los Angeles riots hit 
you pretty hard. What kind of 
damage did you suffer? 

We had probably half a million 
dollars worth of damage to our 
cranes. We operate a lot in South 
Central Los Angeles, especially in 
grocery stores and liquor stores. 
They seemed to be ideal targets for 
the looters. When they broke in 
they totaled the machines to get 
the cash and/or plush out. The 
machines were burned and often 
the entire stores were trashed. 

We've been telling our associa- 
tion members that one of the 
things people don’t talk about 
enough is liability coverage. Usual- 
ly the vendor is responsible for get- 
ting liability coverage on a per- 
location basis. That’s not a pro- 
blem; insurance companies don’t 
charge an arm and a leg for that. 
However, most people are self- 
insured when it comes to the actual 
equipment in the location. We've 
been telling AAC members that all 
of their contracts should be up- 
dated to have the location indem- 
nify their equipment. It costs prac- 
tically nothing; in fact, I’ve told my 
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accounts that I’ll pay for it. I just 
want them to include my equip- 
ment in their policies under their 
contents. 

So most operators affected by the 
riots were not properly covered? 

No, they weren't. What happens 
is that it costs too much to get loca- 
tion coverage on a location-by- 
location basis. It’s incredibly ex- 
pensive, so basically everyone 
defaults and says, “OK, I'll just be 
self-insured. Even if I have a pro- 
blem with one or two locations, it’s 
cheaper than taking out in- 
surance.” But as I said before, the 
best way to go is to have your 
equipment listed with the loca- 
tion’s contents on its policy. 

Even though cranes and 
redemption are a big part of your 
business, do you find that the con- 
cept of redemption has caught on 
yet in California? 

No, not like the East Coast and 
the Midwest. The West is still lagg- 
ing behind. Oregon focused on get- 
ting video lottery, and that’s been 
deflated. Arizona, for the longest 
time, was not allowed to have 
redemption because the laws pro- 
hibited it. Though the laws have 
been opened up, they are still 
restrictive as far as how much you 
can pay out, how much value the 
products can have, etc. California, 
for whatever reason, hasn’t gotten 
on the redemption bandwagon. 

Why do think that is? 

My personal opinion is that it’s 
just hard for a vendor to vend 
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Dale Moore 


f) ale Moore started L.A. Games, 
based in Torrance, Calif., in 
1983 with a Mr. Do! video. He 
operates about 125 street loca- 
tions, including pizza restaurants, 
convenience stores, taverns, 
hotels, and laundromats. Moore 
also owns a Storefront arcade on 
Pacific Coast Highway in Hermosa 
Beach, a haven for hardcore game 
players. His company receives a lot 
of local press for regularly perform- 
ing community service work, 
something he feels is very impor- 
tant to bolster the image of the 
industry. 

How do you view the relation- 
ship between your association and 
the CCMA? 

We share officers and have input 
into each other’s associations. The 
CCMA definitely represents all of 
California and has a strong 
presence in Sacramento (the 
capital). It deals, toa great degree, 
with statewide issues; the AAC 
doesn’t intrude into the Sacramen- 
to arena. But we do support the 
CCMA when statewide situations 
arise, to the extent that our 
membership can. All of our 
members are encouraged to join 
the CCMA. I’m on the CCMA 
board, representing the AAC. Sue 
Monday of Century Vending is not 
only a board member and officer of 
the AAC (vice president) but also a 
board member of the CCMA. 

The CCMA encouraged us to 
take part in a letter-writing cam- 
paign against a state legislator’s 
proposed tax on amusement game 
revenue. We were more than hap- 


py to do it. Also, each association 
has two representatives on the Los 
Angeles Safety Guidelines Task 
Force. 

What’s the latest on that 
situation? 

The manufacturers have pretty 
much worked out an agreement 
whereby new games coming into 
Los Angeles will receive the city’s 
approval based on the games be- 
ing UL-approved. As long as 
dedicated games have the UL 
sticker, they will automatically 
receive a city sticker showing ap- 
proval for electric safety. 

As for conversion kits, the inten- 
tion is to have the conversions con- 
sidered low-voltage modifications, 
which would fall outside of the ci- 
ty’s required testing parameters. 
It’s hasn’t been fully worked out, 
but that’s what the movement is 
toward. The next topic is used 
games; how will they be brought 
under the city’s requirements 
without having UL approval or a 
city safety sticker? The next 
meeting is in late August or early 
September. 

David touched on video rental 
stores being good locations. I’m not 
familiar with that being a hot loca- 
tion nationwide. How are they for 
you? 

There are three areas that are all 
interrelated somehow. The first 
one is the video rental store. About 
two years ago, when we started 
putting equipment in there, the in- 
come was marginal at best. Either 
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redemption. We don't have the 
New Jersey Shore, for example, 
places ideally suited for redemp- 
tion. And the police are tough here. 
We've had a lot of problems with 
the vice officers in Southern 
California. They picked up all the 
Hop-A-Tic-Tac-Toes not too long 
ago, though it was finally resolved. 
It’s like we’re constantly stubbing 
our toe with redemption product. 
Other states don’t have a problem, 
whereas we always seem to be 
walking an imaginary line. 

Another factor out here is that 
video has been reasonably strong, 
especially with Street Fighter II. I 
know a lot of people are saying, 
“Why should I buy a $5,000 piece of 
redemption equipment when I can 
buy a $1,400 Street Fighter II kit.”’ 
And in August, Capcom’s coming 
out with a kit for Street Fighter II, 
Champion Edition, as well as 
Street Fighter III supposedly in the 
fall or winter. So the thinking is 
why invest in redemption when 
you can do well with video games? 
That’s been the mentality ofa lot of 
operators here. 

Let’s move on to the association. 
Why was the AAC formed, what 
are its functions in relation to the 
California Coin Machine Associa- 
tion (CCMA), and so forth. 

We formed the association 
because there were a lot of 
operators in Southern California 
who didn’t feel like they had a 
place in the larger state associa- 
tion, the CCMA. There are a lot of 
local issues—licensing, insurance, 
dealing with the local police and 
ABC (Alcoholic Beverage Control) 
boards—that cannot be fought on a 
local level by the CCMA. Nobody 
has unlimited funds. Since Califor- 
nia is almost like two different 
states, we decided to form an 
association in Southern California 
that focuses more on the local 
issues. 
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The AAC was formed basically to 
be a conduit for local informa- 
tion—what trucks are good to buy, 
what insurance is best, what 
alarms are best for the machines. 
There’s an organized theft ring of 
some sort that only steals Street 
Fighter II boards. They know ex- 
actly how to get inside the cabinets 
and are in and out quickly. In fact, 
they leave the money and take the 
boards! One operator has had 12 
boards taken. We’re telling our 
members to be on the lookout. 

I understand there was acri- 
mony initially between the two 
associations. True? 

Yes. At the very beginning it was 
perceived that we were a state 
association trying to compete for 
membership. There were some dif- 
ferences between key people in 
CCMA and AAC, but that has been 
resolved to the point where we're 
sharing common board members. 
We've encouraged our member- 
ship to join CCMA, and a number 
of us have. Our goals and their 
goals have been clearly defined, so 
that we’re working in unison in- 
stead of being polarized. 

The CCMA is funded largely by 
the cigarette companies. That’s a 
hot issue in California; there’s been 
extensive litigation, because many 
cities are outlawing cigarette 
machines except in locations 
where you have to show an ID. 
Places like Denny’s, where the en- 
tire public has access, are con- 
sidered locations that shouldn't 
have cigarette machines. 

So to sum it up, the AAC focuses 
on local issues but will help the 
CCMA fight larger, statewide bat- 
tles. On issues like cigarette ven- 
ding, a gross receipts tax that af- 
fects the entire state, video lottery, 
the CCMA takes the lead. 

What’s the latest on the city of 
Los Angeles and the safety re- 
quirements it wants to impose on 
video games? 

The original way the law was 
written, for every retrofit a person 
wanted to do, he would have to 


bring the game into the city, pay a 
$300 or $400 fee for the inspection, 
get a license for the retrofit, and 
then put the game back out on 
location. This need to meet UL re- 
quirements for every kit is 
dangerous. The city of Los Angeles 
is the UL leader; other cities don’t 
have their own department for 
testing, so they'll just reproduce 
Los Angeles’ rules. Whatever Los 
Angeles does will set the trend for 
all of Southern California. If we 
have to go through all these pro- 
cedures every time we kit a game, 
it'll put us out of business. 

It even got to the point where we 
weren't allowed to change our 
power supplies. If you didn’t go 
with the original factory power 
supply, your game was no longer 
UL-approved. That’s part of their 
guidelines right now. If they decide 
to enforce it, we'll be up the creek, 
but I’m hopeful that an agreement 
will be worked out that’s agreeable 
to all sides. 

What kinds of locations do you 
have success with? I understand 
video rental stores are prime spots 
in California. 

Video rental stores are definitely 
good locations, no doubt about it. 
What you get is a lot of traffic from 
adults with discretionary income, 
and they play the video games. 
Also, these stores keep longer 
hours. Many restaurants have 
limited hours; they may be open 
only for lunch or dinner. But video 
rental stores have extended hours. 

Baseball card shops have also 
been very good locations. 
Williams’ Slugfest and other 
sports-themed games do well 
there. I know a lot of vendors who 
do nothing but sports shops; that’s 
their niche. There are a lot of these 
sports shops in California. They ap- 
peal to the kids and the kids at 
heart—fathers who still collect 
baseball cards with their sons. 

Another good thing about these 
locations is that they aren’t real 
pushy. You can put secondary 
equipment in there and earn a 
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reasonable return. Not every loca- 
tion deserves top-quality equip- 
ment. The ideal route has high- 
profile locations—A locations— 
along with B, C, and storage loca- 
tions, or those where you can 
essentially store your equipment 
and make money without having 
to keep it in your warehouse. 

Getting back to Street Fighter II, 
do you think it dangerous that one 
video game has carried an entire 
segment of the industry? What 
happens when the popularity 
fades? 

It’s a bit of an opiate, in that you 
can get addicted. It’s been 
dangerous in a couple of respects 
but also very helpful, in that it 
takes the decision away from what 
to buy. You automatically know 
you'll be successful with a Street 
Fighter. Also, if a location isn’t do- 
ing well, the game is such a good 
barometer that you can tell the 
location, “‘Look, this is the best 
game out there. If you’re only ear- 
ning $100 a week on it, it isn’t 
because we're not giving you pro- 
per equipment.” 

Street Fighter II has been good 
for the industry just because 
everyone’s making money on it. 
Distributors have been able to 
place a legitimate mark-up on it in- 
stead of giving it away, which 
makes them healthier. And they’ve 
been forcing people to pay faster, 
which is healthier for the operator 
in the long run, because they’re not 
as extended on credit. In Califor- 
nia, at least, it was almost C.O.D.,; 
for about six weeks, if you wanted 
the game it was cash or cashier’s 
check up front. But there was 
enough money to be made by Cap- 
com, the distributors, and 
operators to justify it. 

Another interesting thing was 
that Street Fighter II didn’t take in- 
come away from other games. Say 
an average stop was doing $300 a 
week; it didn’t transfer money from 
the $300 into the Street Fighter. In- 
stead, the stop did $300 more a 
week, or up to $600. That was the 
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miracle of the whole thing. It 
wasn't just a transfer of money; it 
brought new players in. 

You mentioned earlier that 
Street Fighter Champion kits were 
coming out this month. Does it 
upset you that Capcom didn’t 
simply introduce the game as a 
kit? 

Obviously, as an operator, I’d 
like for the cost of the equipment to 
be as cheap as possible. I would’ve 
loved the chance to buy Cham- 
pions as kits from the beginning in- 
stead of in dedicated form. There 
was also a lot of controversy over 
Capcom undermining their own 
distributors by purposely releasing 
kits that they knew were coming 
into California from out-of-country 
distributors. If Capcom wanted to 
prevent the parallel market, they 
could’ve only let the United States 
have the upright games for a 
month or two and then started 
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releasing the boards in Europe, 
Hong Kong, or wherever. But the 
way they did it really opened up 
the flood gates to parallels, 
because they had restrictive 
distribution in the United States. 
They were trying to feed the whole 
world. It wasn’t popular in Spain, 
Italy, and other places, so those 
people started funneling the 
boards back into the United States. 
It undermined Capcom’s own 
distributor network. 

I guess what made everybody 
upset is that the games went out at 
$3,500, the distributor cost was 
about $2,500, and the boards 
overseas were $1,500 or $1,600. 
There was such an enormous 
disparity—about $2,000 per game. 
That’s where it got carried away. I 
don’t think operators would’ve 
been as upset if such rates weren’t 
being charged or if the games 
weren't being practically auction- 
ed off. Also, a lot of people out here 
got upset because the distributors 
were selling to locations—many, 
many locations. When their loyal 
customers of many years wanted 
to buy the equipment, they said, 
“We've got a location willing to 
pay $4,000 for it. It’s going to the 
location first.” 

That’s pretty outrageous. 

Welcome to the coin-op industry! 

It sounds like being an operator 
in California isn’t a bed of roses. 

It really isn’t; in fact, I’ve thought 
seriously about moving our com- 
pany to Arizona or another state 
that’s more friendly. California 
isn’t friendly to business anymore. 
As you get larger, you get more 
state agencies that want to get in- 
volved in your business—taxing 
you, hitting you with more rules 
and regulations. The state wants 
more and more money from ven- 
dors, and we can’t pass it on to our 
customers. We're essentially stuck 
with a quarter; I can’t charge 35 
cents. Every time they hit me with 
anew tax or anew law, I give more 
consideration to moving out of 
California. 
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Moore 
Con’t. from pg. 65 


it wasn’t accepted by the customer 
base or the store owner wasn’t us- 
ed to the video game environment: 
the noise, the kids, the running 
around, the beating on machines, 
and the various other things in- 
volved with that scene. Up until 
then, video rental stores were like 
libraries; it was hushed, with 
everyone tip-toeing around. If you 
had rowdy kids playing three or 
four video games, it was an incon- 
sistent picture. 


‘‘The manufacturers are 
the source of the 
industry, the driving 
force, not the operators 
or the distributors. ’’ 


But over the past year, probably 
since Street Fighter II came out, 
things have turned around to the 
point where video rental stores are 
lucrative locations. This positive 
trend, in my estimation, can also be 
traced to the point when the stores 
started carrying Nintendo home 
games for rental. That’s when they 
started pulling in the teenagers. 
Adults are the normal clientele; 
teenagers go to the theatres and 
spend a zillion dollars on “Batman 
Returns” and all the other summer 
movies. Providing these new 
teenaged customers with coin-op 
video games was a natural pro- 
gression. They can be very good 
locations, as long as the store 
owner realizes that kids will be 
kids and allows them a certain 
latitude in behavior. If they don't, 
the location becomes a poor one. 

Also popular is the baseball card 
shop/comic book store, the two of 
them together. There are more and 
~ more of these stores popping up in 
California, and they follow a 
similar pattern to the video rental 
stores, though not for the same 


PLAY METER 70 


AUGUST 1992 


reasons. When we first started put- 
ting video games in there two years 
ago, they turned out to be relative- 
ly poor locations. It wasn’t because 
of the wrong customer base; they 
had the right customers. The pro- 
blem was their hours were too 
limited. 

These were small places typical- 
ly run by one person, usually a 
man. He and only he knew the 
prices of the cards and comic 
books, so he had to be around all 
the time. His wife or some other 
employee couldn’t be there in- 
stead, because the job required 
trading back and forth. It required 
a certain eye, like a person who 
deals in diamonds or stamps. This 
person didn’t want to spend 12 
hours a day, seven days a week in 
the store. It was typically from 3 to 
9 p.m., five days a week—very 
limited hours. The kids played the 
games, but the hours were so 
limited that it wasn’t worth having 
games in there. 

What happened to change that 
situation was the comic book and 
card industry became more stan- 
dardized. Instead of doing things 
by the seat of their pants, the 
owners of these little places started 
grading the merchandise after 
hours and putting them in the ap- 
propriate baggies for display, just 
like in a retail store. The trades 
were limited to the hours when the 
guy himself was there. So now the 
wife or other employees were freed 
up to run the store, thereby exten- 
ding the hours. Now they’re open 
10 to 12 hours a day, six-and-a-half 
to seven days a week. More hours 
translates into more money, more 
quarters in the video games. The 
proper customer base was always 
in place. These locations have 
come around and started doing 
really well. 

Also, alot of the super heroes are 
coming out in video games: Spider 
Man, Captain America, X-Men. 
There’s more of a tie-in for these 
guys, so they’re more willing to 
have the games in their stores. The 


kids are playing them more 
because they involve their comic 
book heroes. So for that video 
game genre, I’m doing better in 
these locations than in a cor- 
responding liquor store, 7-Eleven, 
or pizza restaurant, because 
there’s more of a product tie-in. 
How are the locations you just 
mentioned performing for you? 
The 7-Elevens are still doing very 
well. Virtually all of my good 
7-Elevens have a Street Fighter II 
and Street Fighter II, Champion 
Edition. This is a total about face 
from 12 to 18 months ago, when my 
7-Elevens were really struggling. 
They were in very dire condition. 


‘“‘Video rental stores 

can be very good loca- 
tions, as long as the 
store owner realizes 
that kids will be kids and 
allows them a certain 
latitude in behavior. ’’ 


The advent of Street Fighter II 
changed things pretty quickly, I 
would imagine. 

Oh yes, that game saved us. 

What happens when the whole 
Street Fighter series runs its 
course and the popularity wanes. 
What then for video games? 

That is the downside of things; a 
game can’t stay popular forever. 
But Street Fighter II has shown the 
other manufacturers that it can be 
done, that there are dollars to be 
made. It’s not a matter of some- 
thing being wrong with the loca- 
tions, or the players abandoning 
video games, or the operators not 
buying equipment in sufficient 
numbers to keep the player base 
up and make money for them- 
selves and manufacturers. Oper- 
ators aren't arbitrarily the seg- 
ment of the industry that’s preven- 
ting income from flowing in. We 
aren't doing poor-quality conver- 

















OF et Re eee ee Tea Pye 
664666 66666464666466466664664664620%506866 6: cx ¥ ¥ 
xx xXx ¥wYY YX ¥ ¥ ¥ & if_wy ¥ "444646466466666666 6 6 | 

ee x ¥ _ wy " < 4 < = < Z 


Ky Ww KO OO OO OO OO Oo 





ty 

X¥x¥ WxXYM xX XX 
x 2 x xX xX 

x 


Valley T-60/30 target 


segments against breakage under normal play. 
Includes target segments on Valley COUGAR 
DARTS machines and competitive retrofits. An 


industry exclusive by the industry leader! 


x x KX 
x 





y “zy » 4 Ped. 
oo \= Veen) _ NY 
\iriea Py 
e 
a ao 
sapiens ted 
SE EE EY I 
03S 29093 9.9 2.9. 
$0689 99. 
» <x ~ ¥ 








; 
t 
4 
' < 
. 
i » 
i ys 
} » 
| Bes 
1 px 
+) Bc 
ts. 
i ix 
tk 
x 
KS 
i ; b> 
: rh 
ik 
4 » “ 


OE 


x 


x 
OOOO OOOOx 


x 
A XX XX 


¥ 
xx x 


A A 


A 


> years or 50,000 games 


whichever is 


A MK X 
. 


A 


(J 7 x 
XOOOOOOOK 





x 


x 


AAR IOUL 


< a oe. mw & \ 
‘ re ) YAR Be Oe at 
no - » ers a: a 
“ . 7 ’ a ~ ~~ wS oe 
| Le o. PSR A Ay > — of 
** . s Pu A J A ve a! ASS > = _ 
CRT pe eee ne ee er tt a tne LOLOL FPF rr x 
x 7 XxX xX MMM MX KM XM XM ZX XMAK A XA RA x 
¥/ x x yx ¥ yx ® , 
x = . . _- © @ | : 


x x x x x 
¥ 


aa 
bd 
A 


x x 2 ,9,.9.9.%.%. xxxx xxx x xx ™ <x x KOIOQOD DOQQ OOK KOOKS OOOO Q DOD QI 
vv KX XX XX XX XXX XX YY YX YO OOOO OOOOO XK IOOOOOOO OO Kx KX XY RKO OOOO OX 
» 


«XK 
A xX KX x x ) 
x x XM x Xxx WK XM x ce eS xy x xX xX 
tna hae thandthnndhan le adh WBESBALLSSSELLSLLLLSSLs 


Pal Sy Ld 
7 


~ aeaall ate J 
3) oe 
o een 
hy > 


longer 


That's how long we warrant* 


ee ee ee 





Valley Recreation Products, Inc. 
333 Morton Street e P.O. Box 656 e Bay City, MI 48707 





(517)892-4536 ¢ 1-800-248-2837 ¢ Fax (517)892-6513 





“One year limited warranty on all other components. 








: 
; e 
Fr f ~ 
hoa : 
i . ry 
LATS | 
At ced j | 
Pee | 
1 > 
: - ' 
es a | 
a bs 
Bi 4 « ; 
[S| | 
. ; 
; 
+ 


™ waiO=e Pe Fe 


EXPORT 
CORPORATION, !NC. 


EXPANDED EXPORT CAPABILITIES 
RECONDITIONING SPECIALISTS 


We can now accommodate all your 
international needs for CoOiIn-op amusement 
equipment (new and used), spare parts, 
and billiard supplies. Call or fax for more 
Information. 


OINMAN INTERVIEW 





sions, so that manufacturers have 
to therefore bring out only ded- 
icated games. That’s not the case. 
Virtually all the Street Fighter Is 
out there are kits done by the oper- 
ators! The manufacturers don’t 
have to give us dedicateds to save 
us from ourselves. Give me a 
break! 

Operators can only put out the 
product that’s available. Our 
players will either play and spend 
money, or not play and not spend 
money, depending on the quality of 
product we put out. When I talk 
about quality of product, I’m talk- 
ing about quality of game play. 
That responsibility lies solely with 
the manufacturers. They are the 
source of this industry, the driving 


INO eel a 

303 Paterson Plank Road 

Carlstadt, N.J. 07072-2307 

Phone (201) 438-1300 Fax (201) 438-4925 


Se Habla Espanol 

Tt MWe 
1270 Valley Brook Avenue 
Lyndhurst, New Jersey 07071 


force, not the operators or the 
distributors. Street Fighter IT will 
hopefully tell the manufacturers 
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that they can make money by pro- 
ducing a product that captures the 
imagination of the player. It’s a 
given that operators will do all they 
can to support the manufacturers. 
They’ll do it out of enlightened self- 
interest, because their businesses 
are on the line. To their last breath, 
operators will do what’s right for 
their businesses, which means, 
ultimately, what’s right for the 
industry. 

What’s your opinion on one, the 
fact that Street Fighter Champion 
wasn’t a kit to begin with, and two, 
that Capcom is reportedly coming 
out with Street Fighter III before 
the end of the year? 

Let’s back up. Street Fighter II, 
coming out as dedicated and then 
immediately as a kit, was the best 
thing that could’ve happened to 
the industry. That was Capcom at 
it’s best. How they handled the 
game and marketed it was not on- 
ly good for Capcom but also for 
distributors, operators, and 
players—the entire industry. We 
had an orderly marketplace. Cap- 
com had a long production run, 
with lots of product sold and mov- 
ed out. The industry flourished and 
prospered as a result of the quality 
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of the game and the marketing 
plan used to get it to the end-user. 
I take my hat off to Capcom for 
that. 

But Champion Edition’s entry in- 
to the marketplace was, at best, 
confusing and chaotic. In certain 
areas of the operating community 
it tended to even be destructive. I 
had a few situations where loca- 
tions demanded Champion Edi- 
tions but I couldn’t buy them, yet 
others were able to get their hands 
on the games by going outside of 
the normal distribution lines. They 
weren’t available from my 
distributor, but somehow they 
were available to others in mass 
quantities. This lack of an orderly 
distribution for the game has caus- 
ed a great deal of upset among my 
membership. There are a lot of 
hard feelings. 

It appears that Champion Edi- 
tion is not going to pick up and 
carry the earnings of Street 
Fighter II as it drops off. In actual 
fact, there is some indication that it 
will die prior to Street Fighter II. 
Couple that with the fact that the 
Street Fighter II home game for the 
Nintendo Super System was to 
have come out about a month ago. 
So we're left with this question: 
how much longer do we have for 
Street Fighter II coin-op to earn? 
That’s a question that should be 
answered fairly soon. 

I think if Street Fighter II] comes 
out right at or just before 
Christmas, it could potentially 
negate the negative impact of 
mass purchases of Super Systems 
and Street Fighter IIs for the home. 
The home game could really be hit- 
ting hard at Christmas but have 
that offset by Street Fighter III. 
Under an even better scenario, if 
Street Fighter III goes beyond its 
predecessors, it could create a big- 
ger customer base than there is 
currently for both the home and 
coin-op side. More people would 
buy the home stuff but, at the same 
time, not leave coin-op. Then we’d 
really have something! L) 
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What we need 
This industry needs a dollar coin 


more than ever. The only way wecan - 


keep up with the ever-increasing cost 
of operation is with a dollar coin. 
With it we could get three plays for 
$1. We also need a little help with the 
growing tax problem. 

I read “From the Editor,” where 
Valerie stated that more operators 
should attend trade shows. In the 
past 10 years I have attended most of 
the national trade shows (ACME and 
AMOA). The idea that you can talk to 
the manufacturers is a good thought, 
but in real life a small operator has 
little or no chance to talk to them. 
They spend most of their time in 
small groups, laughing and talking 
among themselves or with 
distributors. 

Some of the small or new manufac- 
turers who have not joined the clos- 
ed group—who have no time for the 
small operator—will be glad to talk. 

Hollis Nicolds 
Century Ventores 
El Paso, TX 


I’m concerned 

Operators have come to accept the 
fact that we have competition from 
the very people who are supposed to 
be our advisers—the distributors. 
While it seems like a conflict of in- 
terest, I have never felt threatened 
by my distributor. I honestly believe 
he is walking that fine line pretty 
steady. I’ve never been hurt by him 
running a route. 

I think we even accepted it when 
manufacturers started their own ar- 
cade chains. They invested millions 
of dollars to do it right. Not many 
small operators could do that. 

But now I am hearing that 
manufacturers are running street 
routes and I can’t accept that. It 
could be arumor, but there will be a 
lot of mad operators if it’s true. Isn’t 
there a law against monopolies? I 
think in Japan the manufacturers 
are the operators and there are no in- 
between guys. But that doesn’t mean 
that it will work here. As hard as it is 
for us small guys to get a really hot 
game now, I can imagine we won’t 


even see one before the manufac- 
turers have sent the first ones out on 
their own routes. The possibility of 
this happening is scary to a small 
operator like me. 

Could I say something to the 
manufacturers directly? Please 
realize that we can’t afford to buy 
dogs. If you operate a street route 
and saturate it with your bad games, 
they won’t make you any more 
money than they make for us. I don’t 
care if you do that. What I don’t think 
is fair is when you finally do have a 
good game and we can’t even get 
one. 

Just one more thing: please don’t 
insult our intelligence by telling us 
that a game is only going to be a 
dedicated game when you are 
laughing behind our backs with 
every intention of coming out with a 
kit as soon as you've sold as many 
dedicated as you can. 

Thanks for letting me get a few 
things off my chest. 

Anonymous 
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Operators will Take It 
_to the Bank.“ 


BANK-IT . 
New from CAPCOM* 


BANK-IT™ is the exciting coin toss basketball game that will 
keep players lined up. Players win by tossing their coins 
through the baskets located inside the cabinet. 









It’s Fast! It’s Easy! It’s Fun! 
Moving and stationary baskets will keep the game fun and 


challenging for all ages. Each coin will also fall onto the pusher 
field where players have a second chance at winning. 


100% Skill Shooter !! 


Exciting play characteristics such as the Bonus Round, where 
all winnings double, will keep the coins flying. 


Innovators in Redemption 


BANK-IT™ is designed and manufactured by Lazer-Tron, 
the same people who brought you Hop-A-Tic-Tac—Toe’, 
Shuttle Launch” and the Lazer-Tron Haunted House. 


Call today for the distributor nearest you. 


Features: 

¢ 100% skill coin shooter ¢ Coin and ticket meters 

¢ Fully operator adjustable = * Coin in/ Ticket out standard 
¢ Outstanding sound effects * Tilt alarm 

¢ Attractive graphics package * Deltronics ticket dispenser 


¢ Fast playing time ¢ Quality construction 


CAPCOM’ 








Capcom USA, Inc. 
3303 Scott Blvd. 
ice Santa Clara, CA 95054 
Designed by Lazer-Tron Phone: (408) 727-0400 


Pleasanton, CA 


Patents applied for Fax: (408) 496-5720 
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‘‘Georgette”’ is also known by her friends as Shantelle Gaynor (daughter of owners Jerry and Sue Monday). 


entury Vending in Gardenia, 

Calif., held its first open house 
on June 17 with a carnival theme. 
Over 100 guests showed up for the 
fun and business. The redemption 
carnival was complete with a mid- 
way of the latest redemption and 
coin-operated games. The latest 
trend in the coin-op industry is 
redemption, and with Century’s 


redemption experience, who better 
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to show the ropes. 

While redemption was the focus, 
manufacturers’ sales represen- 
tatives demonstrated all types of 
coin-op entertainment to the 
delight of attendees. 

The crowd feasted on authentic 
carnival food—hot dogs served 
from an old-time hot dog cart, piz- 
za, and nachos. A cartoonist was 
kept busy sketching caricatures of 


Century’s guests doing their 
favorite sport. 

A standing-room-only crowd fill- 
ed the room for a seminar on the 
finer points of opening and 
operating a redemption game 
center. The featured speaker was 
Barry Watkins, vice president of 
Prime Time Arcade and an 
employee of Santa Cruz Seaside 
amusement park. LL] 
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Jeff Spofford and Diane Wilkerson of Knotts Berry Farm took a look at the latest 
equipment. 





Capcom’s Brian Duke (I) and Dennis Sable flank Coin Concepts’ Stacey Martin. Representing Falgas U.S.A. are Mr. Falgas and Juan Vazquez. 
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Dave Stubblefield 





Communication technology 





T he FCC recently announced it 
would soon be cracking down 
on small businesses that do low- 
volume computer assembly. The 
result will probably be a reduction 
in the availability of cheap IBM 
clones. It also heralds a new at- 
titude toward electronics in the 
‘90s. Computers, television, and the 
new cellular telephones will need a 
much cleaner environment in 
which to operate. The future will 
entail new and more exacting 
regulation. With the rapidly in- 
creasing popularity of cellular 
technology, it will become cost ef- 
fective to utilize it in the arcade 
and route setting. The ability to be 
quickly notified of breakdowns, 
have access to profit information, 
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casts shadow on horizon 


or do remote diagnostics may be 
close at hand. The potential of 
these new communication 
technologies is casting a very large 
shadow on the horizon. 
Applications 

Remote diagnostics alone could 
save the route operator a great 
deal of time and money. Having 
more accurate information means 
the number of successful field 
repairs might increase. It would be 
possible to use collection person- 
nel to assist in the process. 

They could use a cellular phone 
to give a verbal description of the 
symptoms. They might even trans- 
mit data from a remote diagnostic 
unit, which would plug into the ar- 
cade piece in question. The 





diagnostic device would take the 
readings and transmit them via 
the cellular phone to a computer in 
the office at the repair facility. This 
would dramatically enhance the 
accuracy of repair decisions. The 
fewer trips wasted on arepair, and 
the less down time not collecting 
revenue, the more money you 
keep. With rapidly falling prices in 
the portable computer market, it 
may soon be possible to utilize 
them as field tools. Portable com- 
puters could become invaluable 
when connected by modem to the 
repair data base, with access to the 
schematics and the technical 
assistance of the manufacturer. 
This means you could always 
retrieve the latest data on the piece 
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in question, check on known pro- 
blems, and determine stock avail- 
ability and pricing on site. You 
could even place the order and 
schedule the repair. 

There would be other positive 
results. Manufacturers could 
reduce their costs in both inven- 
tory personnel and paper work. 
With the use of a 1-900 number, 
field service could be provided to 
the customer at a much lower cost, 
and the manufacturer could 
realize a higher profit margin for 
the service. 

Manufacturers could print 
significantly fewer manuals. Pro- 
blems with updates of this informa- 
tion would be a thing of the past. 
The result: improved efficiency, 
customer satisfaction, and more 
rapid responses and resolutions to 
problems. Translation—a better 
bottom line. 





Don't take chances! Dependable 





What operators can do 

Arcade owners should consider 
starting a computer bulletin board 
to allow them to pool their 
knowledge into a valuable tool for 
the common good of the industry. 
Question and answer sections of 
such a system would offer the 
benefits of experience, as well as 
the new ideas of the novice. 

This system could also help 
tremendously with locating parts, 
plus finding solutions to both unit 
and operational problems. The 
system could be established for 
under $2,500. The return on invest- 
ment, I believe, would be enor- 
mous. The future will require fast, 
well informed decisions to be 
made. One of the most cost effec- 
tive tools of today and tomorrow is 
the communication power of the 
computer that is probably in your 
office right now. With the use of on- 


Choose the “industry standard” for ticket dispensers 


Redemption Machine 


line systems such as Delphi, you 
can be in touch with thousands of 
other users. Users that have a 
tremendous amount of knowledge 
to offer. 

For only $20 a month Delphi will 
give you 20 hours of on-line time, 
which connects you to people 
around the globe. A great source of 
information, Delphi is only one of 
hundreds of on-line services 
available to anyone who has a 
computer and a modem. 

The power at your disposal is 
tremendous; you should put it to 
work as soon as possible. If anyone 
needs more information or help in 
setting up, please call; I will be hap- 
py to help. I wish you good games 
and big profits. L 


Dave Stubblefield can be reach- 
ed at (505) 892-2736. 
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preferred choice of manufacturers, ¢ Push button loading 
operators and distributors for over ° Validation 








10 years. ¢ Quick release ticket 
Suide foreasy — 
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effort that you have put forth to 
meet our unscheduled needs.” 
Jack Mendes, Jr. Bob’s Space Racers, Inc. 








“You certainly deserve your status as 
the leader. Keep up the good work.” 
John S. Mc Ewan, MELTEC Inc. 


“The quality of your product is excellent. 
It has traly withstood the test of time.” 
Joseph W. Sladek, SKEE BALL Inc. 


“In our business where service is the key 
.. everyone in your organization excels.” 
Gene Cramm, ShowBiz Pizza Time, Inc. 
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DOMESTIC & FOREIGN 


CURRENCY* VALIDATORS 
WE’RE SO SECURE, WE GUARANTEE IT! 


e 60-DAY MONEY-BACK GUARANTEE. 
@ The most protection against fraud & vandalism. 
| © Door-mount configuration for vending machines. 
Bs) Deere e M-125-1 accepts $1 only; M-125-3 accepts $1,2,and 5. 
M-125 At) eee e REMOTEABLE POWER SUPPLY & choice of interface 
ag connections. 
pense © True capacity 300-bill stacker (600-bill optional). 
pian © RS232 serial communication (optional). 
Validator © Self-diagnostics & adjustments. 
Siac © Limited salting protection. 
© Full one-year warranty. 


*FOREIGN CURRENCY ACCEPTED: 


Canadian, Polish, German, British, Italian, 








A Guatemalan, Trinidadian, Saudi Arabian, Qataran — 
{ae to name a few — others available. 
M-IVO i AND DON’T FORGET ABOUT M-IVO — 
pry | the Gaming, Wagering and Video Lottery standard — 
Optional with optional acceptance of $1 through $100. 





MAIL IN THE TRIAL APPLICATION TODAY! 
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MONEY-BACK TRIAL APPLICATION 
MT ) PLEASE RUSH your revolutionary new ultra-secure currency 
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unit and get a complete refund. 
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John Margold 


A different perspective 


on world of re 


. very month the good people at 
Play Meter give me a few 
pages to express my opinion on 
some aspect of redemption. I think 
it is only fair to offer other opinions, 
and this month I’ve asked my Bet- 
son colleague Neal Rosenberg to 
share some of his thoughts on the 
subject. 

Neal has been involved in the 
amusement industry since he was 
old enough to collect nickels. His 
dad had a jukebox route and 
Neal’s experience with redemption 
spans 10 years. Since Neal and I 
disagree on almost everything, 
readers of this column will benefit 
from exposure to a different 
perspective. 

Neal, before getting into 
specifics about where you see 
redemption today (and where it 
might be heading), tell us about 
your early experience with cranes. 

For me, personally, the early 
days of the crane phenomenon had 
to be one of the most exciting ex- 
periences in my business career. 
We at Betson got started with 
cranes after meeting Achiel 
Verstraten in Dallas some 10 years 
ago during an [AAPA convention. 
Mr. Verstraten approached us 
about possibly marketing a unit he 
was manufacturing for traveling 


showmen in Europe. This unit was 
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Neal Rosenberg 


a three-player station crane called 
Good Luck. 

Communications were a bit 
strained at the time because none 
of us at Betson spoke Flemish and 
Mr. Verstraten’s English left a bit 
to be desired. But the relationship 
was struck and the transformation 
of the Good Luck crane into what is 
now known as the Big Choice 
crane began. 

There were a great many 
changes that had to be made to the 
unit for it to be acceptable to the 
operating public here in the United 


demption 


States. One by one, all of the 
changes were made, with Mr. 
Verstraten’s approval and some of 
his own ingenuity included. One 
important fact: we were only work- 
ing on a three-player unit mainly 
used in large arcades or on the car- 
nival circuit. I don’t believe anyone 
ever expected what was to come— 
the development of a one-player 
version for use by street route 
operators. 

Although we at Betson still don’t 
speak Flemish, I’m happy to say 
that Mr. Verstraten’s English is 
just about impeccable. 

Obviously, the big push with 
cranes is past. Some claim that the 
crane business is dead. Others 
believe that good collections are 
still possible and that new crane 
locations are viable. What do you 
think? 

Over the past 10 years I’ve hada 
chance to do some research into 
the history of cranes. Cranes have 
been around since the early 1920s. 
You may have heard them referred 
to as “diggers” on the carnival cir- 
cuit. 

I personally believe they will be 
around forever. The one key ingre- 
dient in the crane business is the 
merchandise offered as prizes. 
Give players the opportunity to 
win a new item, or an old item pro- 
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In Wildwood, on the Jersey Shore, a player retrieves a prize from the Top choice crane. 


perly displayed, and they will play 
for it. All players love to go for the 
brass ring. 

If you merchandise your unit pro- 
perly and neatly you can keep the 
collections pretty steady. It’s just 
like playing a pinball machine. 
Nobody wants to play a dirty 
machine. Clean it up and revive 
the collections. With proper mer- 
chandise tie-ins you can open up 
many new location venues. 

While cranes offer an immediate 
and direct reward, redemption 
games are a bit different. Players 
must save tickets or tokens to be 
redeemed for prizes. What are the 
similarities and differences you 
see in the way these concepts must 
be marketed? 

Both direct merchandise equip- 
ment and redemption games offer 
the same basic concept. There 
must be something to attract the 
player to the game for either one to 
be asuccess. The difference is that 
the redemption center affords the 
player a much wider variety of 
prizes. 

Both types of games must offer 
player interaction, thereby com- 
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pleting the amusement aspect or 
the theory of competition with the 
game. Then the reward comes for 
successfully completing that goal. 
Either the merchandise itself is 
dispensed as the direct reward, or 
tickets and tokens are collected to 
obtain the merchandise reward. 





For the past two years redemp- 
tion has been a hot topic. Many 
traditional video game companies 
have jumped onto the bandwagon. 
Do yousee this as a healthy trend? 

Any competition is an extremely 
healthy trend. As I see it, the basic 
problem is the concept held by 
most video game manufacturers 
that by simply adding a ticket 
dispenser you have created a 
redemption device. Well, it just 
ain't so! 

If you take aclose look at the cur- 
rent redemption winners on the 
market today, you can easily see 
that most are updated versions of 
very old ideas—time-tested ideas 
that can be traced back to the ear- 
ly days of traveling carnivals. 

Let’s take a look at one for an ex- 
ample: the penny pitch game. No 
carnival midway is without one. 
There are several cover-the-spot 
games on the market that are coin- 
operated versions of the penny 
pitch game. The reason these 
games were not all that successful 
is due to the fact that the player 
doesn’t really toss the coin to try 
and cover the spot. We at Betson 
have been working on this concept. 


‘“‘As more and more operators see their income 
eroding, based on many factors, they will begin to 


seek out alternatives. ”’ 


The big difference is really the 
higher value of merchandise that 
usually requires saving tickets or 
tokens over a longer period of time 
to obtain the desired item. 

Here on the New Jersey shore, 
which is known as the granddaddy 
of all redemption locations, we 
have been told of people actually 
doing their Christmas shopping 
through the redemption centers. 
They are entertained all year long 
by playing the amusement devices. 
By saving their tickets or tokens, 
they can get that color TV or bicy- 
cle they may want to use for a 
Christmas gift. 


If and when this problem is solved, 
we will certainly bring a game to 
market. 

Speaking of trends, ‘‘kiddie”’ 
redemption has received a lot of at- 
tention. What do you think about 
these games? 

Kiddie redemption is one of those 
great ideas that was long overdue. 
Anyone seriously thinking of redo- 
ing an arcade, or opening a new 
family fun center, must cater to all 
segments of the family unit for the 
center tobe successful. | 

One of the key elements in kiddie 
redemption is designing a ticket 
payout program that lets the 
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parents help the kids win the top 
amount of tickets available, yet 
allows the center owner to make a 
profit on the vend price of the 
game. This means the child can 
play the game alone (if he chooses 
to), or with the help of a parent. 
Parents could even show the kids 
how easy the game is by beating it. 
Everyone’s happy. 


Where do you see redemption 
heading over the next six to 12 
months? 

I believe that over the course of 
the next year or so redemption in 
general will continue to build 
strength in the amusement in- 
dustry. AS more and more 
operators see their income 
eroding, based on many factors, 
they will begin to seek out 
alternatives. 

Redemption is definitely not for 
everyone. It takes a great deal of 
work to make it successful. You 
must keep up with the current 
trends and fads of the day and 
capitalize on them. You must 
become a very shrewd buyer of 
product to use in merchandising 
equipment (immediate payout 
games such as cranes) or for the 
redemption center. 

You must become a promoter by 
running raffles or dispensing 
special tickets for a grand prize 
drawing, such as an automobile 
give-away once a year. No, your 
eyes haven't deceived you and no, 
its not a typo. I actually know 
several family fun centers that give 
out a special ticket (through the 
use of ticket-every-time dispensers) 
for an annual automobile drawing. 
What a promotion! I almost wish 
that I was back on the route coun- 
ting those nickels. LI 


My thanks to John for allowing 
me to express my opinion in this 
month’s ‘“‘Redemption Report.” 
Although we do differ on just about 
everything, I must say it is a 
pleasure to be associated with him. 
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OURNAMENTS AND LEAGUES 





Ohio stages 11th 
state pool tourney 
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John Ramberger (I) of Gem Music with his team, Big E, the Open Division team 


champs. 


T he eleventh Ohio Coin 
Machine Association/Valley 
8-Ball League State Championship 
was held this spring at the 
Richland County Fairgrounds in 
Mansfield, Ohio. The tournament, 
again hosted by Lorain Music & 
Vending, was the largest in 
association history: 17 OCMA 
member operators provided 150 
men’s teams, 32 women’s teams, 
and 12 masters division teams. 
Some 970 players competed for 
$24,000 in cash prizes, trophies, 


and a chance to compete in the in- 
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Tournament director Jerry Dunbar (|) and OCMA associate executive director David 
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Corey (r) present a hospitality award to Lee Tasseff of the Mansfield/Richland County 
Convention and Visitors Bureau. 


ternational VNEA championships. 

Here are some of the results from 
the tournament: 

Open Division: 1st place: Big E 
(Gem Music); 2nd place: Keg 
Romm #3 (Shaffer Services); 3rd 
place: Hotel Stalsworth (Point 
Games); 4th place: Double Dia- 
mond (Van Brackel & Sons). 

Women’s Division: 1st place: 
Amerital Gang (Acme Music); 2nd 
place: Wagon Wheel (Van Brackel 
& Sons); 3rd place: Bad Company 
Gals (Hughes Music); 4th place: 
Keg Room #1 (Shaffer Services). 


Masters Division: 1st place: Air- 
way’s Billiards (R & Z Vending); 
2nd place: KOSTA’s (Lorain 
Music); 3rd place: New Orleans 
(Gem Music). 

This was also the second year for 
singles events. Ted Elias of Point 
Games and Gail Schaefer of Shaf- 
fer Services won the men’s and 
women’s titles. 

The OCMA thanks all who put in 
a lot of effort to make this year’s 
tournament the best ever. The 1993 
championships will be held in Can- 
ton on April 29-May 3. UL) 
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Shuffleboard season 





T he Shuffleboard Federation 

kicked off its 1992 Grand Slam 
season on May 20-25 with the sixth 
annual Michigan Open, held in 
Grayling, Mich. All Grand Slam 
tournaments are being sponsored 
by Dynamo Corp. 

For the fourth consecutive year, 
the Michigan Open winners came 
from out of the loser’s bracket to 
prevail. ist place: The Six Shooters 
(Cher Blessing, Roland Metivier, 
Terre Tischler, Phil Figliacone, 


Raylene Schultz, and Mike Tobin); 
2nd place: Glengary Tavern 
(Shirley Carpenter, Don and Stacy 
Langerman, Reggie Surfus, Earl 
‘““Slick’’ Parrish, and Charlie 
Seaman); 3rd place: Maury’s 
Tavern (Dale DeWaard, Bonnie 
and Sonny Morgan, Chris 
Passariello, Linda Mitchell, and 
Dave Willet). 

The Shuffleboard Federation 
reports that competition in its 
NASL team events continues to get 


begins in Michigan 


closer, thanks to growing stat- 
istical information and a more ac- 
curate handicap system. The sec- 
ond Grand Slam tournament of 
1992 took place in Philadelphia on 
July 1-5—the Budweiser Board 
Talk Reunion Tournament. Up- 
coming are the U.S. Open in 
Austin, Sept. 2-7, and the $100,000 
North American Championships 
in Reno, Nov. 2-8. LC) 





The Six Shooters celebrate their coming out of the loser’s bracket to capture the 
Michigan Open title. 
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fleboard tables. 


Six Shooter Mike Tobin, like all tournament players, competed on Dynamo shuf- 


ay: 


- td nies otis L\ wae 


SSNs 


—_< 














Ra TRAD, 


ASTON AS 
TANS SNES 


—, *« 


ROSY AK. See 


} 


2 , 
~ re 
" 


4 


Ce 
SAR rh con 
CRE 

~ 


= SS 


9” Color Monitor Front Coin Drop 

All-Steel Cabinet Full Factory Warranty, 

with Wood Grain Sides Extended Warranty Available 
Large Security Hasp Large Cash Box 

15 Screens of Advertising Optional Bill Acceptor 

with Optional Keyboard 
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1-800-HIT-GAME U.S. Games, Inc. 


5825-B Peachtree Corners East 
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AX TIPS 





How much is a good 
tax idea worth? 


i t’s said that a picture is wortha 

thousand words. How about a 
tax idea? Is it worth $100?...$10,000? 
...$1 million? OK, let’s play a game. 
I'll give you five tax ideas; you write 
down how much you can save. 

Idea #1: Commuting to and from 
work in your car is (and always has 
been) a nondeductible expense. 
Here’s a new law: stop to see a 
customer, supplier, or other 
legitimate business contact on the 
way and the entire trip (to and from 
work) is deductible. 

Idea #2: The tires on your 
business vehicles (usually trucks) 
don’t last a year. Say you buy a 
new truck. You can deduct the cost 
of all the tires (the spares, too) in the 
year of purchase. Depreciate the 
balance of the new vehicle in the 
usual way. 

Idea #3: Your business is an S 
corporation and makes $100,000 
per year. You're in a31 percent tax 
bracket, so you paid $31,000 on that 
$100,000 of income. If you had been 
a C corporation, the tax would 
have only been $22,250—a savings 
of $8,750. 

What’s that you say? You're aC 
corporation and made $400,000. 
That would’ve cost the corporation 
$136,000. If you had been an S cor- 
poration, the tax bite would’ve 
been only $124,000—a $12,000 
savings! 
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Work out your own numbers. 
About half of the corporations in 
the country that should be C cor- 
porations are S corporations, and 
vice versa. 

Idea #4: Is a million bucks a lot of 
money? How much must you earn 
to leave your family $1 million? Try 
$3 million. Why? Well, you earn $3 
million (over a long period of time). 
The income tax is $1 million, leav- 
ing $2 million. Half of that goes to 
pay estate taxes when you die; $1 
million is left. Now, if you would 
create an irrevocable life in- 
surance trust to own a $1 million 
policy on your life, it would all go to 
your family tax free. Simply put, 
the life insurance premiums (also 
removed from your estate) will do 
the work of $3 million. Wow! (No, I 
don’t sell life insurance.) 


Irving Blackman 








ed to two discounts for tax pur- 
poses. First, a discount for general 
lack of marketability (about 35 per- 
cent) and second, a discount for 
minority interest (about 15 per- 
cent). That makes the value of the 
gift about $19,000 for tax purposes. 
There’s no gift tax if you’re 
married. 
Business income 
after retirement 

Joe, a 61-year-old reader of this 
column, founded and has run his 
family business, Joe Inc., for 22 
years. Pete, his son, has been run- 
ning the business for about five 
years. Joe has cut back his work- 
ing time to two or less days a week 
for eight months of the year. The 
other four months are spent in 
Florida and traveling elsewhere. 

As Joe Inc. grew over the years, 


‘‘When you succeed in converting non-business 
travel days into business days, you get a deduc- 
tion for days on which no business is conducted. ’’ 


Idea #5: Suppose your business is 
worth $2 million (put in your real 
value). You own it all, but want to 
give each of your two kids about 
$35,000 worth of stock every year. 
How much is subject to a gift tax? 
Under normal circumstances, 
zero. Why? Because you are entitl- 


Joe took only enough salary to 
maintain his family’s lifestyle. 
Simply put, profits were not taken 
out of Joe Inc. but reinvested. The 
business is still profitable, and it is 
Joe’s only source of income. Joe 
Inc. is a C (tax-paying) corporation. 

In the past, Joe had taken a 


You told us the |NSIDE 
and PRICE Matters! 


National Cigarette Machine Dollar Bill Conversion 


Tilt Down Bracket 
for Easy Collection 
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Electronic ACRM 
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Call or write for complete information 


VAN BROOK OF LEXINGTON, INC. 
P.O. BOX 5044, LEXINGTON, KY 40555 


(606) 231-7100 





equipment from: 


New OrvEANS 
Noverty Co. 


@ /n business for 50 years! 


@ International reputation for 
selling the finest used videos, 
flippers & amusement games 
available anywhere. 


M Each and every game 
beautifully refinished like new 
by experts. All games authen- 
tic. Legal factory models. 

@ Get on our mailing list for our 
latest price bulletins or call 
Celie for latest prices. 


3030 No. Arnoult Road 
Metairie, LA 70002 


(504) 888-3500 
FAX (504) 888-3506 
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rather modest salary during the 
year, but he took a big bonus (when 
profits were available) to fund 
large family cash requirements 
(college, vacations, condo, etc.). His 
professionals had advised him to 
continue this compensation prac- 
tice—the same salary and bonus 
arrangement—even though Joe 
was putting in less than one-third 
of the time he’d worked in prior 
years. He called me to get a second 
opinion. 

The IRS would probably attack 
Joe’s current compensation ar- 
rangement on two fronts. First, the 
bonus would be regarded as a divi- 
dend because it hadn’t been taken 
until after the end of the year, when 
the amount of the profit could be 
determined. Second, the salary 
would be regarded as unreason- 
able compensation. 

Would the IRS win? On the first 
attack, Joe and the business would 
not stand achance. The IRS would 
win hands down, with the result be- 
ing a nondeductible dividend for 
Joe Inc. and a taxable dividend to 
Joe. Secondly, the IRS could pro- 
bably knock out about half of Joe’s 
salary as being unreasonable com- 
pensation, but the salary issue is 
tough to pin down with any 
certainty. 

What should Joe do? He needs 
the current income to live. The 
answer is to kill the C corporation 
status by electing S corporation 
status. This would automatically 
remove the unreasonable compen- 
sation problem. What about the 
bonus? As an S corporation, Joe 
could take a tax-free dividend from 
Joe Inc. (up to the amount of S cor- 
poration profits). This means that 
Joe Inc.’s profits would only be tax- 
ed once when taken as an S cor- 
poration dividend, instead of twice, 
when taken from a C corporation. 
That’s a big tax savings! Better yet, 
the same trick will continue to 
work when Joe completely retires. 

One more thing: S corporation 
dividends (the equivalent of acom- 
pensatory bonus to Joe) are not 





subject to Social Security tax— 
another large tax savings. 
How to multiply your 


travel deductions 
Combining business and 


pleasure seems to be an in- 
alienable right of business 
travelers. However, the IRS does 
not allow you to deduct non- 
business (personal vacation) 
expenses. 

The trick is to convert non- 
business travel days into business 
days. When you succeed, you get a 
deduction (or tax-free reim- 
bursements from your company) 
for days on which no business is 
conducted. Here’s the general rule: 
you get no deduction for the cost of 
meals and lodging tacked onto a 
business trip for personal pleasure 
(visiting friends or sightseeing, for 
example), but you do get a deduc- 
tion for the personal days if they 
are sandwiched by business days. 

Exactly how is this trick done? 
Just schedule your business trip so 
that the business days flank a 
weekend, a legal holiday (like 
Thanksgiving), or other reason- 
able stand-by days between 
business days. 

Let’s look at an example. Bill has 
business in San Francisco and 
wants to visit an old friend for three 
days during Labor Day weekend. 
First, the wrong way. Bill does his 
business from Monday through 
Friday, sees his friend for the three- 
day weekend, and flies home. 
Sorry, not one penny of the long 
weekend is deductible. 

And now the right way. Joe 
schedules the trip so the three-day 
weekend is in the middle of the five 
business days. What’s the tax 
result? Joe can deduct all lodging 
expenses and 80 percent of meal 
costs for the entire eight-day stay 
in San Francisco, according to nor- 
mal business travel rules. Or Joe 
can receive a 100 percent reim- 
bursement from his employer, 
which is tax-free, and Joe’s 
employer will stand in his shoes for 
the deduction. C1] 





Recession Busters 
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This shiny red aa eh a chat 
fire engine with with Blimpo. 


realistic sound 
and player 
participation is a 
must for all 
family locations. 


High profit bulk 
merchandising 
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NOSTALGIA CONSOLE 
Combines meticulously 
crafted American Oak 
with the technology of 
today. The Talking Oak 
Gypsy is truly a classic. 


SCALE FUN STATION 
For kids from 1 to 99. 
Mr. Vend’s Fun Stations 
pack profit into limited 
spaces and create on | 
an atmosphere of So Deer 

entertainment. >} 


(800) 877-V.E:N.D: 
FAX (818) 718-0712 
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The Getaway lays rubber 


Jim Schelberg 





and profits for the operator 


W henever I write a story about 

a pin game, I like to talk 
directly to those who are responsi- 
ble for its creation. Even ifthey are 
a bit biased, who could possibly 
know the game better? Besides, I 
find them to be pretty honest and 
excited about the project they've 
spent the past few months of their 
lives on. 

The same team—led by designer 
Steve Ritchie—that brought you 
Terminator 2 was reassembled to 
produce The Getaway. For this ar- 
ticle, | spoke with Steve, program- 
mer Dwight Sullivan, Williams’ 
service manager Tom Cahill, and 
marketing director Roger Sharpe. 
The player begins by shifting from 
neutral to first gear using the gear 
shift on the front of the cabinet. 
This has replaced the usual 
plunger and is also used during the 
game, not just at the start of each 
ball. 

The operator can activate a 
feature which automatically laun- 
ches the ball to begin play if the 
player is too slow. This feature is 
factory set on “off’ but allows the 
operator to insure faster game 
times in locations where players 
tend to “stop and have a beer be- 
tween balls.” 

As the ball is launched, your car 
takes off and you experience the 
sound of an actual “patch out.” 
Steve explains that it was recorded 
“while we laid about 150 yards of 
rubber on California Avenue, 
crossing Irving Park, in a 1969 
Chrysler with a 427 Hemi, V-8 


100 





PLAY METER AUGUST 1992 


engine.” As the screeching dies 
down you are treated to the ZZ Top 
hit, “La Grange.” 

The opening gear shift shot goes 
half-way up the playfield, crosses 
over to the left at mid-field, into an 
interior lane and right across the 
top. It then completes the loop by 
feeding down the right side to the 
mid-right flipper for another loop 
shot and one million points as you 
start Loop Millions. The next con- 
secutive loop is worth two million 
and so on. 
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Steve: “There are two main sec- 
tions of the game. The first section 
is like the old High Speed rules. 
You complete the three target 
banks, each containing a green, 
yellow, and red target. After each 
bank is completed the lock light is 
lit. A ball is locked by shooting the 
left ramp.” 

Dwight: “Just before you lock 
your third ball you are told to ‘run 


the red light!’ If you run that light 
and lock the third ball, you are in 
big trouble with the police. 

“You are alsoin multiball, where 
your objective is to get Jackpot and 
Super Jackpot. One shot into the 
Supercharger Ramp will send the 
ball around ten times and let it out. 
If two or even three balls are in 
there you will qualify faster.” 

Steve: “This is my very favorite 
shot. You throw a ball up there to 
qualify for Jackpot, the ramp in the 
back falls down, and you are allow- 
ed to shoot into the lock area to col- 
lect. Definitely a cool feature.” 

The feature is cool from a service 
standpoint also. As Tom told me, 
the entire Supercharger Ramp and 
unit are made of stainless steel, not 
the usual plastic. This was done to 
greatly reduce breakage and game 
down-time. 

Another service item is the elec- 
tronic flippers. This is the first 
Williams game to use them, 
although this Larry DeMar in- 
novation was first used on Bally’s 
Addams Family. 

Tom: “The continued use of an 
end-of-stroke (EOS) switch allows 
the flippers to retain all of their 
‘manual’ feel and suppleness. How- 
ever, in case of a problem—say a 
malfunctioning EOS switch—the 
computer will take over that func- 
tion, allowing uninterrupted play 
and avoiding a fried coil. 

‘When the operator goes to do 
the next collection there will be a 
message to check the flippers. 
From a service and profit stand- 
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point a working game is as impor- 
tant as a good playing game.” 

Dwight: “A hidden feature is the 
Helicopter Bonus. When you get 
Jackpot you have escaped from 
the police. By shooting the Tunnel 
Shot (right eject hole) you go into 
the tunnel but the copters crash in- 
to the side of the mountain and you 
get the bonus. 

“In normal play, the value builds 
during a game from player to 
player. As you get the award you 
see, in the dot matrix, your car 
escape into the tunnel. Then you 
hear the police radio say, ‘He went 
You hear a crash and see 
Helicopter Bonus flashing on the 
display. 

“The second part of the game 
deals with the tachometer and in- 
creasing RPM. The object is to 
work your way through the gears 
by increasing your RPMs by 
shooting the outside Speed Loop 
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shot and shifting when you need to. 
When you red line each gear you 
are told to shift to the next.” 

Steve: “The shifter is my second 
favorite feature in the game. This is 
a new skill. It doesn’t just start the 
ball; you have to think about shif- 
ting while the ball is in play, on the 
way to your flipper.” 


“The same team—led 
by designer Steve 
Ritchie—that brought 
you Terminator 2 was 
reassembled to produce 
The Getaway. ”’ 


Dwight: “First gear requires one 
loop and awards three million 
points. Second gear takes two 
loops and awards Hold Bonus and 
Hold Bonus X, third lights the 
Video Mode, fourth awards a 
Supercharger mode, and fifth gear 
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is Red Line Mania.”’ 

Roger Sharpe entered the con- 
versation: ““The video mode is 
much the same as Atari's Pole Posi- 
tion a few years ago. It gave youa 
great ‘third-first’ person perspec- 
tive for a driving game. In this 
mode you are driving down a three- 
lane highway and get a lot of depth 
as your car is racing into the 
screen. There are cars you want to 
avoid and pass. 

“Tf you do the whole mode in fifth 
gear you can finish with about 26 
million points. If you crash in first 
gear after one foot you get three 
million.” 

Steve: “When you red line in 
fourth gear, you go into Super- 
charger Mode and the game gives 
you 20 seconds to make all the 
shots. Even the targets are worth 
500,000 points. But all major shots 
are worth five million. 

“The Supercharger gives you 
five million for the first shot (only 


LET REDEMPTION 
BE YOUR SALVATION! 


Redemption has 
NEVER BEEN HOTTER! 


We're producing more redemption tickets than 
ever before. The thrill of victory, however small, 
will bring your customers back to your arcade 
again and again. (Of course, the big prizes are the 
ones that they want!) More people are winning 
their prizes by redeeming NATIONAL TICKETS 

than ever before. | 


Custom-designed or stock, let us supply you with 
the WINNING TICKETS. 


STOCK TICKET PRICES sédtte 
1 Box 20,000 $47.00 )@e 
2Boxes 40,000 $77.00 nal 


Each additional box is $30.00 
FOB Shamokin, PA 


TICKET € © 


HOME OFFICE 
PO. BOX 547, TICKET AVENUE 
SHAMOKIN, PA 17872 


INTERNATIONAL FAX: (717) 648-9460 





(717) 648-6803 TOLL-FREE FAX: (800) 326-9320 
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ORDER DEPT: 
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NEW YORK — 212-475-4960 
FAX — 212-533-8169 


The Henry W.T. Mali & Co., Inc. 
257 Park Ave, South « New York, N.Y. 10010 
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one revolution this time), 10 million 
for the second, 15 million for the 
third, etc. 

“When you work your way to 
Red Line in fifth gear, you go into 
an everything-is-lit multiball called 
Red Line Mania.” 

Dwight: “A constant feature is 
Freeway Loops. Completing either 
return lane or the first shot into the 
outside loop lane will light the op- 
posite Freeway Loop light. Then, 
during the same ball, each shot to 
either right or left loop is worth one 
million, two million, up to five 
million and lights extra ball. Every 
shot after that is worth five million 
during that ball.” 

Tom: “This game marks the first 
time we are using our new pull-out 
playfield hardware. This change 
was made in response to operators 
who want games that are easy to 
repair. In fact, The Getaway was 
designed before the decision to use 
it was made. Steve had to be 
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careful to leave room at the back of 
the playfield to allow clearance for 
the old swivel hinge. 

‘The playfield is too low and a 
number of balls were getting stuck. 
This was fixed with a bracket in 
mid-production. In future games 
the designers can use the whole 
cabinet space and build up the 
back to discourage ball hang-ups.” 


‘‘In case of a problem, 
the computer will take 
over that function, 
allowing uninterrupted 
play and avoiding a fried 
coil.’”’ 


Roger: “On The Getaway there is 
a completely new game feature, 
which will be on all future games in 
one form or another. Here, it is call- 
ed Secret Mania. When three or 
more cop cars appear in the dot 





matrix in front of Donut Heaven, 
the player must shift the gears 
three or four times. The game then 
goes into a timed mode where all 
switches are worth 500,000 points. 

‘The idea for this came about 
due to the influence of hidden 
features in video games. This may 
give the player a little extra incen- 
tive to play pinball and try to find 
the secret feature. 

“Summing up The Getaway, I 
would say it is a very exciting and 
fluid game. Shots flow together 
well. I especially like the outside 
freeway lanes. It is along shot that 
feels good to make. I get a real 
sense of driving, which is what I lik- 
ed about the original High Speed. 
It's even better in The 
Getaway.” (1 


Jim Schelberg is the editor and 
publisher of Pin Game Journal, a 
newsletter dedicated to pinball 
machine collectors. 
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Mark Gawlik and Jay Foreman are proud to 
announce their purchase of P.M.I. Toys & 
Novelties from Arturo Torres and Pizza 
Management Inc. In conjunction with the 
purchase we are changing the name of P.M.I. 
Toys & Novelties to: 


Play-By-Play 


TOYS. 6&6 NOVELTIES 
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NEW FUN SHUTTLE VENDER 
Science fiction graphics and 
the versatility to vend most 
product sizes keep our new 
Fun Shuttle performing. Call 
today for more information. 


With Voice 
viet 


# High Visibility Graphics 


The name PlayeByePlay is new; the ownership = Battery Operated Voice 


is new; but the management and its 
commitment to service, quality and the most 
competitive prices remain the same. 

We look forward to continuing our 
relationship with our most valuable assets, you 
and your business. Thank you for your support. 


= Convenient Size 
# Extra Large Capacity 


= Trouble Free All 
Mechanical Operation 


=» Made in the U.S.A. 


(800) 345-1183 


MAYONI ENTERPRISES 10340 Glenoaks Blvd. Pacoima, CA 91331 
(818) 899-2488 1 (800) 345-1183 Fax: (818) 899-0152 


PA lene’ 





Our main distribution 
center remains at: 
PlayeByePlay 


Our new remittance 
address is: 
PlayeByePlay 

P.O. Box 840382 4310 Tejasco 

Dallas, TX 75284-0382 San Antonio, TX 78218 


1-800-562-5266 


PlayeByePlay is a division of T.M.I. International 
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Using a Digital Multimeter 


C.0.D. orders OK! 


INSTRUCTIONAL VIDEOTAPES 








Basic Electronics $39.95 
Semiconductors $39.95 
Linear Power Supplies $49.95 
Switching Regulator Power Supplies $39.95 
Raster Scan Monitors $49.95 
X-Y Monitors $39.95 
ok NEWEST! Videogame Conversions $49.95 


Add $4.00 shipping and handling to entire order 


$39.95 


Randy Fromm’s Big Blue Book of 





Really Great Technical Information 


This is the same book | use for my Arcade School 
class. It’s fullof useful information, troubleshooting 
shortcuts, parts sources etc. Includes schematic 
diagrams for monitors and power supplies. 
$34.95 (plus $4.00 Shipping & Handling) 


1992 CLASS SCHEDULE 





2 DAY WEEKEND CLASSES 

Can’t spare a full week? This special 2 
day course covers the most important 
aspects of videogame service: Power 
supply repair, monitor repairand effec- 
tive use of the digital multimeter in 
general troubleshooting. Bring your 
bad power supplies to repair during the 
“hands-on” lab session! 


salt Lake City, UT—— Aug. 22 & 23 
Los Angeles, CA —— Nov. 21 & 22 
Dallas, IX ————— Dec. 5 &6 





ARCAD 





For further 
information call: 


(619) 593-6131 
FAX 593-6132 





6 DAY CLASSES 
The six day course covers everything the 
weekend class does and includes vide- 
ogame conversions, pinball board repair, 
linear power supply repair, a detailed look 
at electronic components and component 
replacement, videogame troubleshoot- 
ing tricks, and lots more hands-on work! 


sanJose, CA August 3 - 8 

san Diego, CA——— September 14 - 19 
Nashville, TN October 5 - 10 
Chicago, |L———— November 2 - 7 












Customized classes also available for 


Call Randy to discuss your needs. 





operators and distributors, 1 to 6 days. 


1944 Falmouth Dr. El Cajon, CA 92020 
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Randy Fromm 


Swapping picture tubes 


| s it possible to use the picture 

tube from one monitor with the 
chassis of another? Sure! Under 
certain conditions, that is. 

First of all, when would you ever 
want to do such a thing? Perhaps 
you have a perfectly good CRT but 
the monitor chassis has been lost 
or damaged beyond repair. Sitting 
on the shelf next to it is a monitor 
that works perfectly well, but the 
phosphors are burned so badly 
that the picture tube looks horri- 
ble. A host of other maladies can 
befall CRTs, making them 
unusable. Wouldn’t it be nice to 
mate the good picture tube with 
the fully functioning monitor 
chassis and create one good work- 
ing monitor from the two bad ones? 
Sure it would! 

How can you tell if the picture 
tube of one monitor will match the 
electronics of another? While 
there is no hard and fast rule for 
making these types of exchanges 
(transplants?) there are three 
things that I look for when I want to 
determine if I can swap picture 
tubes: the resistance of the deflec- 
tion coils in the yoke, the neck size 
of the picture tube, and the pinouts 
of the CRT socket. 

Use the existing yoke 

Whenever possible, try to use the 
existing yoke that’s already 
mounted on the picture tube. The 
position of the yoke is critical to the 
proper alignment of the three elec- 
tron beams that shoot out of the 
red, green, and blue electron guns. 
If the yoke is not mounted perfect- 
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ly, the colors will be messed up. The 
monitor will be out of ‘‘con- 
vergence.” It will be especially 
noticeable at the edges of the pic- 
ture. If it’s possible to leave the ex- 
isting yoke in place, the factory 
alignment of the CRT will be 
preserved. 

How can you tell if the yoke will 
work with the different monitor 
chassis? You can usually be 
assured of a pretty good match by 
using your meter to measure the 
DC resistance of each of the two 
coils in the yoke. The horizontal 
deflection coil will have a low 
resistance. Somewhere around 2.4 
ohms is typical for 13-inch or 
19-inch monitors. Larger monitors 
such as 25-inch and 33-inch may 
have even lower resistances (as 
low as 1.3 ohms), as higher current 
levels are required to deflect the 
electron beams. 

The resistance of the vertical 
deflection coil may vary quite a bit. 
The resistance in some monitors 
may be around 56 ohms. In others, 
the resistance of the vertical deflec- 
tion coil may be approximately 15 
ohms or less. As with the horizon- 
tal deflection coil, the resistance 
drops as the size of the picture tube 
increases. The resistance of the 
vertical deflection coil for a 25-inch 
or 33-inch CRT may be as low as 9 
ohms. 

Compare the resistances of the 
yoke coils on the bad CRT with the 
yoke on the good picture tube. If 
they’re the same (or even pretty 
Close) it will probably work. If you 


don’t have the other yoke to com- 
pare to, you can try connecting it 
up just to see what happens. 
However, it is possible that this 
may cause an overload situation if 
the monitor chassis is trying to 
power a yoke with too low a 
resistance. If the picture looks real- 
ly distorted, the yoke is probably 
incompatible with the monitor 
chassis. Don’t leave it on too long 
as you may damage the monitor 
circuitry. Most incompatibilities 
seem to show up in the vertical 
deflection coil of the yoke as they 
vary quite a bit in resistance. 
Swapping yokes 

One way around the problem of 
yoke incompatibility is to use the 
yoke off the bad CRT and install it 
on the good picture tube. Swapp- 
ing yokes requires removal and 
replacement of the purity and con- 
vergence ring assembly. This set of 
magnetic rings is used to align the 
three beams in the CRT. Since it 
sits between the yoke and the end 
of the picture tube, it has to be pull- 
ed off to allow the yoke to slide off 
after it. 

If you mark the position of the 
purity and convergence ring 
assembly with a marking pen (like 
a Sanford “Sharpie” or Dennison 
‘‘Marks-a-lot’’) prior to removal, 
you should be able to put it back in 
the exact position required for pro- 
per convergence. Its position on 
the neck and the rotation of the 
ring assembly are both critical, so 
be sure to mark both before remov- 
ing the assembly for the neck of the 
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picture tube. 

After marking the position, 
loosen the screw that clamps the 
ring assembly in place and careful- 
ly slide it off the neck of the CRT. 
The ring assembly may be quite 
fragile due to extended exposure to 
the heat of the glowing CRT neck, 
so be cautious when you handle it. 

Mark the position of the existing 
yoke on the neck of the good CRT. 
Loosen the yoke clamp and slide it 
off the neck of the picture tube. 
Don’t throw it away! You may 
want to use it for a future 
transplant. Also, if the two yoke 


CRT 
22.5mm NECK 





connectors are different, you’ll 
want to remove the yoke wires and 
connector from the old yoke and in- 
stall them on the replacement 
yoke. Be sure to mark which wires 
are for vertical and which are for 
horizontal! Remember, the 
horizontal pair has a much lower 
resistance than the vertical pair. If 
you screw this up, you'll probably 
blow out the vertical output tran- 
sistors or fry some resistors on the 
monitor chassis. 

Reinstall the replacement yoke 
in the exact same position on the 
CRT. Do the same with the purity 


CRT 
29 Omm NECK 


and convergence ring assembly. 
With everything hooked up (and if 
you're lucky) you should have a 
perfectly good picture. If the pic- 
ture is slightly out of convergence 
(the red, green and blue com- 
ponents of the picture not all lined- 
up properly) try rocking the yoke 
slightly back and forth to bring the 
edges into proper alignment. Use 
the yoke wedges and clamp the 
yoke in place when you have a 
good picture. You should not have 
to touch the ring assembly as it has 
already been set for that tube. The 
ring assembly stays with its own 
picture tube and does not get swap- 
ped with the yoke! If you cannot 
converge the picture tube, you may 
have to go through the entire con- 
vergence procedure as outlined in 
the service manual. This can be a 
real pain but if the picture is unac- 
ceptable you'll have to do it. 
Check the CRT 

Of course, the yoke is only one 
consideration when swapping pic- 
ture tubes. The other is the CRT 
itself. Look at the neck of the pic- 
ture tube. Is it fat or skinny? We 
have two common sizes: 22.5-milli- 
meter and 29.0-millimeter. Natural- 
ly, youcannot swap picture tubes if 
the neck diameter is different. I 
strongly discourage the swapping 
of neck boards between monitors! 
The neck board of a monitor is an 
integral part of the entire monitor 
design and should stay with the 
original monitor. Neck boards are 
not designed to be interchanged 
between monitor chassis! 

If the neck size is the same, the 
swap will probably work. There are 
standard pinouts for the majority 
of the CRTs we use in video games. 
For the 29.0-millimeter neck size, 
the pinouts are as follows: 

pin 1—G3 (focus grid); pin 2—not 
used; pin 3—not used; pin 4—not us- 
ed; pin 5—G1 (control grid); pin 
6—GK (green cathode); pin 7—G2 
(screen grid); pin 8—RK (red 
cathode); pin 9—H (heater); pin 
10—H (heater); pin 11—BK (blue 
cathode) 
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1 VANDERBILT AVEVUE 
PLEASANTVILLE, N.Y. 10570 
(914) 769-5104 

FAX (914) 769-0405 





F.A.B. ELECTRONICS 


FAB-U-BALL 


SOLID STATE ELECTRONICS 


For the 22.5-millimeter neck size, 
the pinouts are as follows: 

pin 1—G3 (focus grid); pin 2—not 
used; pin 3—BK (blue cathode); pin 
4—H (heater); pin 5—H (heater); pin 
6—G1 (control grid); pin 7—RK (red 
cathode); pin 8—G2 (screen grid); 
pin 9—KG (green cathode) 


Call Now 
For More Information! 


6' - Mini - 1 Piece Cabinet 
10'- Medium - 2 Piece Cabinet 
13' - Standard - 2 Piece Cabinet 
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Make a great de- 
cision - and choose 
Great Lakes Darts! 
Our commitment to 
excellence is reflected in superior 
craftsmanship, unique designs and 
maximum performance that will 
keep your customers consistently 
ahead of the competition. Trust 
Great Lakes Darts for the finest in 
darts, dart boards, cases, wallets, 
accessories and, most important, 





personalized ser- 
vice. We have our 
own machine shop, 
printer and leather 
goods operation to support today's 
demand for “Made in America” 
products. We also specialize in 
custom designs and logo imprinting. 
Don't settle for anything less than 
great. . . take aim and impress the 
best with Great Lakes Darts! Call us 
toll-free today for a free color catalog, 


Great Lakes Dart Distrisurors, INC. 


3125 South 108th Street ¢ West Allis, WI 53227 
1-800-225-7593 


UPS Second-Day and Next-Day Service Available 
VISA, MasterCard, American Express and Discover Card Accepted 
DEALER AND DISTRIBUTOR INQUIRIES ONLY 
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If the pinouts are the same, the 
CRT should be electrically 
equivalent. However, the plastic 
end cap that indexes the CRT pins 
to the CRT socket may not be the 
same. This may prevent mating 
the socket to the picture tube. On 
some CRTs this cap is loose and 
can be removed from the end of the 
neck. If so, you can slide the caps 
off and swap them between picture 
tubes. Ifthe cap is glued on the end 
of the CRT, you probably will not 
be able to remove it. Remember, 
this is the most fragile part of the 
picture because the cap surrounds 
the nipple from which the air was 
originally evacuated from the pic- 
ture tube. One false move and 
you'll break the seal and let air in- 
to the CRT (or as one of my Arcade 
School students put it, “You'll let 
the vacuum out!’’). Ifthe end cap is 
glued on, you'll probably have to 
leave it. In this case, you may be 
able to swap the CRT socket itself, 
but it’s a hassle and I don’t usually 
make the CRT swap if I have to 
mess with it to that extent. 

That’s about all there is to it! 
Although you may not be suc- 
cessful in all cases, you’ve got 
nothing to lose by trying a CRT 
transplant. If it doesn’t work, you 
will probably not wreck anything. 
If it does work, you'll have another 
monitor to put out on the route! 

As usual, If you have any ques- 
tions about monitors (or game 
repair in general) feel free to con- 
tact me personally. I'll be happy to 
help you out in any way I 
can.—Randy 





Wests ee 


Lethal Weapon 3 


Right on the heels of 
the long-awaited sequel 
pairing Danny Glover 
and Mel Gibson 
(Warner Bros.’ “Lethal 
Weapon 3’) comes the 
Data East pinball of the 
same name. This is the 
first dollar-ready game 
of its type. 

The Lethal Weapon 3 
coin door is fitted with 
dual coin slots and ac- 
commodates commonly 
available bill validators. 
In addition, the game in- 
troduces the first hidden 
leveling system that 
gives pitch and side-to- 
side leveling. The 
game’s gun handle helps 
players eliminate bad 
guys in one of three 
video crime simulator 
shootouts. 

Other features include 
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the Generation Three 
full-view dot matrix 
display, actual digitized 
movie footage, and 
special effects. Music is 
straight from ZZ Top 
and C&C Music Factory 
on Data East’s BSMT 
2000DSP sound chip. 
Ramps are all-steel with 
360-degree loops. There 
are also solid-state flip- 
pers, non-wear black 
rubbers, the quick loc 
latch system, improved 
assemblies, and a free 
“Lethal Weapon 3” 
movie poster with each 
game. 

For more information, 
or distributor referral, 
write Data East USA 
Inc., 1850 Little Orchard 
St., San Jose, CA 95125; 
(408) 286-7080; FAX (408) 
286-2071. 
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Moto Frenzy 


Atari games an- 
nounces the first full- 
motion, ride-on motorcy- 
cle simulator, titled 
Moto Frenzy. The game 
features high speed off- 
road motorcycle racing 
and shooting action. 

The race is a timed lap 
format with extended 
play for lap completion 
and bonuses for special 
stunts. There are six dif- 
ferent player-selectable 
tracks, each with unique 
obstacles. Races take 
place in Utah, Las 
Vegas, Los Angeles, 
Maui, Kenya, and 
Norway. 

Two Moto Frenzy 
units can be linked 
together for two-player, 
head-to-head competi- 
tion. When two players 
have engaged in the 
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race, both are allowed to 
continue play as long as 
one crosses the finish 
line in the allowed time. 

Two independent 
motors provide the 
mechanical action in the 
game, which responds to 
player control input and 
gives feedback from the 
track and obstacles on 
the screen. The bike 
leans, pivots, and does 
wheelies. Handlebar 
controls with a twist- 
grip throttle add reality. 
A mini-deluxe version 
will be introduced next. 

For more information, 
or distributor referral, 
write Atari Games 
Corp., 675 Sycamore 
Drive, Milpitas, CA 
95035; (408) 434-3750; 
FAX (408) 434-3776. 
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Top Gun 


Coastal introduces a 
new redemption/skill 
shooter named Top Gun. 
One or two players can 
enjoy the challenge of 
shooting at aircraft 
targets and outscoring 
opponents. 

Realistic sound effects 
enhance game play, 
which features eight dif- 
ferent targets. A lighted 
overhead display attract 
sign shows both players’ 
scores. Multi-coin play is 
possible; a ticket 
dispenser is standard 
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issue. 

The cabinet is bright 
red; a throttle-style con- 
troller is used to aim at 
the targets. Game 
dimensions are 81” high, 
33-1/4” wide, and 75-1/2” 
deep. 

For more information, 
or distributor referral, 
write Coastal Amuse- 
ment Distributors Inc., 
601 Prospect St., 
Lakewood, NJ 08701; 
(908) 905-6662; FAX (908) 
905-6815. 
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G.I. Joe 


Konami brings that 
“real American hero, ’ 
G.I. Joe, to the video 
screen in a one- to four- 
player horizontal 
monitor kit with buy-in 
and game continuation. 

Here’s the game 
scenario: Arch enemy 
Cobra is planning world 
domination via mass ter- 
rorism. Joe’s team forces 
unite to block Cobra’s 
evil plan. Four specially 
trained men are in G.I. 
Joe’s corner: Duke (close 
range fighter), Road 
Block (heavy machine 
gunner skilled in hand- 
to-hand fighting), Snake- 
Eyes (martial arts 
master), and Scarlett 
(military intelligence 
officer). 

Players use an eight- 
way joystick and two 
buttons for shoot and 


| ° 1-4 Players 
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super weapon as they 
fight Cobra Commander 
and his Cobra Vipers 
and Toxo-Vipers. 
Cobra’s dive-bombing 
planes, helicopters, 
tanks, and soldiers are 
located at an air base 
the Joe team must in- 
filtrate and destroy. 
Then it’s on to Cobra’s 
weapons plant to stem 
the tide of destructive 
arms production. 

The last challenge: 
stop the launch of 
powerful missiles from 
Cobra’s secret military 
base in the depths of the 
jungle. 

For more information, 
or distributor referral, 
write Konami Inc., 900 
Deerfield Pkwy., Buffalo 
Grove, I] 60089; (708) 
215-5100; FAX (708) 
215-5144. 


HATS NEW 








Triple Crown Derby Race 


Leisure Entertainment 
debutsTriple Crown Der- 
by Horse Race, a laser 
disc video of actual 
horse races. 

The game has a 
Pioneer 2200 laser disc 
player and comes in an 
all-plywood cabinet with 
black mica finish and 
gold trim. Among the 
features are a large cash 
box and a stainless steel 
front panel that drops 
down for easy service. 

Triple Crown Derby 
Race offers races with 
eight horses in each one, 
complete with photo 





finishes. Patrons can 
play up to 20 coins per 
horse and one or more 
horses per race. 

The game comes as a 
dedicated unit or as a 
kit. Leisure also has its 
own HSV-300 $1-5-10-20 
bill acceptor for use with 
this game and all other 
Leisure games. 

For more information, 
or distributor referral, 
write Leisure Entertain- 
ment Ltd., 25 Hutchin- 
son Place, Lynbrook, NY 
11563; (800) 645-2162 or 
(516) 593-5050; FAX (516) 
093-5896. 
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Autocard 


Applied Computer 
Technology has 
developed the Autocard 
vending unit that prints 
business cards in a 
variety of formats. 
Greeting cards and par- 
ty cards can also be 
printed. 

Features include a 
VGA output monitor 
utilizing desktop 
publishing quality 
graphics. Autocard uses 
dual ink jet devices and 
produces 30 cards in two 
minutes time. Cards can 
be printed in five 
languages: English, 
Spanish, German, 
French, and Italian, with 
a full character 
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keyboard for language 
support. Languages can 
be added or removed as 
needed. 

Suitable locations in- 
clude shopping centers, 
schools, convenience 
stores, building material 
supply centers, postal 
centers, airports, and 
hotels. The unit 
measures 22-1/2” wide, 
17-5/8” deep, and 69” 
high. 

For more information, 
or distributor referral, 
write Applied Computer 
Technology Inc., 2603 S. 
Highland Drive, Las 
Vegas, NV 89109; (702) 
368-0230; FAX (702) 
368-7623. 
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Golden Touch 


PGI (a division of 
PARS Electronics) has 
given its Golden Touch 


video poker game an all- 


new look for the Loui- 
siana market. 

Features include an 
all-steel cabinet, a 
works-in-a-drawer 
system for ease of 
maintenance, high- 
resolution VGA 
graphics, coin acceptor 
and built-in bill accep- 
tor, and a choice of 13” 
or 19” monitors. 
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In addition, PGI offers 
add-a-game chip | 
capability for the future 
and a combination unit 
that affords players an 
opportunity to choose 
either touch-screen or 
button play. Four poker 
games are included. 

For more information, 
or distributor referral, 
write PGI, 2719 In- 
terstate St., Charlotte, 
NC 28208; (704) 398-1177; 
FAX (704) 398-1577. 
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Fun Shuttle, Zord Robovend 


Mayoni has designed 
a new toy vendor, Fun 
Shuttle, and added a 
single compartment op- 
tion to its best-selling 
Zord Robovend product 
line. 

The Fun Shuttle 
features a solid-state 
voice unit, attractive 
rocket ship design, and 
high-volume toy com- 
partments that keep 
restocking to a 
minimum. In addition, 
the all-mechanical unit 
can vend most egg or 
capsule sizes. 

Zord is now available 
with either dual or 
single product compart- 


ment options. It, too, is 


$ capable of vending most 


product sizes with a 
minimum of adjustment. 
Features include the 
high-visibility robot 
graphics, all-mechanical 
operation, and rugged 
steel construction. 

Both products are 
made in the USA and 
backed by Mayoni’s 
10-year history, plus one 
of the best warranties. 

For more information, 
or distributor referral, 
write Mayoni Enter- 
prises, 10340 Glenoaks 
Blvd., Pacoima, CA 
91331; (818) 899-2488; 
FAX (818) 899-0152. 
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Atomic Punk 2 


Irem introduces a 
challenging two- or four- 
player horizontal video 
kit in Atomic Punk 2, a 
sequel to the maze game 
with cartoon characters. 

The object of the game 
is to clear 36 stages and 
save the world from 
destruction. Bombs are 
an important weapon in 
this game. Strategic 
placement of bombs 
eliminates walls and 
helps players gain 
power-up items that 
allow their characters to 
run faster, drop multiple 
bombs, or detonate 
remote bombs to con- 
quer the enemy. Invin- 
cibility, a popular game 


feature, is the most 
desired power-up. 

Atomic Punk 2 is ac- 
tually two games in one. 
In the VS mode one 
player can pit his skills 
against three computer 
players; in the two- 
player mode it’s a pair 
competing against two 
computer players. Some 
of the action occurs in a 
boxing ring; power-up 
items can be found on 
the perimeter of the ring. 

For more information, 
or distributor referral, 
write Irem America 
Corp., 8335 154th Ave. 
NE, Redmond, WA 
98052; (206) 882-1093; 
FAX (206) 883-8038. 





Louisiana Draw Poker 





Dynamo has complete- 
ly redesigned its line of 
video poker terminals to 
offer both casino and 
upright models in either 
touch-screen or button 
control styles. 

Features include 13” 
or 19” monitors on all 
models, coin acceptor 
and built-in bill acceptor 
with 1,000 stacker, all- 
steel cabinet for the 
casino-style and wood 
cabinet with steel 
drawer for the upright. 
The game’s ticket 
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printer is by Star 
Micronics. 

Louisiana Draw Poker 
is a multiple game unit, 
with three at the present 
time and expansion 
capability for the future. 
The game’s speed is 
adjustable. 

For more information, 
or distributor referral, 
write Dynamo Corp., 
2525 Handley-Ederville 
Road, Richland Hills, TX 
76118; (800) 527-6054 or 
(817) 284-0114; FAX (817) 
284-7606. 
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King of the Monsters 2 

And you thought you Players must destroy the 
had seen every hideous enemy creatures to 
creature imaginable in become king in the land 
the original King of the of monsters. 
Monsters. Now SNK has Playing modes are 
outdone itself with addi- $ varied: one player vs. 
tional characters in the two players, one player 


game sequel, King of the 
Monsters 2. 

Here’s the game 
scenario: three monsters 
set out to take control of 
the planet. Players can 
become Cyber Woo, 
Super Geon, or Atomic 
Guy and battle the 
behemoths. 

Action occurs in the ci- 
ty, the desert, and the 
bottom of the sea. 


pass 
bunt 
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vs. the computer, and 
one or two players vs. 
the computer. Game 
continuation and buy-in 
are possible anytime. 

For more information, 
or distributor referral, 
write SNK Corp. of 
America, 20603 Ear! St., 
Torrance, CA 90503; (310) 
371-7100; FAX (310) 
371-0969. 
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Coca Cola Suzuka 8 Hours 


Namco debuts a 
motorcycle simulation 
race video in Coca Cola 
Suzuka 8 Hours. The 
game is available in two- 
player linkable units to 
create exciting multi- 
player racing oppor- 
tunities for up to eight 
players at a time. 

Each player has his 
own realistic perspec- 
tive of the track, plus a 
small image of the 
Suzuka circuit showing 
his position in relation 
to other players. A 
special spectator tower 
provides a camera’s eye 
view of the race on a 27” 
screen. The tower is a 
reproduction of the Dia- 
mond Vision scoreboard 


at the Suzuka circuit. 
The tower will be 
available as part of the 
four-player version as 
an after-market pur- 
chase at a later date. 

Racing occurs from 
dawn to dusk. The bikes 
have a specially 
developed mechanical 
system to simulate the 
feel of the real thing. The 
more you counter steer 
on the tight corners, the 
better the lap time. 

For more information, 
or distributor referral, 
write Namco-America 
Inc., 3255-1 Scott Blvd., 
Suite 102, Santa Clara, 
CA 95054; (408) 496-6371; 
(408) 496-6399. 


HAT’S NEW 








Counting scale 


DIGI Matex in- 
troduces the DMC 
Series of industrial 
counting scales, which 
are available in various 
models and capacities 
(from 10 to 150 pounds). 
Remote and multiple 
platform models are 
also available in a 
capability range of 10 to 
30,000 pounds. Highly 
accurate and completely 
self-contained, the 
scales provide a wide 
range of operational 
capability, including 
parts counting. 

The DMC Series scales 
have three bright 
displays that show net 
weight, coin denomina- 
tion, and the actual 
dollar value of the coins 
being weighed. Mixing 
weighments of different 
coin denominations is 
permitted. The scales 
are easy to use; just 
press one of the preset 
coin value keys and 








start counting. 

Special function keys 
also accommodate 
tokens or chips of any 
denomination. With 100 
built-in memories for 
pre-programming, dif- 
ferent coins or tokens 
may be counted in pre- 
wrapped, boxed, or 
bagged wrapper com- 
binations. Set point 
values for over/under 
alarms are also pro- 
grammable. Calibra- 
tions for all special func- 
tions and values is easi- 
ly accomplished from 
the keyboard. High ac- 
curacy and speed of 
operation are enhanced 
by many automatic 
functions. Printers and 
computer interfaces 


facilitate data recording. 


For more information, 
contact Sal Barbera, 
DIGI Matex Inc., 80 Oak 
St., Norwood, N.J. 07648; 
(201) 784-3400; FAX (201) 
784-3770. 
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Shuffleboard puck 


Nu-Look Products, 
makers of Sure-Shot 
shuffleboard wax, has 
added the Shure-Shot 
Twin Slide shuffleboard 
puck to its product line. 
Made of space-age 
acrylic, the puck is vir- 
tually indestructible 
and, as the name im- 
plies, it can be used on 
either side. The puck is 
the same size—2-7/8 
inches—and weighs the 
same as conventional 
all-metal pucks. 

As an added feature, 
the Sure-Shot Twin Slide 
puck has an outer 
bumper that adds to 
faster returns and pro- 
vides the shooter with a 
better grip. (The outer 


bumper comes with a 
lifetime guarantee; the 
only added cost is 
postage and handling.) 
The Twin Slide is 
engineered for perfect 
balance, and its contour 
design will not damage 
roll-overs. 

The company 
manufactures a buffing 
polish to remove fine 
scratches in the puck, 
which cannot be done 
on metal pucks. The 
Twin Slide can also be 
waxed for faster slide. 

For more information, 
contact Nu-Look Pro- 
ducts Inc., 1340 Stirling 
Road, #10B, Dania, FL 
33004; (305) 922-8877; 
FAX (305) 922-8881. 
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The CFL Corp. debuts 
anew contact re- 
juvenator called Army 
Oil, a unique blend of 
cleaners, deoxidizers, 
and lubricants that 
restores contacts and 
eliminates noise instant- 
ly. The product has been 
extensively field-tested 
by the engineers who 
discovered it. Equip- 
ment restored to ex- 
cellent working order 
Over Six years ago, then 
used on a daily basis, 


PLAY METER 


has never required a se- 
cond application. 

Unlike competitive 
products, Army Oil con- 
tains no abrasives and is 
safe to use even on the 
most sensitive contacts. 
In addition to improving 
reliability and life expec- 
tancy, it is moisture 
resistant and meets ML 
temperature range. 

Army Oil is recom- 
mended for use on 
switch contacts, card 
edge connectors, poten- 
tiometers, pin and 
socket connectors, RF 
connectors, sockets, 
trimmers, and slide wire 
contacts. It also does a 
fine job of restoring 
video game cartridge 
connections and slot car 
connections. 

For more information, 
contact the CFL Corp., 
Dept. NR-1, P.O. Box 
10142, Austin, TX 78766; 
(512) 479-9393. LO 
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AMOA Jukebox Top 30 


FOR MONTH ENDING JUNE 1992 





COMPILED FOR THE AMUSEMENT & MUSIC OPERATORS ASSOCIATION'S & 

JUKEBOX PROMOTION COMMITTEE 

ns “2 agazine 
SONGWRITER(S) LABEL/DISTRIBUTING LABEL 


x xNo.1lx«x e 
FRIENDS IN LOW PLACES GARTH BROOKS i as S i fi © d S 
D. BLACKWELL, E.B. LEE (BMI/ASCAP) CAPITOL 44647 
pa | 2 | SHAMELESS GARTH BROOKS 
2 B. JOEL (BMI) CAPITOL 44800 








Le ACHY BREAKY HEART BILLY RAY CYRUS 
D. VON TRESS (BMI) MERCURY 866522-7 @ 
WHAT SHE’S DOING NOW GARTH BROOKS ‘ j LTT é fo ; iO Ss é 
30 P. ALGER, G. BROOKS (ASCAP) LIBERTY 57733 
RODEO GARTH BROOKS 
9 3 | L. BASTAIN (BMI) CAPITOL44771 x 
PAPA LOVED MAMA GARTH BROOKS g 
12 K. WILLIAMS, G. BROOKS (ASCAP) LIBERTY 57734 
Les) BOHEMIAN RHAPSODY QUEEN 
7 F. MERCURY (ASCAP/PRS) HOLLYWOOD 7-64794 
THE THUNDER ROLLS GARTH BROOKS 
8 5 | P. ALGER, G. BROOKS (ASCAP) CAPITOL 44727 
UNDER THE BRIDGE RED HOT CHILI PEPPERS 
9 A. KIEDIS, M. BALZARY (BMI) WARNER 7-18978 
Po | — | NEON MOON BROOKS & DUNN 
R. DUNN (BMI) ARISTA 12388 
TWO OF A KIND GARTH BROOKS 
11 6 B. BOYD, W. D. HAYNES, D. ROBBINS (ASCAP) CAPITOL 44701 
a | CAN’T DANCE GENESIS 
7 | T. BANKS, P. COLLINS, M. RUTHERFORD (ASCAP) ATLANTIC 7-87532 





bes! JUMP KRIS KROSS 
J. MAULDIN (ASCAP) COLUMBIA 38-74197 
} a TO BE WITH YOU MR. BIG 
4 E. MARTIN, D. GRAHAME (ASCAP) ATLANTIC 7-87580 (Pp T I / / 
TEARS IN HEAVEN ERIC CLAPTON | 10 TLé t TL éé 


Sg E. CLAPTON, W. JENNINGS (BMI/PRS) REPRISE 19038 
be JUST TAKE MY HEART MR. BIG 

E. L. MARTIN, A. PESSIS (ASCAP) ATLANTIC 87509 . 
Le EVERYTHING ABOUT YOU UGLY KID JOE (fe ollowed by fax. of copy to print) 





—_ 
~J 


K. B. EICHSTADT, W. W. CRANE IV (ASCAP) MERCURY 866632-7 
UNCHAINED MELODY RIGHTEOUS BROTHERS ; ; 
ZARET (ASCAP) COLL 4214 Us [ DP di if h 
- NOTHING SHORT OF DYING TRAVIS TRITT ud Cadline ts t € 
T. TRITT (BMI) WARNER 7-18984 
STRAIGHT TEQUILA NIGHT JOHN ANDERSON 
10 K. ROBBINS, D. HUPP (ASCAP) BNA 62140 J t O : @ Mont 
° 
COME & TALK TO ME JODEC! 
21 D. E. DEGRATE, JR. (ASCAP) MCA $7-54175 
ne BORN COUNTRY ALABAMA 
G. B. HILL, J. A. SCHWEERS (ASCAP) RCA 62168 
THERE AIN’T NOTHIN WRONG WITH THE RADIO AARON TIPPIN 
as | 18 A. TIPPIN, B BROCK (BMI) RCA 62181-7 As kk fo ir ( aro i lea 
a | as | STROKIN CLARENCE CARTER 
15 C. CARTER (BMI) ICHIBAN 108 
OLD TIME ROCK & ROLL BOB SEGER 
28 T. E. JONES, G. H. JACKSON (BMI) CAPITOL 57797 as 
fos | DON’T ROCK THE JUKEBOX ALAN JACKSON 
A. JACKSON, K. STEGALL, R. MURRAH (ASCAP/BMI) ARISTA 2220 
HOTEL CALIFORNIA EAGLES 
27 23 D. FELDER, D. HENLEY, G. FREY (ASCAP) COLL 45085 = 
fo | 8 'M TOO SEXY RIGHT SAID FRED 
F. FAIRBRASS, R. FAIRBRASS, R. MANZOLI (BMI) CHARISMA 98671 
EVERYTHING | DO | DO IT FOR YOU BRYAN ADAMS ° 
So | 6 B. ADAMS, R. J. LANGE, M. KAMEN (ASCAP/BMI) A & M 1567 Charge it on 
Sao | tt SOME KIND OF TROUBLE TANYA TUCKER 





M. REID, B. MAHER, D. POTTER (ASCAP/BM!I) LIBERTY 57703 PR ae 
NATIONAL SAMPLING BY RECORD SOURCE INTERNATIONAL (RSI) BASED ON BOTH VISA or MasterCard.. 
45 RPM AND CD POPULARITY. | Sea 
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Play Meter’s classified advertising is primarily intended for: Buyers and sellers of used equipment, support and supply 
firms and employment opportunity ads. You may pay by check, money order, Visa or Mastercard. The deadline is 
usually the 15th of the month prior to issue (example: August ad must be in by July 15). Send ad orders: Play Meter 


Magazine ¢ P.O. Box 24970 ¢ New Orleans, LA 70184 or FAX (504) 488-7083. 


FOR MORE INFORMATION, CONTACT CAROL LEA (504) 488-7003 
If you have problems with or questions about any advertiser, PLEASE CONTACT US. We keep afile on all complaints. 


Qn Soon ‘@ 


SUPER DOMINOES 


The Real Domino Game In Both 
Gaming* and Skill Versions 
*In States Where Legal 







AVAILABLE IN DOUBLE 6 AND 
DOUBLE 9 TYPES IN 
ENGLISH, SPANISH, FRENCH, ETC. 







For Info: DTR INTERNATIONAL, INC. 


1-800-484-1097 #5123 
DEDICATED GAMES « KITS 







Copyright: 1991, 1992 by DTR Int’! 







READERS/ 
ADVERTISERS 


We do not knowingly accept 
ads for copies or licensed 
games involving a third party. 
We do not print prices on 
games currently in production. 
We encourage advertisers to in- 
clude their name, address, and 


phone/FAX numbers for the 
purpose of credibility. We do 
not accept ads from companies 
who consistently advertise pro- 
ducts they do not have or from 
companies that we receive 
mutli-complaints about. 
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AMERICA'S 
LARGEST 
SELECTION 
OF USED 
AMUSEMENT 
EQUIPMENT 







MAKE & MODEL OF 


@ KIDDIE RIDES @REDEMPTION GAMES 
@ ARCADE NOVELTIES & SPECIALTY GAMES 


THE AMUSEMENT 
EQUIPMENT EXCHANGE, INC. 





KLOPP. 


Coin Counters 
Wrappers, Sorters 


Since 1931 


e Sales 
e Parts , 
e Factory ue 


Service 


Made In The U.S.A. 


Fast Service — Call For Details 


CALL (813) 855-6789 


KLOPP INTERNATIONAL, INC. 


225 Dunbar Court — Oldsmar, FL 34677 


























1203 5th AVE. ROCK ISLAND, IL 61201 
(309) 788-0135 FAX# (309) 788-0148 
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ST = p- \ " aiG@e @) Ee ‘“New Business Opportunity”’ 
D e ae — ae ons Accounts Available” 


Patents Pending . a5 <a 1 KIDDIE’s® 
7 zy 
— , 


=) Easy, i ) Saves 
one-person " time & 
operation money 
Prolongs table life Fast! Merry Go Around Horse 
erators make a sure shot by offering your customers 
tho convenient "Step-N-Roll” nay of ovina pool tables COIN OPERATED KIDDIE RIDES 
safely, easily. Call or write for more information today! 
STEP-N-R@LL” DOLLY Call for your nearest sales office 


TOLL FREE: 1-800-634-6157 or 216-652-1251 . bs - 
FAX: 216-652-1985 1-800-543-3437 
131 Youngstown-Warren Rd. Niles, Ohio 44446 (809) 897-3180 


7%) Quantity Discounts Available! =! 
CH) Distributors Wanted! mn Fax (809) 897-3377 


Y VIDEOS / CRANES / PINBALLS / BINGOS “ POOL TABLES / JUKEBOXES 


AUCTION 


SAT., AUGUST 15, 1992 at 10:00 AM 
NASHVILLE, TN -- STATE FAIRGROUNDS--VAUGHN BLDG. 


@ OVER 500 GAMES!! e ~~ -- Export Buyers Welcome -- 


Terms: Full payment day of auction -- Cash, Cashier's Check, or Company Check 
with current Bank Letter of Credit. NO EXCEPTIONS!! 


¢Give us a call to be added 


Commission Rate 10% to our mailing list. 


Equipment may be checked in 
Friday -- Noon until 10:00 PM NEXT KNOXVILLE AUCTION 


Saturday -- 8:00 AM until 10:00 AM SAT., SEPT. 26, 1992 


RICK PARSONS - Owner/Auctioneer 
License No. 1623 


AUCTION GAME SALES 1-800-551-0660 


Consignments Limited - For Info CALL: 
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DIANOETRS wan ene $100... 


2. Dots 
3. Color Bars 


S249 O45 4. Solid Colors 


5. Alpha Graphics 
6. Speaker Test 
atti. 7. Switch Test 


ba dshdcd dl! = : 
CROSSHATCH DOTS COLOR BARS 


It’s an RGB Color Bar Generator plus much more. 


Just plug into any Jamma Harness Game and the menu driven software will let you 
select the following tests: 


Cross Hatch Pattern « Dot Pattern * Color Bar Pattern * Solid Colors (Gun Test) 
Alpha Graphics * Speaker Test * Switch Test (on screen) * Power Supply Test 


Compact 4” x 6” Board A 

Now you can run complete diagnostics tests eg for this ad. 
on any Jamma Game cabinet. You can test 

power supply, proper wiring of cabinet, reset 

monitor dynamics, test speaker, and 


completely test control panel and coin door in c onn at on Call Ca rol Lea 


a matter of minutes. 


Custom made for the game industry hala Serhan 5 0 4 4 H 8 700 3 
A must for every game technician - 


1 yr. warranty Phone # (407) 249-1022 












Video Games 
Advanced Auctioneers Pinballs 


Jukeboxes 












Supplies 






















All Must ABSOLUTE Over 250 
Sell AUCTION Pieces 
Sat. August 29th | UAW #506 Hall 






Major 40am 2266 San Diego Ave. 


West Coast Inspection 8am San Diego, CA 
I-5 at Old Town Ave. Exit in Old Town San Diec 


Operator says Consignments will no be accepted. This is a absolute auction. Everythin 
" s yu must be sold regardless of price! Operators, Exporters, General Public wil 
Sel | / f Al / f not want to miss this event of 1992! Sellable ey will include new & 
used video games (Street Fighter Champion Ed., Street Fighter li) pinballs, 
jukeboxes, and more. If you need equipment for any reason, you must take 


EXPORTERS BIENVENIDos:  @dvantage of this opportunity! 


Nosotros Habalamos Espanol Statewide, national, and international delivery available at low prices 


Tenemos Officinas en For Auction information, transportation arrangements, and a 


Tijuana, Mex. Para Exportar listing of hotels in the area PHONE: 
en Mexico y en Los Estados 


Unidos. 213-563-9685 


Terms: cash, cashier check, company check with letter of guarantee, VISA & Mastercard, 10% premium to hammer price. All equipment 
must be removed by 10pm day of sale. Payment in full day of sale. 
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Kevin Sharp Enterprises Inc. 


264 River Rock Bivd. Suite B, Murfreesboro TN 37129 










Contact: Bart or Kevin 


615-895-9099 or FAX 615-895-9184 





The only place to shop for all your Lucky 8-Lines and Poker needs 


Complete games start at $1295 


Includes: 19" Wells Gardner monitor, HSU-300 bill acceptor, New 150 watt computer power supply, 
Top front cabinet entr 


Exclusive U.S. Distributor for the ALL NEW Double 8-Line 





FULL LINE REPAIR SERVICE 
8-Line boards -- poker boards -- jukeboxes -- video games 


CALL FOR PRICES 


DBA’s Boards 


Mars 5 340 
HSU-300 240 


CBV 290 


Cabinet Style 


19" Upright 
13" Mini 
13" C/T w/stacker 
9" C/T w/ stacker 
19" Slant Top 


Dark or Light 
Woodgrain 


W-4, W-6, W-7 
W-8, W-11, W-15 
ALLADIN 
BLACK JACK 
BINGO 


MONITORS 


Wells Gardner 
13" - 19" 225 





MISC. PARTS 


PIOXIS....cccccccceccescecseeceseeee. QR00 BuUttONS 02. 0iccsisscsenes 15.00 Coin Mechanism 

Computer Power B@Zel........seseeeeeeseeeeee 6.00 Assembly Comp....... 47.00 

Supply...........00eceeeeee 49.00 Speakers.................. 3.85 FrontEntry.............. 26.95 

HarneSS.......ccccceceeee 30.00 Bill Chuts.................. 7.50 Iso Transformer........ 10.95 
Meter............... (set)..8.00 


New & Used Jukeboxes Now Available -- 
Including Rowe & NSM 


R-90, R-91, R-92, R-92 CD Combo, R-93 CD Combo....and many others 


Authorized U.S. Distributor for Blitz System 
The Drink Poker 


A credit poker that allows a player to win a 


1 Year Advance Placement 
Placement on ALL Parts 






















Mega Poker 
New Hi-Low Double-Up Poker. 











The Strip Teaser 


Random strip of 6 different girls pre-selected by 
New sounds and New graphics. drink pre-selected in the Hi Low-Double-Up player. Graphics better than Lazer Disc. Player 

Double-Up feature: change card at any time and section of game. Easy operator set up of drink plays strip poker against girls selected. Raise Pot 

double up to 16 times bookkeeping system at any time. 


All games come in 19" Upright, 13” Mini, 13" & 9" cocktail with stackers 


Call for Prices 
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INC. 


STAR SYSTEM CABINETS 


e 19” & 25" 

e Removable & Interchangeable 

e Slide Drawer System 

e Optional 19” or 25” Monitor 

e Lighted Quick-Changed 
Marquees 

e Industry Standard Over/Under 
Coin Doors 

¢ Monitors can be mounted 
vertically or horizontally 

e JAMMA Ready 





Low Boy Available 


GREAT PRICING! 
Poker Cabinet 


e Optional 13” or 19” monitors 


e Security back panel 


e Flip-top lid for easy access to 
monitor 


eo ¢ Ready for your kit! 





Contract Design Manufacturing 
Knockdown Cabinets Available 


Save on Shipping Expenses 
*** Call Now for Details *** 


1-800-226-6660 





(404)270-2900 - Fax (404)270-2915 
125 Royal Woods Ct., Ste. 140, Tucker, GA 30084 
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INSTANT 
¢ CASH ¢§ 


Street Fighter II 


PC Board and Marquee 
-- Prefer USA Boards -- 


Also Wanted: Tetris, Capcom 
Bowling, Street Fighter I, 


Golden Axe, Golf, 
Bubble Bobble, Final Fight, 
Raiden, Twin Cobra, 
and driving games. 


VIDEO CONNECTION 


1-800-44HOT-KITS 
(1-800-444-6854) 








*% Darts & 


English Mark Darts 
by 
Arachnid 


Super Six or Super Six Plus 
Look Great-No Break-ins 
Clean-Shopped-Street Ready 


*% $1075.00 & 


Basketballs 
Your Choice $495.00 
OuikShotePop-A-ShoteShoot To Win 


Jim Stansfield Vending, Inc. 
LaCrosse, WI 
608-782-7181 
Ask for Max 
Fax 608-785-7016 
























EXPORTERS 
Great Deals on New Novelty 
C A | | & Redemption Equipment. Try 
us first!! We represent most 
‘ y | manufacturers: Baytek/Betson/Bob's Space 
THE EX p> FE RT Racers/Coastal/Coin Concepts/ 
Design Plus/Doyle/Exidy/ICE/Meltec/ 
Skee Ball/Smart/Vari Tech. 


Call for complete list. 


Frank "The Crank" Seninsky We also sell tokens. 


President 


LPHA OMEGA SALIES, INC. FINANCING AVAILABLE TO 


Pe 6 Sutton Place, Edison, NJ 08817 QUALIFIED CUSTOMERS IN 
(908) 287-4990 NJ, NY, PA TRI-STATE AREA 


FAX # (908) 287-3079 


SUPER SPECIAL - MAD DOG MCcCREE - $7495 


Dragon's Lair Il - $2295 _ Terminator Il - $3995 
F-15 Strike Eagle s/d - $3795 NeoGeo'sDed.  - $2095-2795 


“CRANK” SPECIALS: 





Beast Busters 2395 High Impact 1395 Space Gun 2495 
Capt. America 1995 Hitthe Ice 995 Spiderman 1995 
Capt. Commando 1995 Indy Heat 2195 Steel Gunner Jo00 
Caveman Ninja 695 Knights of Round 2295 Street Fighter II 2395 
Desert Assault 1495 Ninja Turtles 1295 Super Off Road 1295 
Final Fight 895 Pit Fighter (ded) 1095 ‘Turtles II 1895 
Ghost Town 1795 Rad Mobile 2295 Vendetta 1895 
GP Rider u/r 3695 Simpsons (u/r) 1495 WWE ulr 795 
VIDEO GAMES SIFIGSTY | MV dcace nen accseasecesace VIS SEG SPY cricnmastncenetsamninarene 295 
Stun RUNNET.........cecccceecce JOOS SMASH T Vewencresseccescnccsssens 495 
Arch Rival..........csccsceceeeeees 595 Sunset Rider...........cccccec- 1995 Strike Force............cccceeeees 395 REDEMPTION NOVELTIES 
PE Beinisamsccvavincinneniinaseiies BT crocuses aetdevecansonels BI5 — TMINT..........cesscsseeseeseneeseeens 195 
BowWlarama........scccececceeeeees 695 Turbo Outrunmini............ TF TO vctesiecacnesseesicnintessuioncnsns 295 Basketball-Smart-sin..1495 
CGB FIO oe steis wis sine nistaintanot 1695 OF We ie cist niesaceustinoditioisentigaanedatiectes 199 «Bi MOU iverssiscscccconsccvewiens Call 
Carrier Air Wing..............06. 895 World Soccer Finalist.......... GSS Big BeMthG.sssccccscsessccnssecases Call 
Continental Circuit (u/r)...... 895 PC BOARD & HEADER NAEP niscnsnasomeiweineatsamndasnserensuswstias 395 Bozo Basketball................. Call 
Double Dragonilll............... 695 = ArchRival..........cccccecescceces 295 BUOY Be Bh vciisecsexsaxeeqionsiian Call 
BS Walaa ceaccrssccersvescersersces BOD  At66ilecsvcvesccesecscacvauccescevens 295 PINBALLS Cosmo GangQ6B.........c2eeeees 5000 
Firtal BLOW oc csisassaasenacesvoncies 895 Crime Fighters...............066 195 Addams Family............. Call Cracky Crab..............seseeees Call 
GOINGS AMG onsics cs scassccsaccizess 695 Desert Assault...............06- B96 Caf HO Givin unuen 1495 Crane-Big Choice.......... 1495 
WIGM vpcxseccspaccavasacasaeseesergese 395 E-Swat......ccccccccccccsccccccccs 195 Checkpoint..............ccceees 1695 Crane Triple Betson.......... 3495 
NWIGOIC SS WOl Gc ccxsescsanssscewes 795 (5O0Caliber............cccccccceces 995 CylonG@icsscssscsassavsesccsane 1495 Crazy Clown............cceeee: 3395 
MaiGSUG 1 2eascszccasesvenvnsanes 795 Final Fight.............csceceaceees BSS OG iistcccisctdsecsariinwmnes 1695 Dump the Ump Maxi........ 3495 
GTS ests creansersemernas 895 Gatesof Doom.................. 295. PFU MOUS Gis ss cccsicsaccssien ines 2095 SB Cal DitWirsuicnccaceccnnnevns 2095 
TEE Casiensissarisenteneserseviwexs TOD Kh axX...cccccccccccccccecccccccsvces 195 G@tawWaVesiccaccevacsavexsvess Call FiveinLines-Skillo.............. 895 
NENG C16 WAS cccsaxsiccevsseneeves 795 Magic Sword...........ccceceeee AGS WOOK ssscsmenescermcsmsseves 2295 HungryHungry Hippo......... Call 
OP Thunderbolt............... 1195 Moonwalker..........cccccsscesceces 145 AUPTiCANGsccscssscssssevesecccss 2295 Klondike pusher............... Call 
FU acs sciccntstice rane seirarsten na to VFS Wy Provccasecssnsunesncsnaasccivasecuveves BO6 AZ ras enesenececierssivercnssinsens 1295 LOW BOY Craia@rcsisccccvassccsse 995 
POG wits et bretbernmcamenainnes 795 Neo Geo Games........... 4B Gp SIMPSONS eee ccsscenawaniwns 1695 Rolldowns-21's............... 750 
Pe acs a nicaciena anon eaainae mawaaales 495  QutZone......ccccccccccsesesececeseececs 295 Super Mario..............000. Call Rooster Shooter.............. 3395 
Rampart-Ded............0.0008 TV95 — PQOUE cacennscevencecorssnsnssaenseconie 195 Surfin' Safari................... 2295 Skill Dozer...................... 995 
Rowe BC 25M C.............. DISS | PAQB RI decciwnisinnneesareuaananends 295  Terminatorll................... 2495 Wedges/Ledgers............ 4995 
RO We Be S53 va scsscasenansnanene 2395 Pit Fighter.................eeeeeeee AGS VU C Sis ccccas csasscrsescasenes 1795 
SUIS FOR CG iscnciscavssonenvans DOS PO Woevssnscnsavwncntsudusseanvaccenva Oe. GOS sanwicnaectearememovers 1395 
ol specces teesaaeieiteveanienemroenl 1795 Shu... ccccccccccccccccccccccccce 996 WHI WINGssccsscccseccececenns 1795 


ALL RECONDITIONED GAMES ARE GUARANTEED 60 DAYS - CALL FOR COMPLETE LIST 
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WE HAVE 


"SUPER" 


PRICES IN AUGUST!!! 


Complete 
Dedicated games 
with Wells 
Gardner Monitor 
& $1-$20 bill 
accepter..$1395.00 





Complete kits 
start at.....$395.00 


WE FEATURE: 
W-4, W-7, W-8, 
W-11, W-15, 
Cherry Bonus III 
Cherry Master & 
Cherry Master 92 


Aladdin, 
Eldorado & more NEW SITDOWN 


STYLE CABINET 
eBoards Guaranteed 100% Licensed 
Originals 
eWe Install Ticket Dispensers & Printers 
Upon Request 
*Advanced Warranty Replacement on all 
Parts 


FF waweiesescabcnuanas $1795.00 

Rockola 494................. 1495.00 

Pioneer CD(NEW)....... 4395.00 

NSMSat. a _ ” _ 795,00 Shop With The People 
Rockola 494.0... 895.00 That Have Experience 
INS] 280 Ds sciscsccinccesisnnnents 795.00 Over 20 Years-- 
Used Valleys (3% x 7)...995.00 

Used TurboI(1 &20)....1095.00 Not With The 
Capcom Bowling.......... 1195.00  Fly-By-Nights That 
High Speed Pinball........ 995.00 Manufacture From 
Double Dragon............... 695.00 
Command...........:..:0068 595.00 Their Garage!! 
Play Choice 10................ 995.00 


Millionaire Flipper........ 795.00 


For The Best In Board And Video Repair 
Call Don's Video 


800-456-6882 


Games of Tennessee, Inc. 


1220 West Jackson St. 
Shelbyville, TN 37160 
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Match Five" 


m= Customers love the added excitement! 













mw You will love the cash box returns! 


im Pay for your music system in record 
time! 


m Customers pay to play the music -- 
not Match Five.™ 


m Make a music selection. Match Five ™ 
lights flash. If they stop on five of the 
same color -- winner! 


mw Customer receives bo 

discretion. vi 

Beaver State | 

Electronic Corp. 
Toll Free USA 


800-488-3644 
FAX 503-271-2966 
503-271-3653 
503-271-3654 
503-271-3655 


PARTEC MODEL CD-1000 
ony $4995! 


e UNIQUE COIN MECH! 


Allows you to choose & change vend 
price in seconds - 50¢, 75¢ or $1.00. 


e QUT-OF-STOCK BAR 


No coins accepted when out of stock. 


e 144-PACK CAPACITY 


Dispenses all standard, single-packed 
condoms — wrapped or unwrapped. 


e 14-GAUGE STEEL CABINET 
The strongest gauge steel cabinet 
available — double security bars. 



































Perfect for women's restrooms. 


e CONDOM SUPPLY 
IMMEDIATE DELIVERY. 


See cen 
PARTEC INC. 


10517 United Parkway 
Schiller Park, IL 60176 


CALL (708) 678-9520 © Fax: 708-678-9546 













M & P AMUSEMENT 


(Phil) 


658 West Market St. - York, PA 17405 


Se Habla Espanol 


(Terry) 
(Mike) 


(717)848-1846 Fax (717) 854-6801 


August savings-$50.00 prepays freight on any video game in continental U.S. ($80.00 on sitdowns) 


Add 100.00 to these kits for 
complete shopped game. No 


freight special in this section. 


Altered Beast..................cccceeeeees 195 
Po RARGIG sccssenixnsesenaenskeudensieasnsawas 225 
PROVE Kviw isirsaceenceremiavenambeansnnien 195 
GOCE GUM cai snneniccnscennanessneracannans 295 
Devastator...........ccccccescccccceceeeees 195 
DOUG PLOY cc ccicsxesssaysnecaxvasdesesses 195 
EWIONS CG iicsacsixsarnseatessasvewsnns 195 
ESCEDG - PIA Eicacscnssccsscexsranceacesnem 225 
AOI GLOW cc cnsiancsnsinevedesvonresaases 225 
Gimme a Break.................seeeeceees 195 
ee a 195 
Hippidrome..............cseececceeceeeeees 185 
Pe IGN ccdinsdinenvvndemivedceceebanwaiieys 195 
Legend of Kage.................cceeeeees 195 
URE PT ov cctctsiennarnnrerseneadcaesonmntes 75 
PUG, Cro xccinsnaxicndnncnsmnamnnveraven 195 
PN icici soeesdotewnseamenecssssrawes 195 
Renegade................cceeceeeeseecceees 195 
FANT IN Givi cvncnsvcnsswantnwesnaedeaonien 195 
Rolling Thunder...................ceceee. 195 
Rough Ranger.............ccccceeeeeeeees 195 
TO winks a ines eed conan Seatenee 195 
Skull & Crossbones..................... 195 
Sky Adventure.............ccccceeeeeeeees 195 
TY CBI vives cnsvnnasnerkeaneneeninaws 195 
Super Mario Bros...................0000: 195 
Ten Yard Fight................ccceeeeeeees 195 
WO FAB lc catexsnsesemiecetvareiapeesercsees 195 
Time Soldiers...............cccccssecccees 150 
Touch Down Fever..............ssceeee: 195 
WOON ciseianssascensasetemasweseenenns 195 
TOO VG isan dae seas ces areeneiewawes 195 
OD sn necsiniccncone stints taades unin enemnanante 195 
VVONIG GOOG wisscsenicessctavanncerssaceaans 95 
WWE Superstar................ccceeeeees 495 


Music Specials 


NSM Concert 240 wi/bill.............. 995 
NSM Prestige l.................cceeeeeeee 395 
Rock-Ola 456................ccccceeeeeeee 395 
Rock-Ola 447............. ccc ccccceeeeeeees 395 
Rock-Ola R91 wibill.................. 1450 
Rock-Ola 464.............c cece cess seen 395 
Rock-Ola 474 wihibill.................... 395 
Rock-Ola 470 wibill.................... 395 
Rock-Ola 480..............ccccecceesceees 395 
Rock-Ola 488..............ccccccceeeeeees 695 
Rock-Ola 488 wibill.................... 795 
Rock-Ola 490..............ccccccccesseees 795 
Rowe R-85...........ccccccscssscccccscccces 550 
Rowe R-88 wibill.................cc0000. 995 
Rowe R-90 wibill...................... 1350 
Rowe R-91 Combo.................05. 2195 
Rowe R-92 Combo.................05. 2295 


Super Specials 


New York New York..............06- 3995 
Original Computer Space............. 995 
POT FUG inccscccicucacnmirnixevancwda 1495 
SMS Poker Roll witicket............... 1495 
Stunrunner 8/d..............ccceeeeeees 1495 
Super Chexx Hockey................... 995 
Thunder Blade s/d................00008 1295 
Wanted 


Hang On Ride On 
Power Drift u/r @e Race Drivin’ u/r 
Big Choice Triple Crane 
Rock n Bowl 
Final Blow e Merlin Magic 
Klondike 
Pop-A-BalleRoad Riot s/d 
Wacky Gator s/d 
Super Hang On s/d 


Videos For Sale 


After Burner uU/r.............cccceccccceecccceees 895 
BUCY WGGION. 6 sins wn tainscemswervniegeceermess 350 
PANIVE orca scestmanseceaciesriwsrensnassenciens 550 
A LG cccares tscexsenneidpsnesadieccsaraias 1095 
Blades of Steel................cccceccseceeeeeces 495 
Buggy Challenge s/d..................cccee0e: 795 
Championship Sprint....................see00s 795 
Double Dragon. .............cccccceescccessceees 450 
Enduro Racer..............cccccescccescceeeeeces 850 
SIO ici oncmnarnncranctcaseiie aeeerccoriete 550 
Ghost Busters...............cccccccccescceeecees 695 
Heavy Weight Champ...................0008 595 
Indiana JOones...............cccceecccseeeceecees 450 
Be Fi re sees cease tend ceseadctcsasecsesiaceesns 550 
COPGFATON WOME ois cess xecsccsarvacscawcevanssdans 795 
Ee FI cacsnaceseaenetetrileaeeuanpmmatees 1550 
Pe Reicks cinciadacidindnealheaderinkaa anaes 1295 
Pole Position Il...............ccccceeecseeessceees 795 
POWO? Drift cesnccsssncdeavecensecsncmsersavvas 1550 
Quarter DOK. vis cisesciecsccsseciesavemeasnewsens 595 
Roadblasters..............cccccccesescccsceeeeees 895 
F220 DOQOOG vsisnsicsincssnanvesavinnveasncenwensaes 395 
ROCCE BUGGY esscisisaciescxuéascasnewinnoseserens 795 
Stun Runner 8/d.............cccccccceecccceees 1495 
Super Off Road w/Track Pack............ 1295 
SUPO? BP Ces sciemescenmrsieaseeneniaceysd 795 
Thunder Blade U/r...............ccceeccceeceeees 895 
Thunder Blade 8/d.................cccceceeees 1495 
Thunder Blade 8/d...............ccccceeeccees 1295 
TRUNGG? CORB sissccntvessssasaviaseanessiaens 495 
VONSY Balharcccscsssccacssarascesesswsceeniaases 695 
WWE Superstars................ccceccceeseseees 595 


Pinballs For Sale 


IT cess ci inert Sein nies conn escioncnancon 2195 
SB RAN csics ccs ercntsicnentednceanonisnanean 795 
Black Knight 2000.................... 1195 
Bone Busters..............ccccccccccesces 795 
Bride of Pinbot...............ccccecceees 1995 
TAGE ON nnd coxanvctasmcerceneyscusyes 1895 
SIF ves ticeideenaunenenmivientnebieaceaweens 595 
Re OUR coscncenssanorenees orien 1250 
SIRE Rie banigtiveakcecetameweeramerinens 1495 
Las EOD ansintanssmansaminetensaannnigen 1595 
BATRA GT cissvevisisuseasesscoscenssaees 1550 
Eight Ball Champ.................cseeee0. 495 
UW a sista cncceacctantucasenakivemewcinss 1750 
> Vl vevevnideene preaanesnaiaesssreaeneouest 595 
PUG sixovetsancuseesuexeebsuassacunpsameuvends 695 
SGM SOO icicsivaitccacrasarvsavinsancens 695 
ORO EE os cree ectnaaairesseiachaseiseeatacecys 995 
Lights Camera Action................ 1250 
Mousin Around.............sccccceeeses 1395 
PONCO POPGG ss ssisciasssecscassravecerens 1295 
Roller Games...............scceecceeeees 1495 
NOM aeeteanientatu Secunia nascar eeanexeonseatn 995 
Terminator Pin.................cceeeeee: 2495 
The Simpsons. ................cceeeeeees 1395 
WhirlWind............cccccecceccscceeeees 1495 
Dedicated PC Boards 
with used accessories 
Combatribes................cccccecceccsceees 125 
OTIS Orca nian sickintasecavicdsdrasccinaxdeins 150 
GHG Ct avcsinisesncassncrceaccesnnvsanceoones 150 
Crime Fighter.............ccccccccccceescceecs 150 
Double Dragon.................ccccceeeeeeees 100 
Dougle Dragon Ill..................c.cceeees 245 
ESCEDO PONG teis icrscessssosccsssecseesevess 150 
BN eeidncentsiisdaeeevenenmaesenieucheseons 150 
Gates of Doom ................ccceeeeceeeees 195 
Ghost Busters................ccccccceesseeees 150 
GGlAGN AKG iiscsisvcsssscccccesceescsocessxaess 195 
ONTO WAM sic ccssescccxccsesaicaeaasasacess 100 
GUO WOE oie isiecesasessccesenesesstxscnves 100 
ASOUTIOE MW isenis ncn ncresncssvseceusousvescauenve 100 
Kung Fu Master................cccccceseeesees 50 
Main Event.............cccccccceescccesecsceeecs 95 
Moonwalker.............ccccececscceecescuces 150 
Ninja Gaiden.............cccccccceececeeceeees 125 
PU SN stetebenibeaciel sepeaceneeeeonemieie 150 
PRA dice ciies a nunwesentegonnssersasemiewiend 195 
ODO GG cscs icsascsactexeterdiavicermtecanais 150 
FGMpart (NOW) x cscsasessdessicsnscasceasncns 295 
TED O OIG occa skits sc men seen seen ean menisineanwian’s 325 
SOU SO Vin wie ctenicninaniageakeanetenteaaceees 150 
GNI Y ew cvecvanenticxesnescuxisuscconoxdasinamnciine 125 
NRE “TOU ic ocesascaspesvcaadvesenaiadesowitnanien 95 
WO SOV Bras cnssaaivasccsdansnaminccennimnton 150 
World Series................ccceccccecceecees 100 


PLAY METER 123 


AUGUST 1992 





ATTENTION FROM MICRO MANUFACTURING 


IOWA OPERATORS ana BONUS il 
DON’T BE MISLEAD! SKILL STOPS 
GET IT IN WRITING! 


lf you are approached by 
someone wanting to sell you 
a game that Is 
"LEGALLY APPROVED FOR IOWA" 
ask to see a copy of their 8 Or 16 Lines of Play 
Declaratory Ruling 
from the Cherry, Bell, and Bar 
lowa Department Of Inspections Fevers 
And Appeals. 








Other Features 


Pool Point Bonus 
It's the only way you will know for sure! 


Call 1-800-277-6136 today 
and we will send you a copy 
of our declaratory ruling on the 

lowa Rose. 


Call Toll-Free 
1-800-277-6136 
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Micro Manufacturing 


A Hard Act To Follow! 


LUCKY GIRL 24 Hour TICKET CHERRY MASTER ’92 
5S Card Poker Game @ Tech. Support PRINTER Fever Chances, Skill Stops 


With Fever Chance 
615)862-9224 & CHERRY BONUS III 
etry liane TICKET Now With Skil Stops 
_ or ne one 
Bonus Chance (W'S) and from a touch tone DISPENSER 8 Or 16 Lines Of Play 
Lucky Gold (W-10) phone,dial the number i] ASSEMBLIES EL DORADO 
Lucky Star (W-11) (including the area code) With ala nah Bane 
Lucky Bells Wi) where you can be Interface Wit iP 
ia ses reached. 8 Lines Or Pokers Skill Stops 





Classic Joker Poker 
and Turbo | 


Also 
Available 


Complete Kits For All Of Our Games. 


Kits Include: Board, Plexi, Buttons, Harness and Manual. = = ’% 
ee ee ee ee ee ee ee ee ee ee ee 


MICRO 
All Major NUFACTUR} 
Credit Cards §MA4 Nc 
5 Card Draw Poker 
With Token Dispenser Boards Accepted. ren A ' ‘ 
and Are 100% Laver NE TN 5 7086 
The State Of lowa ° se CALL TOLL FREE apres 


lowa Code 99B.10 . 615) 793-5510 
Licensed 1-{800) x & FY de Hour Phone 


2147-6136 (615) 793-5512 





9 5! 
Retrofit Kits 
$349.95 complete 


These kits give you every- 
thing you need to quickly turn 
your old Williams, Atari or 
other cabinet into hungry 25° 
money-grabbing quarter- 
gobblers! 


CRANE OPERATORS 


CHECK THIS OUT! 


UPGRADE YOUR CRANES OR 
REPAIR THOSE WORN OUT 
UNITS AND SAVE MONEY 
MANUFACTURED IN THE U.S.A. 


CRANE MECH. CRANE KITS 


$299.00 $649.95 
NYLON GEARS EMULATES MANY 
BRONZE BUSH. STYLES OF CRANE 
CHROME SHAFTS PLAY. OUTPUT FOR 
CABINET TOP RAIL |]BASEBALL CARDS OR 
SPACING IS 29 5/8" |} TICKETS. HAS ERROR 
RUNS ON 1/2" RODS|| CODES FOR REPAIR. 


KITS INCLUDES 
JOY STICK, LED DISPLAY, CRANE MECH, COM- 
PUTER BOARD, COUNTERS, WIRE HARNESSES, 
POWER SUPPLY AND TRANSFORMERS. 


OMNI PRODUCTS 
417-485-7505 


_ Kit includes patented steel 
mounting frame, 25° color 
monitor and misc. hardware. 


Monitor Brack w/hardware 
available separately. 


Eldorado Games 


310-630-3300 


YOU MAY BE DISCOVERED! 


..At the AMOA EXPO ’92 Spouse Program 
Thursday, October 1, 1992 e Nashville, Tennessee 


I'd like to cordially invite you to this year’s Spouse Program during Expo ’92 where we will 
begin our musical journey with a visit from Grammy award winner Al Delory. After a brief 
lesson on music writing we’ll visit a Nashville studio where you’ll have the opportunity to 
make your very own record. Who knows? You may even be discovered! The day would not 
be complete without a whirlwind tour of the stars’ homes followed by a scrumptious lunch 
at Nashville’s Cumberland Club. | 


Make sure you're a part of the fun! 

Only 200 spaces are available. Make sure you register in advance on the AMOA Expo ’92 
registration form that was mailed industrywide. Questions? Feel free to call AMOA 
headquarters at 312/245-1021. 


Looking forward to seeing you in Nashville! 


--Nancy Urso (AMOA’s First Lady) 
Madison Coin Machine, Monona, Wis. 
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RED BARON BOARD EXCHANGE 


6540 West Central-Toledo, Ohio 4361 7 


800-331-3766 


VALID IN ALL 50 STATES, MEXICO & CANADA 


FAX (419) 841-6484 


WHEN YOU THINK OF BUYING A VIDEO GAME PRINTED CIRCUIT BOARD...THINK OF RED BARON BOARD 
EXCHANGE. WE DON'T HANDLE DEDICATED GAMES, PINBALLS, PARTS OR JUKEBOXES, BECAUSE OF THIS 


SPECIALIZATION, WE OFFER THE LARGEST SELECTION OF VIDEO GAME BOARDS AT THE BEST PRICES! 


1942 

1943 

64th Street 
Acrobat mission 
Aero Fighter 
Afterburner 

Air Buster 

Air Wolf 

Ajax 

Aliens 

Altered Beast 
Ameri Darts (kit) 
Aqua Jack (joystick) 
Arabian Fight 
Arch Rivals (kit) 
Arkanoid 

Asterix 

Astyanax 

Bay Route 

Bells & Whistles 
Big Event Golf 
Blades of Steel 
Block Block 

Blood Brothers 
Bomberman 
Bottom of 9th (kit) 
Cadash (kit) 
Capcom Bowling 
Captain America 
Captain Commando 
Caveman Ninja 
Champion Wrestler 
Cobra Command 
Columns II 
Combatribes 
Crime City (kit) 
Crime Fighter 
Crude Buster 
Dangerous Seed 
Dark Seal 

DD Crew 

Desert Assault (kit) 
DJ boy (kit) 
Double Dragon 
Double Dragon II 
Double Dragon Ill 
Dragon Breed 
Drift Out 
Dynamite Dux 


175 
195 
595 
345 
645 
395 
205 
195 
290 
295 
245 
225 
395 
845 
295 
195 
625 
195 
229 
395 
245 

95 
295 
395 
495 
195 
245 
325 
595 
875 
295 
195 
245 
2/5 
195 
175 
200 
235 
195 
229 
395 
295 
145 
225 
195 
175 
265 
350 
285 


E Swat 

Edward Randy 
E.D.F. 

Fighting Fantasy 
Fighting Hawk 
Final Blow 
Flipple 

Football Champ 
Full Throttle 

F-1 Grand Prix 
Galaga 

Gallop 

Gang Wars 
Gaplus 

Gemini Wing 
Ghox 

Golden Axe 
Golfing Greats 
Gradius || 
Gradius Ill 
Growl 

Guerrilla Wars 
Gun Force 
Hacha Mecha Fighter 
Halleys Comet 
Hammerin Harry 
Hatris 

Heavy Barrell 
Hellfire 

High Impact (kit) 
Hippodrome (kit) 
Hit the Ice 

Hit the Ice (kit) 
Hot Shots (kit) 
Image Fight 
Inspector X 
Karate Blazers 
Knights of the Round 
Last Duel (kit) 
Legionaire 
Magic Sword 
Magic Sword (kit) 
Midnight Resistance 


Midnight Resistance (kit) 


Monsterland 
Mustang 

Mutant Fighter 
MVP 

New Zealand Story 


185 
225 
call 
225 
225 


All PCB's listed below are 


available in a complete universal 


dedicated cabinet, including all 





graphics, for an additional $500.00 


Ninja Gaiden 
Ninja Spirit 
Operation Wolf 
Outzone 
Pacmania 

Pang 

Passing Shot 
Perfect Billiard 
Pinball Action 
Pipe Dream 
Pocket Gal 

Pole Position II 
Pound for Pound 
Prehistoric Isle 
Punk Shot 
Puzznic 

P.O.W. 

R Type 

R Type Il 

Raiden 

Rainbow Island 
Rally Bike 
Rastan Saga Il 
Revenge of Doh 
Rhoga 

Rim Rockin (Am. Kit) 
Robocop 
Robocop II (kit) 
Roller Games 
Roller Games (kit) 
Saboten Bombers 
Saint Dragon (kit) 
Secret Agent 
Shinboi 

Side Pocket 
Silent Dragon 
Sky Shark 

Sky Soldiers 
Slap Fight 

Snow Brothers 
Spiderman 

Spinal Breakers 
Strato Fighter 
Street Fighter C.E. 
Street Fighter II 
Strike Gunner 
Sunset Riders 
Super Burgertime 
Super Contra 


95 

95 
275 
455 
325 
225 
265 
180 
180 
165 
180 
2/5 
290 
200 
195 
229 


225 


Super Formula 
Super Formula 
Super Pang 

Super Pinball Action 


Super Space Invaders 


Super Volley 91 
Super Volleyball 
Superman 
Surprise Attack 
Tank Force 
Task Force Harrier 
Tetris 

Thunder Cross II 
Thunder Cross (kit) 
Thunder Dragon 
Thunder Force 
Thunder Fox 
Thunder Jaws (kit) 
Thunder Zone 
Thunder & Lightning 
Thundercade 
Toki 

Top Gunners 
Top Scret 
Truxton 

Truxton II 
Tumble Pop 
Turtles 

Twin Cobra 

Twin Eagle 

Twin Hawk 
Ultraman 
Undercover Cops 
US Classic 

US Navy 

Vapor Trail 

Varth 

Vendetta 
Vimana 

Violence Fight 
Volfied 

Volleyball 

WGP (joystick) 
Wizard Force 
World Cup '90 
Wrestle War 
Wrestlefest 
WWF Superstars 
X-Multiply 

Zero Wing 


95 
275 
205 
275 
435 
605 
195 
475 


95 
195 
635 
325 
295 
495 
265 
265 
195 


We ship C.0.D. We also accept VISA, MASTERCARD & A.E. (please add 4%) 


30 day warranty on all boards @ Repair service available @ Trade-ins welcome 
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IF YOU'RE 
TT 
as: 
Tea! 
nee qo Gay 


COIN CONCEPTS HAS 
WHAT YOU NEED!!! 







4 ACE'S 
COMPANY 


Why Pay More? 


Reptacement 9" Monitors 


iw New Zenith Monitors & Chassis 
vx For Dart Boards tx 12 Volts D/C 
REGULARLY $315.00 


sale Price $1 1995 each 































¢ BELGIUM CRANE PARTS 
¢ MATING GAME GLASS 

¢ 13" VIDEO MONITORS 

¢ PAY-OUT CUPS 

¢ DISPLAY KITS 

¢ CONNECTORS 


2 2 = Your One Stop for Redemption Equipment 


16 EDGEBORO ROAD, EAST BRUNSWICK, N.J. 08816 
TEL: 908-390-9009 © 1-800-462-COIN © FAX: 908-390-3373 


Arachnid Super 6 Plus 2 Dart Boards 
$129 5each 


Phone: (713) 489-3233 


FAX: 713-489-3233 
WEE 


17009 WELLS PEARLAND, TEXAS 77584 





PHOENIX SYSTEMS 
THE ULTIMATE ROUTE MANAGER 


FEATURES: 


e Pull down menus e Complete usage tracking 
e Easy window functions e Handles repair orders 
e Advanced route sheets e Tax form information 


e Stops employee theft e Inventory control 








TRY OUR PROGRAM FOR 90 DAYS AT $100 WITH A 
COMPLETE MONEY-BACK GUARANTEE. IF YOU LIKE 
THE PROGRAM, SIMPLY PAY THE BALANCE OF $299. 
WRITTEN BY VENDORS 


* AMUSEMENTS FOR VENDORS... . 

* FULL SERVICE VENDING 

+0.6;S, EVEN YOU CAN RUN 
THIS PROGRAM! 


ALL UPDATES FREE WITH PURCHASE 2 
602 27 8.3 508 All Software Comes With 
A Lifetime Guarantee! 
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WV Machine 


Distributors, Inc. 


PEACH STATE 
150 Jet Port Industrial Park 2560 Overton Crossing 3701 1-55 South COIN MACHINE EXCHANGE 
Myrtle Beach, S.C. 29578 Memphis, TN 38127 Jackson, MS 39212 1040 Boulevard S.E. 
803-626-1900; FAX 448-9899 901-353-1000; FAX 353-1155 601-371-1000; FAX 371-1259 Atlanta, GA 30312 
Ask for Royce or Ed Ask for Jan Ask for Jay 404-622-4401; FAX 622-7972 


GRELM C 


WE WELCOME TRADE-INS and HAVE FREE DELIVERY 
EAST OF THE MISSISSIPPI ON 4 OR MORE ITEMS 
























Call Royce or Ed for all types of Now Representing Seeburg 
— oe Sone en, i in the Southeast & Mid-South 
oll Downs op-A-Balls iddie Rides ‘ 
@ Skeeballs © Knock Downs ® Cosmo Gangs Available NOW.... 
® Boom Balls @ Bozo Basketballs New Seeburg CD Jukeboxes 
@ Pop-A-Tic-Tac- Toe & Hop-A-Tic-Tac-Toe 
New and Used Pool Tables 
Valley, Dynamo and Cooper 
NEW GAMES 
ARRIVING DAILY... 
U CALL FOR PRICING USED JUKES 
Batman SERENA ARR ORI EOS 
S Captain Hook 
E noes VIDEOS - KITS Rock-Ola 488, Rock-Ola 490, Rock-Ola 494 
D giigen's tind fee es ove a Rowe R.82, Rowe R-83, Rowe R-8S. 
urricane : ’ “O42, “OU, a 
Party Zone JUKES - New Rock Ola’s Rowe R-86, Rowe R-87, Rowe R-88 
P Roller Games Many used makes & models Rowe R-89 
Simpsons il kind 
[ Slugfest of all kinds Rowe R-91, Rowe R-91 Combo 
N ee Air Hockey - Darts Rowe R-92, Rowe R-92 Combo 
Countertops - Cranes Rowe R-93, Rowe R-93 Combo 
S SHUFFLES Seeburg SCD 
wiry xUSED VIDEOSk kkk 
1943 350 Double Axle 2550 Mechanized Attack 1245 Smash T.V. 1375 
A.P.B 679 Double Dragon 410 Midnight Resistance 720 Space Gun 2450 
Afterburner 1095 Dr. Mario 575 Ms Pac Man 395 Spiderman 1870 
Aliens 865 Dragon Sabre 1055 Nastar Warriors 825 Spy Hunter 4 
Altered Beast 450 ESWAT 720 Ninja Gaiden 990 Steel Gunner 3675 
Arch Rivals 825 F-15 Strike Eagle 4950 Ninja Kids 1080 Stree Fighter 850 
Arkanoid 350 Final Fight 975 Operation Wolf 725 Street Fighter 2250 
Assault 675 Final Lap Il 10500 P.O.W. 475 Strider 825 
Ataxx 9/5 Gal's Panic 1260 Pitfighter 1475 Stikeforce 1555 
Bad Dudes 650 Galaga 475 Play Choice 10 850 Super Off Road 1460 
Block Out 450 Gang Wars 750 Pole Position 695 Tapper 450 
Blood Bros . 950 Gate of Doom 895 Pound for Pound 950 T.M.N.T. 1225 
Bottom of the Ninth 725 Golden Axe 750 Prehistoric Isle 450 Three Wonders 1585 
Buster Bros 700 Guerilla War 450 Quarterback 690 Thunder Dragon 950 
Cabal . 635 Gunforce 1090 Raiden 1379 Trog 1375 
Capcom Bowling 825 Hard head 775 Rampart 1410 Turbo 495 
Captain America 1790 Heavy Barrel 575 oad Blaster 1045 Two Crude 840 
Caveman Ninja 1050 high Impact 1795 Robocop 675 Vendetta 1990 
Centipede 395 Indy Heat 1950 S.C. 1800 W.W.F. Superstar 850 
Combatribes 840 Karnov 420 Shinobi 400 Wrestlefest 2275 
Desert Assault 1450 — Lightning Fighter 975 Simpsons 1455 X-Men (2 pl.) call 
Devastators 400 Magic Sword 895 Sly Spy 9/5 X-Men (4 pl.) call 





Plan To Stop By And See 
Jan & Royce At Booth #'s: 
2104, 2106, 2108, 
2205, 2207, 2209 
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CD & 45 RPM STORAGE BOXES 
W a nted CD Box Holds 100 * 45 RPM Box Holds 200 « 
Both Are Triple Thick Front/Back Walls ¢ 
Double Thick Side/Bottom Stackable « 


Mechanical 2 White Color * 200 Lb. Test 


Corrugated ° Lift Off Lid ¢ Tote Grips 
CD Storage/Browser Box $7 ea. (Min. Order 6) 
Bu & Plus $8 S&H 


45 RPM Storage Box $5 ea. (Min. Order 5) 
° ‘ Plus $4 S&H 
(will pick-up anywhere and Visa/MC/American Express/Diners 
UPS — COD 


pay top price) VOICE or 24 hr. FAX © 1-800-950-5853 


(309) 788-0135 Title Strip Co. 


P.O. Box 333, Riva, Maryland 21140 





BC-9 Conversion Kit 


SAVES HUNDREDS OF DOLLARS 


Nemmsvereees” || DAVE SAVE 


e 55 Acceptance 





¢ Solid state, self-diagnosing computer Buy all your locks keyed the same as the locks 
° Installs in minutes you are now using; ‘‘Abloy’’, ‘‘Ace’’, ‘‘Fort’’, 
‘““Wico’’, ‘““American’’, ‘“‘“KD’’, ““ESD’’, ‘‘Green- 
‘ wald’’, ‘‘Baton’’, or any other manufacturer’s 

To Order Call: similar type lock directly from our factory. 


Coin 4 
Counter $695.00 » & 
ALARMS  .79.2° Sorter $995.00 


S for Vending vce 
ee and Amusement . a 
ly bu = 
¢. Ce em 


616-245-8235 






. video 
Coin Box Protection game bar 


at a Reasonable Price $807T 





BELITA Il 









e High Security Locks 
Virtually Pick-Proof SS 5) 
High-Security Ss 
Cam Locks, Padlocks and 
T-Handle Locks At Prices "®K W 
You Normally Pay “Y Nex ssuer 
For PLUG LOCK 
Ordinary 
MOEKE! GET $ECURITY TAS | essa 
6 wad 2%" 6Smm) 
S670D .. & ——— 14" sm 
REMOVABLE CORE 1%" (30mm) 
te SAVE MONEY TOO! 
SHACKLELESS PADLOCK 
2%" (10mm) 
Aut mi t | S570D LA 
e Automatic stop Inexpensive ALI, i 
e Lightweight (only 10 Ibs.) eee 900 
e Counts up to 1500 coins per minute Tubular Key Locks E/ 
e Counts all sizes coins or tokens a ss02k 
e Long lasting—requires very little Re . 
maintenance i O “SDUFERENT. 
e Bagholder included S... anne 
e Very useful—very convenient in ss B538H 
all locations 





Write or Fax For Prices, — 
Details and Catalog LOCK AM ERICA, INC. 
Tel. (714) 373-2993 Fax (714) 373-2998 
R.H. BELAM CO. INC. 4 UL 7251 ‘‘M’’ Garden Grove Bivd., Garden Grove, CA 92641 
1 Fulton Ave. * Hempstead, NY 11550 ——- MIDWEST STATES 1-800-243-2418 
Tel.: (516) 292-2670 


Fax: (516) 486-0957 1-800-422-2866 








PLAY METER 130 AUGUST 1992 











DIGITAL DISC 


AMERICA 


DON’T BE HELD CAPTIVE BY 45 RECORDS! 


@ Will Convert Most Any Type Phonograph 

@ Compatable To Any Existing Sound System 
@ Call For Details On Your Application 

@ Optional Accessories Available 

@ Toll Free Service Number 

@ 1 Year Warranty On Mechanism & CPU es ~ @ 


er | 









PRICING 
5 


FEATURES INCLUDE 
1. Phillips CD Player 
2. Full Programmable Pricing LOOK FOR 
3. Cash Management System "Su per UNIVERSAL CONTROL PANEL 
4. Disc Management System ; Designed for most any phonograph (Dimensions 12%” x 5%" x 1 5/8”) 
5. Background Music System 
6. Easy Loading and Unloading Disc 





Cougar’ 





KIT INCLUDES: 
1. 100 Disc CD-Player (24’’x 15’’x 10’’) 
2. CPU Logic Board 
3. Complete Control Panel With L.E.D. Readout 
4. Complete Wiring Harness With Connectors 
Compatible To Existing One 
5. Complete Mounting Harness 


@ OPTIONS: 
Call for complete list of options! Including WALLBOXES 
and CUSTOM DESIGNED CONTROL PANELS. 





DIGITAL DISC CD MECHANISM 
(Dimensions 24’ width x 15”’ depth x 10’’ height) 
e 100 Disc Capacity 


@ Phillips CD Player 
@ One Year Warranty 





DIGITAL DISC 


AMERICA For More Information: 


DIGITAL DISC AMERICA 


5617 Business 50 West ¢ Jefferson City, MO 65109 
(31 4) 893-8497 ? FAX: 31 4-893-3601 One CPU Logic Board Does It All 


(Dimension 15” x 10’) 


GET OUR CD-CONVERSION KIT NOW! 
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LIGHTING SPECIALISTS: 
Manufacturers of Chase 
Channel and Versalite Lighting. 
Direct Importers of Rope Lights, 
Belt Lighting, Crystal Belt, 
Sparkletrack and Neon Like Gem- 
light. Solid State Chase 
Controllers, Bulbs all kinds. Quick 
Service with dependable 
continuing interest in our customers. 


Action Lighting, Inc. 
800-248-0076 Catalog 


*RAM STAR* 
says, "Thank you. 
We appreciate your 
business." 

Call us for POKER, KENO, 
8 LINES & PULLTAB. 
24hr. SERVICE ON OMEGA 
BOARDS (in most cases) 


900-228-0958 
FAX 303-737-2443 


Buying 
Pristine Vintage 
PINBALL Machines 
Literature & Parts 


Bob McConnell 
P. O. Box 291 
Urbana, OH 43078 
(513)362-4092 PM 
FAX (513)652-2147 
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__ 1.5" (38 mm) Wheel Vends rors 
e 1.3” (33 mm) Capsule STATED 
e Large Gum and Candy cont vn alts 
1.125” (29 mm) Wheel Vends 


¢ Gum and Candy 
Adjustable Merchandise Wheel Vends 


All types of small bulk items. 
YOUR SOURCE 


Coinage size up to 1.25” (32 mm) 
FOR: Machine size height 25” (63.5 cm) 
; Width 8” (20.3 cm) Depth 8” (20.3 cm) 
Our All New 
2.3” Round 


Custom sounds — can have your own 
record made to say anything for 5 seconds. 
Clear Capsule Up to 4 different sayings on each side. 
Both Halves Same For. 
$1.00 items; 50 items 


25 Feature items 
cranes etc 


S 
gus 
AND “a EN 


Rings in 


—" P Holders 
og Bulk or Assembled. 
e Mixes 
(iy * In-capsule - items 
Mixed colored top with clear e Rings & Holders 
bottom. Filled or empty Bulk & Assembled. 
ACTIONMATIC LTD. 


P.O. Box 326 e Chatham Ontario ¢« N7ZM 5kK4 
Phone: (519) 351-2181 Fax: (519) 351-2181 


1.3” Capsules 





NEW KIDDIE RIDES 
MADE IN THE U.S.A. 


Solid State Engineering @ Lightweight ¢ Durable © Weatherproof © American 
made replacement parts ¢ Universal base for all rides © High-security 
coinbox ® Heat-treated strips for construction 


SPACE SAVER RIDES 

These newly designed small rides still offer 
solid state sound and mechanics, heat-treated 
steel strips on coin post, and American made 
replacement parts. Yet, the scaled-down size 
(Little Foot truck 26 x 44 inches, Carousel 
Horse 18 x 36 inches) saves you money as well 
as space. 


HYDRO BOAT 

This all new speed boat will be a favorite of all 
water-loving children! It has the same solid 
state sound and mechanics, and high security 
features of our other rides. It is available in 
eye-catching yellow, blue, or red. 


Kiddie Amusements 


P.O. Box 939 @ Florence, MS 39073 
601-845-7501 © 800-647-6460 





REDEMPTION PROGRAM ee AMUSEMENT PROGRAM e VENDING PROGRAM e CD PROGRAM 


“THE SILENT PARTNER” sortware 


LET 1T HELP YOU MANAGE & CONTROL YOUR BUSINESS! 


UNHAPPY WITH YOUR SOFTWARE? 
BOUGHT THE WRONG PROGRAM? 


HERE'S A DEAL FOR YOU: 


If you buy THE SILENT PARTNER before August 15, we will convert 
you locations, machines and rotation information FREE, plus we'll give 
you $500 for your old program! WOW! 

(Between August 15 and September 15, we will convert your numbers 
at no charge...after September 15 there will be a charge.) 





REDEMPTION MANAGEMENT PROGRAM: 


REDEMPTION MANAGER provides you with complete inventory control. It 
allows you to evaluate performance of one machine or a whole group of 
machines... uses SILENT PARTNER data files to get information about your location 
and machines — saving you A LOT OF TIME! REDEMPTION MANAGER uses 
the same menu-driven structure as SILENT PARTNER, so the learning time is minimal. 


HERE IS OUR GUARANTEE: Not 30 days but 365. That’s right! Put the SILENT 
PARTNER to work for you in the next 365 days. If you find something faster and 


better, well also purchase it and DOUBLE your money back. 





CALL OR WRITE FOR FREE INFORMATION: 


THE SILENT PARTNER, INC. 


3441 South Park ¢ Springfield, IL 62704 


Phone: (217) 793-3350 © Fax: 217-793-1842 


REDEMPTION PROGRAM e AMUSEMENT PROGRAM e VENDING PROGRAM e CD PROGRAM 


CD PROGRAM ¢ VENDING PROGRAM ¢ AMUSEMENT PROGRAM e VENDING PROGRAM e CD PROGRAM ¢ REDEMPTION PROGRAM 
WVYYDOWd DONIGNSAA ¢ WVH9OX8d GO ¢ WVYDOd LNAWASNWV © WYWYDOYd NOILdW3GSYH «© WYWHDO'd GO e WWHDOYd DONIGNSA 
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The Original. Best and Lowest Priced" 






MONEY MACHINE 


For the last 10 years the 
greatest promotion ever! 
.3 © Blows money and/or 
coupons. 

ig’ » Your patrons try to catch 
as many as they can. 


(309) 788-0135 







RAM STAR 


IS THE PLACE 
TO GET 
POKER KENO 
8 LINES 
PULLTABS 


# 800-228-0958 










Baseball Cards 


also Football, Basketballs 
& Hockey cards 


Special for August 
1/2 Price Sale 


5000 cards....$100.00 
2500 cards....$ 60.00 


— plus shipping — 


We Also Have Sports Items 
for Cranes, Redemption, 
and Give-aways 


) & A Cards 


P.O. Box 763 
Levittown, PA 19058-0763 


215-946-6188 
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LHS 


Louise's Harness 
Shop, Inc. 


WIRE CUTTING-SKINNING-TERMINATING-MARKING 


Wire cutting/skinning/terminating service available for custon needs. Wire AWG 12 
thru 22 in wide range of colors. Terminating performed as required. Hot stamp 
wire marking available. All services under Quality Control. Call for estimates. 


“HARNESSES OF QUALITY" 
Amusement and Industrial 


JAMMA/GENERIC HARNESSES 
CUSTOM & 8-LINE HARNESSES 
W-4 * W-6 * W-8 
CONVERSION MADE SIMPLE WITH INTERFACE BOARDS 


@ 8-Line Conversion Kit Plugs Directly Into Existing Cabinet Harness 

@ Double Male Interface Board with JAMMA Pinout One Side & Choice of Either 
28/56 or 18/36 Female on Other Side 

@® Nintendo Monitor Color Conversion PCB 


We specialize in custom manufacturing all pee of amusement wiring harnesses. 
Each harness made to your specifications. Price quotations based on quantities. 


712 County Road 58 | Prattville, AL 36067 
800-365-1941 ®@ 205-365-1841 @ Fax 205-365-4435 


Prices subject to change without notice ® Duns #62-628-6702 


NEW AMUTEC KIDDIE RIDES 


You’ve tried the rest, now try the BEST 
Finest Quality Kiddie Rides Made 


27 models to choose from—All colors available 
All rides designed with safety and enjoyment 
of children as top priority. 


e Also in stock, a large selection of rebuilt-used rides e 
TRADES ACCEPTED 
Call for spring specials. 


STANDARD 
KIDDIE 
RIDES 


834 Frankstown Avenue 
Pittsburgh, PA 15221 
1-800-874-3371 





SOUTHLAND DISTRIBUTING 
1611 Castle Hayne Rd., Bidg. B e Wilmington, North Carolina 28401 
(919) 343-8200 e Toll Free 1-800-659-1999 
or FAX us at: (919) 343-0084 

CABINET STYLES CABINETS-KIT READY $695. WE DO 
@ 19° UPRIGHTS Monitor, power Supphy Goin Mechs, BOARD REPAIRS 


@ 9° COUNTERTOPS Formica Cabinets (not paper 
© 13° MINIU/Re@SITDOWNS | gionpe on cRoWNWoosecan | CALL US NOW! 


PIONEER LASER | kits & DEDICATED MISCELLANEOUS: 
J U KEBOX @ CHERRY MASTER fae ee 
@ ELDORADO Sliais rcseag 
DISTRIBUTOR | 222080) | Sound 


FOR 
NORTH CAROLINA, SOUTH @ F-S, LUCKY STAR, BINGO 
CAROLINA & VIRGINIA @ CHERRY BONUS II 


WE ARE NOW BUYING | USED POOL TABLES: CRANES: 


Jukeboxes, Pool Tables, VALLEY - DYNAMO - UNITED | Clean Sweep 


Pinballs, Videos 
and Pushers 


VIDEO GAMES: WE NOW DISTRIBUTE 
hecly Pluals | THE BEAUTIFUL NEW 
Arkanoid : Wurlitzer 


Buster Bros 

Double Dragon 

Gain Ground 

Gauntlet Il 

High Impact 

Ninja Gaiden 

Operation Wolf 

Pit Fighter 

PI WY vin sicsonpinervinisieanatitayneniais 475. 
shinobi 


7 AND 8...Call for prices. | Betson Big Choice 


Thunderblade (u/r) | | | Rowe R-92 Combo 
WWF Superstar Rowe CD-100 
WrestleFest 


AS WELL AS ARACHNID, TORNADO 
TABLE SOCCER AND U. S. GAMES 


TRADE-INS ARE WELCOME ! 
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Classifieds REDEMPTION 
TICKETS 


MUNCIE NOVELTY CO. 
PH. 800-428-8640 
Results’! GOOD QUALITY—LOW PRICES 


CONTACT 
CAROL LEA 


Sizzling Summer 
(504)488-7003 ° 
FAX (504)488-7083 Specials 


from Betson Enterprises...your source 
for redemption equipment: 


Used Crompton pushers 
including a 6 player New York New York 


($7975) 


Don't hesitate- used Crompton moves fast! 


Also: limited availability on used, 
reconditioned Lotto Fun 
(4 w/ ticket-out, 2 w/token-out) 


only $995 each. 


Plus new 6 player and 4 player Crompton pushers 
and | player Rock n' Roll and Klondikes 
are in stock for immediate delivery. 


Call redemption sales @ 
1-800-524-2343 


inane caaem 3 Ce) N ca ss 
uC Tile 1 oT Mo acti mot 


SO buy products 303 PATERSON PLANK RD. CARLSTADT, N.j. 07072 


M IN N.J. (201) 438-130C@TOLL FREE 1-800-524-2343 
that are built tolast - ere ey 
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August 29 


Louisville, KY 

Buechel National Guard Armory 
Progress Blvd. (at the corner of 
Progress and Buechel Bank Rad., 
across from GE Appliance Park,) 
Take Bardstown Rd. to Beuchel 
Bypass 1.6m South of |I-264 
(Watterson Expy.) Turn right at 
National Guard Armory Sign. 


September 12 


Indianapolis, IN 


East Pavilion Bldg. 
Indiana State Fairgrounds 


September 19 

Columbus, OH BY VIDEOS 
Buckeye Bldg. , 17th Ave. < 

Ohio State Fairgrounds ef PINBALLS 
Other Auction Dates . DARTS 


Anaheim, CA 


Amusement 
Auction 












JUKEBOXES 
November 7 
Atlanta, GA POOL TABLES 
October 17 
Columbus, OH SaniNee 
a To receive a copy of our KIDDIE RIDES 
Indianapolis, IN complete 1992 schedule or NOVELTY GAMES 
Semana 12 for more information on any 
ae of ourauctions,callAuctioneer = °’**"* 
Louisville, Ky Bill Hughes: 502-451-1263, VENDING- 
August 29 orRic Stephan: 812-333-9939 _...,.. 
ean done, CA FAX 812-333-8951 
ounna, fi 2415 W. Amherst GAME ROOM: 
November 14 Bloomington, IN 47404 COLLECTIBLES 


Convert Games to Cash or Expand Your Route or Arcade 





PLAY METER 137 AUGUST 1992 


MONITOR 
GET WELL KITS 


SAVES TIME AND MONEY 
ON MONITOR REPAIRS! 


Monitor repair kits take care of picture 
warping, blacking out, smearing, low 
brightness and brightness problems, 
poor regulation, jail bars, vertical shrink- 
ing, etc. Call for free technical help 
with your monitor problems. All kits 
come with instructions and are easy 
to install. 


WICO DISTRIBUTES GET WELL KITS 


Kit #101: For Electrohome GO7-CBO 
19' color monitor. 17 parts. $7.95 ea. 
Wico #36-0243 

Kit #102: For Electrohome GO7-FBO 
13' color monitor. 16 parts. $7.95 ea. 
Kit #201: For Wells-Gardner K4600 
Series color monitors. 14 parts. $6.95 
ea. Wico #36-0244 

Kit #202: For Wells-Gardner K4900 
Series color monitors. 15 parts. $7.95 
ea. Wico #36-0248 

Kit #203: For Wells-Gardner K4800 
Series color monitors. 15 parts. $7.95 
ea. 

Kit #301: For Nintendo Sanyo 19” 
color monitor. 15 parts. $6.95 ea. 
‘Wico #36-0245 

Kit #401: For Atari Disco 19' color 
monitor. 17 parts. $6.95 ea. 

Kit #601: For Korean Telcom AK901 
color monitor. 21 parts. $9.95 ea. 
Kit #910: Nintendo Sanyo color video 
inversion kit. Convert Nintendo cabi- 
nets with non-Nintendo game boards. 
17 parts. $4.95 ea. 

Kit #920: For Pac Man, Ms. Pac Man 
logic boards. Eliminates hum bar in 
picture. 4 parts. $6.95 ea. 


Power Supply Repair Kits 


$24.95 
$24.95 
$24.95 


Kit-A (Capacitor) 

Kit-B (Semiconductor) 

Kit-A & Kit-B (1/2 each) 
DISCOUNT! Buy ten kits and take 


$1.00 off each kit. Money back 
guarantee. We pay S&H. 


ZANEN ELECTRONICS 
806-793-6337 


We buy JAMMA Boards 
CALL FOR PRICES 
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LUCKY EGGS = GOOD MONEY! 


e Reconditioned Chicken and Flintstone Animated Egg Vendors with Warranty 
— Like New! 


e Prize-Filled Egg Capsules with Same Day Shipping — Phone for Quote. 


C{() INNOVATIVE 


INDUSTRIES, 
800-344-7467 71 INCORPORATED 
2605 Grand Ave © Carthage, MO 64836 


FAX (417)358-1849 








Great Western Trading Post 
-/ 800-466-2424 


NEO-GEO 


Baseball Stars II 
King of Monsters II 
Ninja Commando 
Football Frenzy 
Mutation Nation 
Last Resort 






Y 
Q 
Q 
QD 
. 





















7200 
$275 
$245 
$149 
3155 






# Calltodayfor 
t NEW Games and 





S88 Specials 


Baseball Stars, Burning Fight, Eight 
Man, Sengoku, Super Spy, Ninja 
Combat, King of Monsters, Cyberlip, 
Crossed Swords (yep, only $88, some 
without english headers...give us a 
call) 














STREET FIGHTER II 
AND 


















CHAMPION EDITION 
CALL TODAY! 


Aerofighter NEO-GEO Hardware 
CALL 1-SLOT $675 
' 2-SLOT $850 
If ya don't see the 4-SLOT $1099 













one ya want.... just 
Give us a call, 


PC BOARD BUYS: 


Captain America $650.00 Sunset Riders $799.00 
Legionaire CALL Karate Blazer $399.00 
Captain Cammando $699.00 Blood Bros. $350.00 
Thunder Dragon $399.00 Pit Fighter $325.00 
Mutant Fighter CALL Tank Force $475.00 
Knights of the Round $895.00 Wrestlefest $499.00 
F-1 Grand Prix $595.00 










Blowouts: Balloon Bros--$99, Atomic Robokid--$199, 
Heavy Unit--$75, Pipe Dream--$89, Neo Geo: Num. 75--$35, 
Magician Land--$35, Success Joe--$35, Bye 2--$199, 
Aurail (with header)--$179, Spinal Breakers--$99 
CHARGE IT! VISA OR MASTERCARD 


Phone 1-800-466-2424 FAX (503)726-7413 








End Ball Juggling Forever! 
“The Original Lane Retainer”’ 


Keeps the balls 
where they belong. _ 


VIRTUALLY ELIMINATES 


¢ Balls crossing into other lanes. 

¢ Left-hand players rolling balls into 
right-hand lanes. 

¢ Plavers taking tickets from the 
wrong dispenser. 


INCREASE REVENUE AND... 
Decrease expenses by reducing downtime 


Space age material... Virtually 
indestructible! 


LIFETIME REPLACEMENT 
GUARANTEE 


PLASTITECH PRODUCTS, INC. 


P.O. Box 2387 * Longview, TX 75606 


CALL TODAY: 1-800-933-0145 


Professionally 
Made at 
‘‘do-it-yourself”’ 


OCTOBER 1-3, OPRYLAND HOTEL 


The Amusement & Music Operators Association 
International Exhibition & Educational Seminar for the 
Coin-Operated Amusement, Music & Vending Industry 


Warren McDonald 
e * Super Seeburg Service * e 


FOR SALE 


10 - Treasure Island 


' 

_ — Rotary's For Sale 
6525 NW 8th Street 
Oklahoma City, OK 73127 
Same Phone Number 


1-800-553-8786 


CALL FOR LOW 
REPAIR RATES ON: 
Sony, Ardac, SCD Boards, 
Black & Grey SHP-1,2,3 

and DCC-1,2,4,5 


$1250 each 


Contact 
Val's Vending 
Pinellas Park, FL 


813-867-8595 


M-F 10a.m.-3 p.m. EDT 


FOR SALE 
Valley Quick Pokes 
(New - In The Box) 


ies 
604-286-6878 


* USED KITS * 


100 Clams or Less! 


60404 
Gamemasters 


(504) 924-6111 





w/ Converted Grainger Motors 


All 10 @ Complete Package 
$10,000 


SEEBURG 3W1 
WALLBOXES 
(alias 160s & 200s) 


213-585-3269 


Cherry Master Boards 
(1)...$245 (3)...$195 (5)...$175 
Complete Kit (3)...$295 


New 8-Line Machines 
19" wr $1-$20 DBV...$1495 
13" c/r $1-$20 DBV...$1395 


New Leisure Bill Validators 


$1-$20 
(1)...$295 (3)...$275 (5)...$255 


Brand New Bill Changers 
1600 Coin Cap., stacker holds 
400 bills, wall mount or stand 
$1 only... $995/$1 & $5... $1095 
also $1, $5, $10, $20 ... $1295 
A.S.K. DISTRIBUTORS, INC. 
813-962-3909 FAX 813-962-7385 


We Export All Types of Coin-Op 
Amusement & Vending Equipment 


RAM STAR 


IS THE PLACE 
TO GET 
POKER KENO 
8 LINES 
PULLTABS 


ee 


## 800-228-0958 
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COMPLETELY 
RECONDITIONED USED 
SLOTS FOR SALE 


Bally E-1000 eBally E-2000®IGT M-Slots 
Jennings Electronic Slots 
Bally Electro-Mechanical 


* KK 
Slots for home in legal states. 


Call now for more information 
and pricing. 


7 ¥ Pouomo R & J SLOTS 


138 FLEMING ST. * FREDRICKSBURG, VA 22408 
PHONE (703) 891-4632 
FAX (703) 891-4644 


Hit the Jackpot with our Slots 


Monitor Board 
Replacements 
with one year warranty 


7 


— $99.2 


| * Inlots of 3 «x 


(109.95 - single) 


e EYGOCHASSIS are available for most monitors 
including: Electrohome, Hantarex, Wells Gard- 
ner, etc. 

EYGO MONITORS are available in 13 inch, 19 
inch, 25 inch, 27 inch, and 33 inch 


EYGO POWER SUPPLIES are available in 7A, 
12A, and 15A. 


EYGO COMPANY, LTD. 


Phone (214) 721-0258 
Fax (214) 721-0363 
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i STREET 


FIGHTER II 
USA ORIGINAL CPU 
$1050 





tae) «PARALLEL 
ces $1050 — 

ADD $75.00 FOR HEADER AND AUX 
HARNESS, USED CONTROLS 


MANY OTHER ORIGINAL KITS 


CAPTAIN COMMANDO 695; WWF 395; 
SPIDERMAN 795; FINAL FIGHT 495 


VIDEO VEND, INC. 
ca: (808) 842-5155 


[Zo = FAX: (808) 848-2748 


Drew M1iA 


=| 


a 


Change Machine 


¢ 1600 Bulk Coin Capacity 


e Accepts $1, $2, and $5 Bills 
($10 and $20 Optional) 


e Wall Mount Bracket Included 
e Low Coins Sensors 


e Battery Back-up 
e Floor Stand 
(Optional) 


e Bill Counter 
(Optional) 


DREVE 


120 Southwest Drive « Spartanburg, SC 29301 
(803) 574-0162 + Fax (803) 574-7680 












puy DUKE DISTRIBUTING yew 


SELL | 210 Cherry Street @ Franklin, KY 42135 USED 
TRADE (502)586-1663 e (502)586-1773 


also our FAX # 


(502)586-9058 e (502)586-9066 





NEW POOL TABLES CALL FOR NEW JUKEBOXES 
Valley -- Dynamo INFORMATION Rowe--NSM--Rock-Ola 
ON OUR 
NEW POKER/8-LINES FREE USED JUKEBOXES 
All Programs -- Call DELIVERY Rowe--Rock-Ola 
KKKKKTHIS MONTH'S SPECIALSKK kk * 
WATT cccesisisucarsisesssiactrdinerenovmimones 475.00 POK@rKits........cccscesescseeeseseseseseeeees CALL 
Cherry Masterr...........csscsseseseeeeeen 200.00 Game CoVElS..........ccceeeseeeseen 45.00 
Yamate W-4 PCB........cscccessseseeeeeees 250.00 Power Supplies........... cesses 30.00 
Cherry Bonus lll... eeeeeeeeeeen 300.00 MarSVFM4....... sess 325.00 
AIIACIN.........ccsecsessesssessesseeseessessesseesseen 300.00 MarSVFM5......... ce cseeseeeeeeeee 340.00 
All other programs............ccee CALL MarsW/Stackers............cccseseeees 450.00 
WT scceantesaneresessaransenitiaetiasnitintisomences 325.00 EEI-HSV-300.....cceeceseeeseseeen 250.00 
WB... esescssssssssssescsesssessesesessssseeenseseens 325.00 CBV 1-2-5-10-20-50-100...........0 325.00 
Empty Cabinets............sssseecsee 275.00 Sharplmage 13°......... eee 205.00 
Wells Gardner Monitor 19".............. 230.00 Sharplmage 19°... 215.00 
Wells Gardner Monitors 13"............ 229.00 Klopp Coin Counters...........ccccece 650.00 
TommyGate w/7" Extension........... 945.00 8-Line buttons... eee (set)..24.00 
Wiring HarMesses..........ssccceeeeeeee SOU PITS issesieesincscnnssonssstinsiristeessrinssiseanaseensians 30.00 
Used Top DraWsS.........ceeccseeceeee 850.00 UsedJackPots............ccesesseeeeees 850.00 


We're buying: Pool Tables, Flippers, Rivieras, Top Draws, 


Omegas, SMS, Draw 80's, Shuffle Bowlers 


KIKI KLUCKY-8-LINES kkk I 


Complete w/EEl & Sharp Monitor--$ 1325.00 (8 or more $1295.00 ea.) 
Complete w/Mars & Wells Gardner--$ 1425.00 (8 or more $1395.00 ea.) 
Complete (no bill acceptor) w/Sharp Monitor--$ 1095.00 
Complete (no bill acceptor) w/Wells Gardner--$ 1150.00 
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HELP! 


OLD GAME PARTS 


WE CAN REPAIR OR REPLACE MOST COMPONENTS 
FROM OLDER VIDEOS & PINBALLS. GIVE US THE 
OPPORTUNITY TO SUPPLY YOU WITH THE MISSING 
PART THAT KEEPS YOU FROM MAKING MONEY! 


WE BUY OLD P.C. BOARDS! 


Conversion Items 
Video game PCBs-Over 400 Kinds 

Call for price list 
Electronic pinball parts-All makes-Used playfields 
Backglasses & Electronic Components 
Laser Disk games-Players, disks & PCBs 
Monitors-All sizes: color, B&W -all XYs 
Manuals, schematics and other service data 
Tubes-New, rebuilt & used 
Multi-game Systems-3-in-1, 4-in-1 
Video Arcade Analyzer: 

Test Fixture for Monitors-NOW ONLY $225 


ELDORADO GAMES LTD. 
(310) 630-0910 FAX: 310-630-1566 





Machines 


Customized Packages 
50¢, 65¢, 75¢ -- Averages 3"-6" 
85¢, 95¢ -- Averages 6"-9" 
$1.05 --Jumbo Averages 7"-14" 


<BMC> Best Mfg. Co. 
1-800-962-4486 


414-547-5051 








INGOW 
AMUSEMENT RIDES, INC. 
TOP QUALITY NEW KIDDIE RIDES AT LESS THAN 
THE PRICE OF RE-FURBISHED 
FEATURES 


e Up &Down and 
Back & Forth Movement 
e Maintenance Free Electronic Sound 
P-102 JUMBO e Fully Interchangeable Bodies 
e Shear Pin Protection on 
Shaft and Motor 


e Sturdy Construction for Street Use 
e Full 90-day Warranty on Moving Parts 
e Fully Stocked Domestic Parts Dept. 


¢ Proven Customer Service Record 


1 or 2 units 
3 to 9 units 
10 or more units 


$1595.00 Ea. 
1495.00 Ea. 
$1395.00 Ea. 


All prices F.O.B. Paterson, New Jersey 


SPECIAL SAMPLE OFFER 
ANY UNIT IN THIS AD 


ONLY $1395 al 


RAINBOW AMUSEMENT RIDES, INC. 
114 Roseville Road, Westport, Connecticut 06880 
203-454-2179 FAX 203-454-2584 


P-131 CARTOON HORSE R56 RACE BOAT 
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Kiddie Rides For Sale 


Red Barron Biplane 895.00 
Helicoptor 895.00 
Space Shuttle 950.00 
Mini Wheel 1250.00 


Sports Car 850.00 
Cross Country Racer 695.00 
Motorcycle 495.00 
Fire Truck 495.00 
Cat & Owl Shirly Bucket 875.00 
Snoopy See-Saw 495.00 


Redemption Equipment 


Double Bob's Space Racer Bowler Roller 
Double Bob's Space Racer Whac-A-Mole 
4-Player Wedges/Ledges Coin Pusher w/Ticket 


$3495.00 each 
Games, Etc. 
214-826-6938 
phone or FAX 
















GOOD 
LOCATION 


AUCTION 


SAT., AUG. 8 
AMUSEMENT SALES INC. 


STARTS AT 11:00 A.M. 
Open for Inspection at 9:00 A.M. 

e VIDEO GAMES e JUKE BOXES 
e POOL TABLES e PIN BALLS 
Novelty Items 
Consignments Welcome! 


1-313-534-1480 
1-800-676-7204 


Auctioneer: Chief Silver Tongue 


12670 Inkster Road 
Redford, MI 48239 


1-96 1-96 


Plymouth 


DON'T GET 
LOCKED OUT 
OF GOOD 
LOCATIONS 


Do you need 
Grayhound equipment, 
but don't have 

the money???? 


}aqe|ppll\] 
YILSYNI 
& 

y 
= 
ydesbaje) 


FIND OUT ABOUT 
GEI's "SMART LEASE" 


1-800-222-0491 


or FAX 908-341-6560 
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The complete 
ACMR/Totalizer 
conversion and 
dollar bill accep- 
tance systems for: 


National, Rowe 
and Automatic 
Products ciga- 
rette machines 


Convert 
Rowe BC 9 
Bill Changers to 
Mars VFM 3 
$1 © $2 ¢ $5 Bills 


BIG OF FER. 
FROM MEXICO! 


$ 
Video Game 685” 
Set Up Includes: 


Monitor; Controls for 2-Pl.; Power Supply; Cabinet; 
Box and Mexican Coiner; 30 Days Guarantee; 


The Bill Collector: 775 Series 
































Features: 







e Mars VFM 1 Validator 
with 400, 600 or 
1,000 bill stacker 







e Full digital display for 
dollars and quarters 


¢ Quick and easy instal- 
lation 







e DIP-switch price setting 
up to $7.75 


¢ Systems also available 
for Mars MS 160 and 
National ACMRTRON 


conversions 









Ee 
Bs 


Que no se encuentra 
o se ha perdido de 
nuestra lista de 







SFE pep eet eas 
1 
j 


Universal Harness suscribidores? 
(Does Not Include PC Board) 
Bring Your Own PC Board If You Want Hagase parte 
Connections Included!! del grupo de 
Universal Graphics ganadores 






suscribientes 
que han escogida 
la revista que es el lid 
en la industria coin-op en los EE.UU 


Video Juegos *Fast-Track* 


Located in Monterey City 
(Close to McAllen, Texas 1 hour) 


We Have The Best Prices In All 


North America!! 


Also Available: 


American Coiners; Tokens .05; Push Button .94; Cam-Lock 
$2.88; Jamma Connector $15.50; Power Supply $32.40 Etc. 


Use Any American or Mexican Carrier 
We'll Send Your Orders--We Accept Credit Cards 


Phone 011-52-83-437325 FAX 011-52-83-435457 


PLAY METER 144 AUGUST 1992 








Llame Hoy A 
PLAY METER 


(504)488-7003 


FAX (504)488-7083 
P. O. Box 24970, New Orleans, LA 70184 


GENERIC JAMMA CABLES: 


IMMEDIATE 
DELIVERY! 












* Custom wire harnesses made to your 
specifications. 


* Custom electro-mechanical assembly 
(prototype and production) 


x Engineering and design assistance 
available. 





* Supplier to industry giants. 


CALL NOW! (708) 678-9520 

















—<—_ The Easy To Use Computer aS 
CD TITLE STRIP PROGRAM 


The CD TITLE STRIP PROGRAM is two programs in one. 
You can print your own CD Title Strips AND inventory 


all your CD’s and jukeboxes with your personal computer. 






Print Your Own CD Titles and Songs On Continuous game 
Form Tractor Feed CD Title Strips - Complete CD 
Inventory Control —Jukebox Inventory — Bullet Fast 
— Full Color —Store And Print All The Information 
About Each CD Including: Title, Artists Or Group, 
All Songs, Cost, Quantity, Manufactures Code, Re- 


lease Date, Label Name, Number Of Copies In Storage, Ce 
Number Of Copies On Location, And The Type Of 
Music — Select YourOwn Unlimited Number Categories 
For The Type Of Music— Print CD Title Strips and Block 
Out Those Tunes You Don’t Want Listed On The Strip 
And The PROGRAM Will Automatically Center And Close Up The 
Empty Space On The Strip — Store Information On Each Location — 
Track The CD’s “In And Out” Time On Any Jukeboxes At Any 
Locations — Track The Number Of Plays Of Each CD — Make Notes 
On Each Location — Print Lists And Reports For The Jukeboxes And 
The CD’s — List On The Screen Or Print A Report Of All The 
Jukeboxes That Contain A Particular CD — List Or Print What CD’s 
Are In Any Jukeboxes At Any Locations — List Or Print CD’s By 
Music Type, CD Identification Number, Artists Name, Or CD Title— 
Supports Bar Code Reader Via Keyboard Port — Free Title Strips 
With The Program — One Year Support — 10 Day Money Back 
QV Guarantee - OVER 175 FEATURES AND FUNCTIONS, 
Most Completed With ONLY 1 KEYSTROKE!!! For IBM And 
100% Compatible Computers With Dot Matrix Printers. 
Requires Hard Disk and 512K Memory. ONLY $395 








oS 













TITLE STRIP COMPANY QS 
Post Office Box 333, Riva, Maryland 21140 


: Toll Free Orders (Voice or FAX): 1-800-950-5853 
SS Information: 301-956-5856 / 301-261-7781 
3 Tez = ~“S 
SD |O~ ued 











PARTEC INC. 


10517 United Parkway 
Schiller Park, IL 60176 


Fax: 708-678-9546 









Tired Of Slow Board Service? 
Then Call BOARDWORKS... 


A STATE-OF-THE-ART SERVICE CENTER DEDICATED ONLY 
to the SERVICE OF COIN-OP VIDEO GAMES AND PINBALLS. 


Because SERVICE is all we do, we can offer 
24-hour turnaround in most cases! 


JOHN WILLIAMS ¢ DOUG CLEVENGER 


ELECTRONIC EXPERTS 
7006 STAPOINT COURT, SUITE A * WINTER PARK, FL 32792 


Phone (407) 679-8007 ¢ 1-800-942-9425 © FAX: 407-679-0755 


COMPLETE STOCK OF EPROMS FOR PINBALLS AND VIDEOS 


PLAY METER 145 







AUGUST 1992 


PLAY METER 146 


"CHAMPION 
EDITION" 


PC Board and 
Factory Graphics 
Or Whole Kit 


Capcom Original 
Boards 


"The Board Market" 


Phone 
(305) 447-8708 
FAX 
(305) 447- 8879 








P. O. Box 334 e Mequon, WI 53092 


(414) 242-6200 


FAX (414) 238-1647 


-SHOESHINE 
VENDING 


e Steady Earnings 

e Quick Payback 

e Low Maintenance 

e Sturdy Construction 


Great for restaurants, 
hotels, truck stops, 
office buildings, 
airports, etc. 


O-SUN COMPANY 


(20 YEARS EXPERIENCE) 


AUGUST 1992 


FOIA 
Top Mall Quality Rides 


American Made 
kk kkk 


@ Many coin box 
configurations 

@ Custom manufacturing 

e | year warranty 

@ Safety Engineered 


tokktkk 
Introducing Next Month 
"Space Shuttle" 
took kok 


DAEMCO 


FunRiders ™ 

P. O. Box 596 
Grapevine, TX 76051 (Se) 
we N 


817-481-3273 4y 


Brian or Mark 
Swanson 
kk kkk 

Remember 
Small Spaces can make 
"Big Bucks" 





ATENCION “A” _ 
OPERDORES - EN-ESPANOL 


NOSOTROS TENEMOS NOVEDAD 
DE MAQUINAS EN ESPANOL 
LISTAS PARA OPERAR 


INCLUYE ! 


Prueva De Fuerza 








Gitana 





Vascula 





Payaso 






Sex Appeal 

Medida De Amor 
Kiddie Rides 

Kiddie Ride Controller 






Para Mayor Informacion 
llamenos ... 


1- 818 - 718-6061 
FAX - 818-718-0712 
Hablamos Espanol 


Mr.//end. 


3601 OWENSMOUTH AVE. #2 
CHATSWORTH. CA. 91311 








Attention : Double Dragon 
Board Owners 
3 New Games: 


Dangerous Dungeons: Great new maze game 
with exceptional graphics. Players collect 
treasures to open doors to new and exciting 


levels while trying to destroy the enemy................65. $219. 


Thunder Strike: Defender type with large 
graphics. Destroy all enemy bases while 


collecting more fire POWEN........cccccceececeeceeeeeseeeeeseuees $199. 


Dark Tower: Fast action game with super 
graphics and exciting game play. Bubble Bobble 


ALL THREE FOR $479.00 


All games can be installed onto your Double Dragon board in 
minutes. Comes with marque and overlay. Call for information. 
We sell direct. Just pick up the phone and call. Shipped the same day. 


THE GAME ROOM 
(714) 999-0700 


Anaheim, CA 





DEALS INC. 


Video Games * Pinball * Jukeboxes * Pool Tables * Cranes 


AUCTIONS 


WANTED 


Chicago 
Coin 





Ball 
Bowlers 


Call John 


216-428-7501 





Michigan's #1 Monthly Amusement Auction 
Goes Nationwide in the FALL OF 1992 
We are expanding our auctions to include the following cities in the fall: 
Milwaukee, WI * Houston, TX * Pheonix, AZ * Denver, CO * St. Paul, MN 


Watch for Dates & Locations in the future issues of Play Meter 





NEXT AUCTION: Sat. August 8th - Redford, MI “it?2‘ 


(CONSIGNMENTS ARE WELCOME) 


FUTURE AUCTIONS: Sat. Sept. 12th - Redford, MI 
Sat. Sept. 26th - Milwaukee, WI 


Hours: Mon. - Fri. 9am-5pm for Daily Sales 


. Call John Beno or Dave Wenner 
FOR MORE INFO: 800-445-4488 or 313-537-2700 


Main Office: DEALS Inc., 24540 Capitol, Redford, Ml 48239-2446 

















CALL FOR 
DETAIL 
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JENNINGS SLOT y Amencan mave auaury 
MACHINE BOARD MODEL 2000 
REPAIR Age’ SHOWN WITH 825 HASP 
A&B AMUSEMENT a SERIES H-10 


A 
RT. 2 BOX 285 SERIES 700 eles ae ie 


SO. RANGE, WI 54874 ‘ AS LOW AS $13.75 
SERIES 702 Master Lock 


715-398-3677 AS LOW AS $12.56 NO. 1 AS LOW AS $5.44 
" NO. 3 AS LOW AS $4.62 
ae %e" CAM LOCK | NO. 5 AS LOW AS $6.78 
AS LOW AS $3.01 pay NO. 7 AS LOW AS $3.90 
7" CAM LOCK 
AS LOW AS $3.22 


1%" CAM LOCK 
AS LOW AS $3.43 


@ $495 cov @ HASPS 
Put 4 Games in One Gage Beuses 
JAMMA Cabinet With @ Sei 885 AS LOWAS $3.17 
me 525 AS LOWAS $4.2 
4-PLAY By FREE ENT:! 535 AS LOW AS 34.25 
(716) 838-3038 
SECURITY BAR HASPS 
Buffalo Bill Johnston 4¥" AS LOW AS $1.27 


12” AS LOW AS $2.45 
11 Greenfield St., Buffalo, NY 14214 16” AS LOW AS 92.55 


FAX (716) 834-3233 24” AS LOW AS $3.25 


ALL MADE IN U.S.A. 


PATT SUPPLY CORPORATION TOLL FREE 1 (800) 621-4418 
1335 S. MICHIGAN AVE. CHICAGO, IL 60605 ALL PHONES: (312) 939-7616 


Music Operators Service 


be ° ° ° 99 
Service is in our name 


45s 
& CDs 


rts renee October 1-3 OPRYLAND HOTEL 
title strips! See us at booth 2708 


Current 


i cor Call us or Wurlitzer duke Boxes! / 


a Authorized California Distributor / 


the Oldies BAe carry a commercial line of Speakers & Lighting 
Call for effects! Great service at low prices! 


catalog 
OBEY 714/879-1771 FAX: 800/821-7878 





*&* Special of the Month ** 


#&X-Men Four Player Dedicated Hook Pinball 
*&Neo Geo Two Slot Dedicated...Call 
* Championship Street Fighter Il Dedicated...Call 
*& Super Off Road w/Track Pack Kit (includes Steering Wheel and 


Pedals)...Call 


* Merit Superstar Pitboss Update kits - New questions and Better Colors - 
A Genuine Improvement 


Aero Fighters 
Aliens 


; Ameri Dart 


Aurial 

Bowl O Rama 
Combatribe 

D.D. Crew 

G.I. Joe 

Golden Tee Golf || 
Growl 

Hammerin Harry 
Hot Shot Tennis 
MVP used 

Merit Solo Challenger 
Off The Wall 


Rim Rockin Basketball 


Road Riot kit 
Roller Games 
Silent Dragon 
Super 6+2 Arachnid 
Superman used 


Call 
call 
call 
call 
395 
895 
call 
495 


NINTENDO 


PLAYCHOICE PAKS 


$89: 


Gauntlet, Super Mario II 


& Ill, Ninja Gaiden |, 
Super Contra, Double 
Dragon, Punch Out 


CALL FOR PRICE: 


Festers Quest, Dr. 
Mario, Mega Man Ill, 
Ninja Gaiden Il, World 
Cup Soccer, Yo Noid 


SUPER SYSTEM 


PAK 
Robo Cop Ill 
The Addmas Family 
Act Raiser 


SNK PAKS 
CALL FOR PRICE 
Baseball Stars Il, 
Football Hh , Robo 
Army, Lea owling, 
Super 20 0 Baseball 
Fatal Fury, Cyberlip, 
Baseball Stars, Last 
Resort, Burning Fight, 
super Spy, Ninja 
Commando, and King of 
the Monstors Il 


PARTS SPECIALS 


¥% Pool Table Cloth 
190z. backed Mali 
$15.95 per % bolt 
¥& Valley a. 
r doz. 
per 36 


14.95 
¥ Tornado Foosball parts 


w&B/A Seach, Kite 
$ 


BIRMINGHAM VENDING CO. 


GENERAL OFFICE 


540 Second Ave. N. e Birmingham AL 35204 
(205)324-7526 @e SE-800-238-8363 


Established in 1931 


FLORIDA DIVISION 
4542 L.B. Mcleod Rd. e Orlando, FL 32811 
(407)425-1505 @ FL-800-330-1233 


National Toll Free- 800-288-7635 @ FAX (205)322-6639 


Willow Enterprises 


Surviving And Thriving 
Into The 21st Century 


The Best In Quality Used Coin Op Equipment 
Redemption, Bowlers, Videos, 
Pins, Cranes, Music Of All Kinds 


Rowe Combo Kits 


Factory Distributors For: 


Wurlitzer, Kramer, Merit, SMS, Grayhound 


You Need It—We ll Find It! 
We Love To Export—Call Today 


410-768-3400 


FAx: 410-768-9563 








COINS or BILLS 


Count/Sort/Wrap 
Free Catalog! 


PARTS—REPAIRS 


ABC COIN (214) 596-1212 
2839 Biscayne — Plano, TX 75075 








WANTED 
Used Coin-Operated 


Kiddie Rides 


Call 1-800-448-6888 
FAX 303-771-7567 








Kiddie Rides U.S.A. 








LOW COST 
HIGH RETURN 
DESK TOP 
COIN PHONES 


G-TEL 
ENTERPRISES INCORPORATED 
17423 Shatnerwood Drive 
Houston, Texas 77095 
Voice 713 756 3723 
Fax 713 550-1028 
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PD 


ITS TIME TO CALL 


RAMwSTAR 
@ 800-228-0958 


FOR 
8 LINES KENO 
PULLTAB POKER 


MACHINES 





Electronics 


— Large Inventory — 





VFM2 * VFM3 * VFM4 
VFM5 * GL-5 







— Stackers — 
200, 400, 600, & 1000 Bills 


DIREVIs 


120 Southwest Drive 
Spartanburg, SC 29301 
803-574-0162 « Fax 803-574-7680 






eee 
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Why does A-1 Products make so many 
good quality security bars 
at such Low Prices ??? 


(Phone Stan at toll free number) 


$-32 Ye | only é 
Le”, - “ A 7 
4 i(¢/ : “7 / 


The POLE BAR 
HEAVY 3 X 6% inch plate, 
fastens with carriage bolt to door. 
One inch pole goes through cabinet 
and bar. Hardware included. Padlock extra. 


A-1 PRODUCTS JN 






98 


any quantity 





FINS 

Phone Toll Free: 1-800-STAN'S A-1 or 1-800-782-6721 QUALITY 
Phone or FAX 1-919-728-5311 ee 

Rt. 1, Box 654A, Hwy. 101, Beaufort, NC 28516 LOW PRICES 

We have Stan standing by, ready to take your order right now. NO MINIMUM 


Increase Your PROFITS 


talking coin-op novelty machines. 


Mr.Gend. 


CALL FOR FREE CATALOG 800-877-8363 





TICKET AVENUE 
SHAMOKIN, PA 
17872-0547 
717-648-6803 
Toll free fax: 
800-326-9320 





Nationally renown operating company 
seeks well-seasoned industry professional 
to direct the efforts of a highly trained, successful management team. This 
position requires strength of character, the ability to deal effectively with 
multiple priorities, outstanding communication skills, and a desire to promote 
the continued success of our organization. The successful candidate must have 
demonstrated expertise in sales, administrative procedures and operations, 
coupled with the ability to mold and lead our sophisticated and dynamic 
organization. The opportunities are extensive for an ambitious professional. 
Send resume and salary history to: 
Box PM6, Play Meter Magazine 
Fax (504) 488-7083 or P.O. Box 24970, N.O., La 70184 


Family Fun Center For Sale 


Over 100 of the latest Video Games and much more 
semi-Absentee Management 
13 Year Lease -- Northern New Jersey 
Steady Growth 
Call — Steven Goldberg 
DAK 


201-712-9555 


Ask FoR THE PUCK STOPS HERE sy name 


The Original Air Hockey Safety Shield 


e PRACTICALLY ELIMINATES TABLE- 1000’s IN USE THROUGHOUT 
SIDE INJURIES & COSTLY THE USA, UK, CANADA, MEXICO 
PROPERTY DAMAGE AND AUSTRALIA 


© ARCADE TESTED 

© DOESN'T AFFECT TABLE PLAY = oe 

© INSTALLS IN-15 MINUTES WITH Na 
ONLY A SCREWDRIVER ———- 


CURRENTLY IN USE AT: 
e PUTT-PUTT® GOLF ’N GAMES 
7 4 He ¢ MALIBU CASTLE © GREAT AMERICA 
a ¢ FUN FACTORY © GREEN GAMES 


* IMAGINATION LEISURE »*« DYNAMO x _ U.S. BILLIARDS 


¢ Increased player appeal! 

¢ Demand the 9-inch shields with the angle! HERE”’ by name! 

e¢ Made from virtually indestructible space age ¢ Insist on the original or call direct and save the 
material! sales tax! 

e Increase Revenue ... Decrease lost pucks and e When your customers’ safety and your liability 
expense from downtime! are at stake... specify the quality product! 


PLASTITECH PRODUCTS, INC. 


(903) 757-0543 o7.0.8°573%8 1-800-933-0145 


¢ Ask your distributor for ‘“THE PUCK STOPS 
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BIO-RHYTHM 


Compunetic & Destron 


*Tickets 
*Service 


*Parts 


Bio-Rhythm Sales 


2820-A Honolulu Avenue 
Verdugo City, CA 91046 


(818) 249-2077 
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@ USED POKERS ¥ 
CHOICE $495.00 each 


Greyhound, SMS, Kramer 
Call Jody 


1-414-336-7518 


WE SPECIALIZE IN 
POKER BOARD REPAIR 


We also do all types of 
P.C. Board Repair! 


Call Today: 

Jay’s Vending Service 
Sales-Service-Parts 
Distributors For Leading 
Coin Machine Factories! 
@ 


North Point Village Shopping Center 
4035-4037 North Point Blvd. 
Baltimore, MD 21222 


(301) 388-0993 (301) 388-1425 
FAX (301) 477-3110 
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New Kit SPECIALS 
Street Fighter II Champ. Ed.(H) . Call 


Pushman {HH} .....-28000808% 145 
USED KITS 
Arch Rival (H) ...........- 399 
Caveman Ninja (H) ......06. 399 
Escape (A) «sks an ca ee dees 299 
Final Fight tH) ...seccaaeas 695 
Magic Sword (H) .......... 399 
Paladin (H) ..........000- 145 
Bloxeed (H) .........-.+008. 145 
Spiderman (H}) . i. «caw wee oo 795 
Spinal Breakers (H) ......... 145 
U.S. Classic Golf (V) ........ 299 
Wrestlefest (H) ........... 695 
UsED BOARDS 
Altered Beast (H) ........... 99 
Pit Fighter TH) ..« 6s kee wes 399 
PLOW. (A) «cc cave eweuwens 99 
V-Ball (H) ...........0000.% 99 
OM RGGG 1H) «sie ev ve ae 399 
gill 2.) 299 
smasn [.V. (A) «2s ss ee woes 399 
Street Fighter Il (H) ...... 995 
Street Fighter (H) .......... 495 
Sunset Rider (H) ........ 745 
TMNT (A) «ncaa wwe aweuncns 199 
USED GAMES 
After Burner ............. 895 
Battloshark .. «ee aevavsaes 995 
Captain America.......... 1695 
Dragon’s Laif lw cic ascanas 1695 
FinalLap S/D ...........6-+ 5995 
GP Rider ............00% 5995 
MIG 6 che Ge eee EO eS Oe 1295 
Pit FIGNTET 36.6% ae 46 Re ees 1295 
USED REDEMPTION GAMES 
Cosmo Gangs «. 66 sisenus 3995 
DUNO BOW. «6 oe we bee ee es 1295 
Ghost Town ............ 2995 


August Special 


$100 Discount 


With purchase of any two 
Advertised Items 







The Game Exchange 
P.O. Box 09598 
Columbus, Ohio 43209-0598 


(614) 258-2933 
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WE ARE MORE THAN EVER... 


YOUR KEY TO ARGENTINA 


lf you are a major manufacturer or distributor 
with quality product to sell, ranging from the 
smallest components to the biggest and most 
modern complete machines and pinballs—we 
are defintely interested in you. 


WHY? Because we have the facilities and the 
know-how to place your goods through a net- 
work of more than 500 clients and friends— 
from North to South—from East to West of our 
Argentine territory. 


Exclusive representations at national level will 
be most welcome. 


You won't regret it. 
Make contact and start selling. 


Lomonaco Importacion - Exportacion 
ALEJANDRO M. CERVANTES 2001 
1416 - Buenos Aires - Argentina 


FAX: 541-786-1747 

TEL. 541-581-9152 582-9550 
581-1634 583-9820 
581-5084 


MARS ELECTRONICS 


BILL ACCEPTORS 
$1 - $5 - $10 - $20 


($1 & $5 ALSO AVAILABLE) 
TEKBILT INC. IS ALARGE STOCKING DISTRIBUTOR 


for Mars ‘‘Amusement & Games’’ Bill Acceptors. 


HAVE A RARE PROBLEM WITH AN ACCEPTOR? 
We have an IMMEDIATE EXCHANGE policy! 


* Great Price - Great Service - Same day shipping! 





* Let the quantities we purchase save you money! 
* Distributor and OEM inquiries invited! 
CALL US TOLL-FREE TODAY! 
kK we Ke Khe Ke Khe Kh KKK KK 


Huntingdon Valley Industrial Center 
3979 Mann Rd. 


A | LT . Huntingdon Valley, PA 19006 
MIC = (215)322-3232 
FAX (215)322-3238 


1-800-666-7776 








Classified Ad Order Form 


Deadline: 15th of the month (Example: Aug. 15th for 
September Issue). Ads received after the deadline 

Frequency: i“ SIZET will be placed in the next issue unless you are 
otherwise notified. 


Please print ad copy clearly in space below. 


BILLING INFORMATION 

Name Company 
Address 

City 


Phone Fax 


METHOD OF PAYMENT 

Check MasterCard Visa 

Card No. Expiration Date 
Cardholder name Signature 


Send to: Play Meter Magazine, P.O. Box 24170, New Orleans, LA 70001 
Attn.: Carol Lea, Phone (504) 488-7003, or FAX (504) 488-7083. 


¥Y REDEMPTION v REDEMPTION v REDEMPTION v | 


Pre End of Season Clearance 
Direct from Route Operations 
Latest in Redemption Equipment 













Wacky Gator Pop-A-Ball Wacky A Mole 
Crazy Clown Starburst Poker Roll 
Skee Ball Toss ‘em Kiddie Rides 
Big Mouth Cosmo Gang Lucky Crane 
Seidel Rolldown Roosta Shoota Jr. All American 








Kiddie Rides 


Willing to purchase or accept as trades: Redemption Equipment, Sitdown 
Moving Videos, Bally or Williams Pinballs. Let us provide your export shipments. 








Coastal Amusement Dist. Inc. 
60| Prospect St., Lakewood, NJ 08701 


(908)905-6662 @ Fax (908)905-6815 
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CALENDAR 
NOW!!! 









1993 
1 itt eae eee 


a 
Pe RE OS 
a 


The Sands Convention Center 
Las Vegas, NV 


Thursday March 11th 
Friday March 12th 
Saturday March 13th 


SEE YOU THERE!!! 
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END OF SEASON CLEARANCE SALE 





O T IT Guin... eeeeeeeseseseneees 3195 Hollywood Heat................... 395 Skeeball10'(4yrs. old)........1795 
MIN Tv scssssaonssietanysscnnsnnneciions 995 — HOOK.........eseessssesseseesseseeeees 2050 Roller Bowler w/light 
Ameridarts...........ccccseseee 375 Total Carnage................... 1795 Hurricane...........cceeeee 2045 PI ccctsepecestiedceictns 1095 
PG iccniictnsstececmninceniitieiel 550 Thunderblade..................... 795 Lethal Weapon III............ 2395 Rock-N-Roll (4 pl.) 
Arch Rivall...........cscesesesee 695 Turbo Outrun s/d dlx......3295 Monday Night Football....1095 Crompton Pusher....9995 
Beast Busters..............006 1695 WGP. S..............sessssereosseeees 1695 Monte Carlo............scee 425 Hot Shot (Bob's Space) 
Captain Commando......... 1395 —- WilloW............eeesesesscseseesvoes 595) Party Zone........seceeeeeees 1795 PRSHOF ccscecncsorerissnesd Call 
Centipede (mini)................ 350 Wrestlefest............ BAGO Pint bescccsssvneremsssevamnsmsnenscons 695 Clown Around (1 pl.) 
Champ Sprint...............00 675 X-MEN (6 pl.).........eeeee Call Police Force..........ssceseeee 1095 Crompton Pusher....3894 
Clutch Hitter................06 995 X-MEN (4 pl.)....... ees Call Rollergames..............0000++ 1295 Splash Down...............s0c+ 2995 
ERI iiricenciceicisicenmnaroninies 250 SIMPSONDG............cescessrcessecees 1195 Vegas Roulette (6 pl.) 
Dem Der Dy wcsnass cnsnncssniconnss 425 COMPLETE GAMES OU COU OR scsnrccevestssmnstacemcsnniais 425 Crompton Pusher....8995 
Dragons Lair II................ ET7S = «—»- AP eANO1A arenas senecas ennesoaes 225 «Space Shuttle.........-sess0 425 Cracky Crab.............00000 4400 
EGUTO TCO ciccoccseccnononeres BA HM connncsnisinn sas aaveaiivbcaeaestaiors P90 Biba Te Rivsinnosecscoeanvinetasesns 19905 «- SHA DOO vec ssssssssssscesecsesss 595 
Exhaust Note................... IGG — ACIS sscacntnvesvexnexneconesnensseneane PAE cna ue sdeenszsinniiontecnaian vienna 895 Skee Toss BC................... 1495 
Pirie, ROW Geccsvssvemnvsccnsennsns 325 Blades of Steel.................... B25. “TYUCKS COG ciccicconsinevencinceserne 995 Cosmogang..............ee 3895 
F-15 Strike Eagle............. ETBD Biri Bi Bees siccioncsnvorsiesene BO. RIN I wwastecnesiomantteemntenunnlicen 1450)  DPAW PORE secccivvcssseccemnanend 425 
Greyhound Trivia.............. 290 «= BIB TQ O 8 sass svswicaniisamesienoans 195 BODO COP scsscsssecsvsessveernecscens B95 «Pop A. Bat vemcsncsmnssevsanien 2695 
Hang Di sccsiemmennnmmnin 495 Buggy Challenge ibeaanaeenenes 395 Vegas Pe Te Tee 995 Pop FS nicsntnecemaen 3295 
Heavyweight Champ......... 495 (Clutch Hitter..................... QG5 WI Wi decsscsccrsscessasescecees 1150 Single Cranes.............. 695-895 
Hot Rod (4 pl) .isisssssessasssnyens 695  (Combatribes..............ccccccc0. 275 Double Cranes............ 695-1895 
Hy dr a......ssssesesesesseseseneeeneens 1250 Champion Wrestling.......... 325 COMPLETE FACTORY Triple Cranezs............ 995-2895 
Indiana JOnes..............cccce0 425 Coors Lt Bowling............... 595 KITS Single Jumbo.......... 1095-1895 
Mario BroS...............csseeeeeeee 195 Rowalteececccccccccccccccccccccccececeee 195 Wrestle fest.........cccccccccceece. 645 Double Jumbo................... 3595 
Monaco GP... ececseceessee 325 Final Fight............sceseee 595 Ramparte..ceccscscsesseeceees 275 Lowboy Cranes...........s+ 695 
TUBE ince cenvcstinavenamiccamniionmnitincin 550 Golden AXC.........ccccccccccceceee 395 Knights of Round........... 1075 Treasure a 1295 
Neo Geo (4 Pl Jevsscrssnscnsvcwes 1995 Golden Tee Gollf...........0..0:: TBO Anrrralil....<.oe.eeceeececocecececceee. 125 Skill Stop Slots................ Call 
Night Striker s/d..............+. 995 Haunted Castle... 195 Neo Geo 1 Slot.........ccc0.5.. 695 
Ninja WAITIOLS.....00.sccs0s0000 395 Hydr Dh cciccanatiniocemmrexananeciusiaseons 795 Spiderman s ckiaracibeulebenenreassdetmodannes 795 
Off Road (2 dude) sans seeecoess 1095 King of the Dragons ee 995 
Merit TYivia...........seeee 295) — Life FOrCe.........cssssesessseeees 245 NEO GEO MISCELLANEOUS 
Op Thunderbolt............... 1095 Ninja Gaiden.............0c S95 Beechatl Stare... csecnc 95 
10 WIL ssctiomssnivcianssarounamanies 625 = Neo Geo (4pl.).....ccccseseees 1095 Baseball Stars 2................. 195 Rowe Changers 
Out RUM... ccesereereseseees FD VT i caenanivinsessteesrvtacnicienstaion 195 Patal FULY...ccssssscsssceseesssseee 145 BCLs cececesesecscecscscscecscscseees 995 
Paperboy — iver 595 Rampal t........c..ssrssovsssserseees 575 Football Frenzy.................. 166 Bl Ai ceeeeviesverinerienen 1195 
PIQSKIN........--sseesssessseeeseessees 695) - Ring King..........sscceseseeeee 195 task Reco... 126 BC 2b ace rrrecemninonens 1395 
Pit Fighter... 995 Road Riot S/d... 1495 Mutation Nation................ 195 BC -B6smuieimuncnmnsie 1945 
Pole Position..................0066 495 Rush N Attack...................- 195 Ninja Commando............... 195 
Pole Position 2..........s++0000+ TY ets ccticreinmintenernnitoneis 195 Robo ArMy....scssseessssessseeeeees 125 Music 
IS SOREL Btn 595 SLY Spyerrssssssssnssssseeesenenssees 425 8 Mateccscsssssssssssseessesssssseeee 95 NSM 240 Lo...sssscsssssssssssee 895 
Punchout.. naam gee uaineainnmets ans 195 Spiderman (3 pl.)............005. 895 Rockola 480...........scsccceee. 495 
Race ‘Drivin 8/G.............0« 5995 = Street Smart... cece 450 BOARD AND HEADER Rockola 478 W/dbv............ 495 
Rad Mobile see eeereecseecccoeecres 1995 PETITE scons vetnsascadedsncenseuresai ns 295 Birdie King eee 95 Rowe R89 w/dbv...........sccc«- 895 
Relief PILChG? wsisesssssexvaceree 1695 Tetris nies oe cio sbi tieian ciolsaetcanhinies 475 Captain Commando........... 695 Seeburg Entertainer......... 450 
ROA BlastePvcssisssccasevssacessss 795 Tetris (mini)..................00.66 575 Champion W 
pion Wrestler............ 175 
Road Blaster s/d............... 1495 = World Series.............0:00000 185 Goshoteihas. 125 Other 
Robocop O18 SiR '8 BiGi8919:S)e'9i2)4 Seleieisigisiesisie' sisie's 345 Wrestlefest.............. ee 1450 Double Dragon ssibbadedobiniecaesun: 15 Aristocrat Shuffle.............. 495 
a Seen crete 259 WWF Superstars... 425 Pinal Round.eescssssssscseue 150 King Tut Shuffle............. 595 
ka Nene Ee ceesccceess 7 Viper PT Tee 595 King of the Dragons a 625 Super CheXX......cccccccccccccccce 895 
Smash TV 1395 Neo Geo 4 slot................006 895 Putting Challenge............ 2395 
ee, nena PINBALLS Ninja Gaiden...ccssssessseee 175 Single Basketball.............. 495 
ee ecechereeicth _ Pit Fighter....cssssssscsssssesssss 275 Double Basketball............ 695 
Speed Buggy.......-cecseesee 450 Addams Family..........0..... 2Z195 Ry gare cccccccssssssesssssesessssssseee 75 B&W Photo Booth............ 1750 
said oem a sanoninaienitien we BO AUG ccccassessrtacncceniesenes 1095 Ghinobi.......-.-eccccccccceccececeee. 150 Power House..iccssasoscossssess 695 
reet Fighter IT.................06 ; 
STREET Tl CRnTET Black Knight 2000........... L095 Spiderman.escsscccscsssssssoeeeee G95 Sex Tester...scsssssesssssssee 595 
Black Water cccscssssssvscsosesens 495 Street Smart.............ccc5c6.6., 195 Mating Gama... .cssisssseacees 500 
CHAMP IONSHIP ED...Call BS GDR cniersneenmenanrass 495 otis... coccccccccccccccccceccccccce, G95 LOVE M6tOPnisiissnnrenssarseenaess 595 
SAREE LOT ssssnneeassonsnesnsees 250 — Bone Busters... 595 WWF Superstars... 195 Talking Love Meter........... 695 
SPYHUNLET...soserrrereeerrrseseeees 295 Bonzai Run...ccsesssscesssseeeeeee 795 Standard Metal Typer.......195 
oa — nee CHECK POI once scosern sonaneris 1595 REDEMPTION Helicopter Ride................ 1295 
APC soirnniivins tan ninsineanis nessa L08R gh catall 16° wihonus pockets Pony Ridaie RIG cscaicsseconvcs 995 
BLASTMAN............ 4995 14 445 Microwave Popcorn Vend..350 
Sane Sarink 895 7 eiaisinisiareie(eie sieve Siaieis bee's Wisie’s OWaistelsrewiesieets (like new 3 mo old)....2595 Pp es 
P aiateaacaiaciaiasiid FIG, SPCC G a ccscencsxnssessasanaes 625 


EQUIPMENT IS AVAILABLE SEPT. 15, 1992 
CALL STEVEN (609) 263-1377 OR ROB (609) 729-5371 
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Video Connection 


360° Steering Wheel 
Assembly (new) 


Includes all optics & hardware--Fits Leland & Atari games 


Special Sale Price $99 
916-678-5189 


gS = 
Video CONNECTION siso noustaiat PL. #110, DIXON, cA 95620 


100% COMPLETE - FACTORY KITS 








Street Fighter !l Championship Edition (2 pl. #1 Kit)..CALL Gates of Doom (2 pl. Medieval Masterpiece).............. $350 
Street Fighter II(2 pl.-Excellent Top Earner)............ CALL Two Crude (2 pl. Post Nuclear War).........ccccsccccscsrceeee $295 
Strata Bowling (Top Bowling Pin Buster).............. Special P-47 (2 pl. WWII Fighter Place Action).............ssssseee $295 
NEO GEO (One Slot Hardware and Fatal Fury).......... CALL Crime Fighter (2-4 pl. Street Punks Battle It Ouf)........ $295 
Road Riot (Hot Racing with Steering Wheel))............ $1650 Heavy Unit (Super Neon Graphics.).............ssssssseseees $295 
Knights of Round (2 pl. Medieval Fantasy)............... $1250 Spinal Breakers (2 pl. Commando Adventure).......... $295 
Super High Impact (Football Masterpiece)............. $995 Perfect Billiards (Pool Shark Special for u/r or Table)$295 
Rim Rockin’ B-Ball (2 pl. Hoop Shot Deluxe).............. $995 Arkanoid (Complete with Paddle Controller)............. $295 
Sunset Riders (2-4 pI. Wildwest Shoot-Um-Up)......... $995 Midnight Resistance (2 pl. Ex. Combat Action)......... $295 
Captain America (2-4 pl. Heroes Battle Evil Forces)...$795 Hellfire (2 pl. Space Action Thriller).................sscceeeees $295 
Wrestlefest (2-3-4 pl. Outrageous Wrestling)........... $695 Aurail (2 pl. Space Armour Attack)..............sssssssseseeees $275 
Final Fight (2 pl. Excellent Top Earner)...................... $695 Play Choice 10 Hardware Pack (New Kit)................000 $250 
Badlands (2 Steering Wheels/2 Gas Pedals)............. $595 Ghost Buster (2-3 pl. Clean the Ghosts Oulf)............... $195 
Gal's Panic(2 pl. Vert. ""R" Rated Bar Piece)................ $595 Teenage Mutant Ninja Turtles (2 pl.or4pl.)............... $195 
The Simpsons (2-4 pl. Bart & Homer Battle Evil)........ $595 Combatribes (2 or3 pl. Brawling Street Punks).......... $195 
Tetris (2 pl. Top Russian Novelty Piece).................... $595 Heavy Barrel (2 pl. Vert. Rescue Nuclear Planf).......... $195 
Dynasty War (2 pl. Evil Hooded Horsemen)............... $495 Robo Cop (Futuristic Half Cop-Half Robot)................ $195 
Magic Sword (2 pl. Top Medieval Sword Fighf).......... $495 Bio Ship Paladin (2pl. Star Cruisers Deep Space)....... $195 
Pit Fighter (2-3 pl.-Superb Digitized Graphics)......... $495 Pushman (R-rated Topless Blonde Maze)................. $195 
Smash TV (2 pl. Williams Shooting Masterpiece)......$495 Super Qix (Top Novelty Table Piece).................ssssc000 $195 
Cave Man Ninja(2 pl. Battle of Dinosaurs)................. $475 Sly Spy (James Bond & Golden Gun Adventure)........ $175 
Super Pool Ill (Ex. Pool Gamefor u/rortable)............. $450 M.J. Moonwalker (2 or 3 pl. Shootin’ & Dancin’).......... $150 
WWF Superstars (2 pl. Hulkmania at It's Best)........... $450 Double Dragon or DD II (2 pl. Karate Action)............... $150 
Super Buster Bros. (2 pl. New"Panic" Modell).......... $395 Ninja Gaiden (2 pl. Fast Action Ninja Combaf)........... $150 
Shadow Dancer(2 pl. Superb Kung Fu Action)........... $395 Attaxx (2 pl. Exelllent Novelty Teaser)..................cc000 $125 
Pig Skin (2 pl. Bone Crunching Football).................... $395 Rygar (27 Rounds of Fast Action)...............ccssesscecsssesees $95 
Air Buster (Classic Airplane Shooter).....................0 $395 Play Choice 10 Software..............sssccsssccssseceeseees $25-$45 
Crime City(2 pl. Super Inner City Combaf)................ $395 VS RBI Baseball or VS Super Mario Bro.................+++. $150 
MVP (2 pl. Baseball's Greatest).................:ssseceeeeeeeees $395 VS Unisystem Gun (Brand New Red)...............sssescceeees $75 
Rampart (2 pl. Medieval Fortress Strategy)............... $375 VS Golf or VS TKO Boxing or VS Freedom Force.......... $49 
Desert Assault (2-4 pl. Savethe Kuwait Oil Fields).....$375 100 Clean Conversion Cabinets...................0000 $195-$250 





Complete Counter Top Games: Status Super Trivia..$695, Pro Sports..$595, Crown's Golf..$595 
oo 2 kits & get a free control panelbutton label sheet or 50 push buttons 
Buy 3 kits & get a free Gold Medalist Kit (a $95 oo or free Pushman (G-rated kit - a $95 value) 


or get a $100 Discount on am ase of Desert Assault & 


CALL TOLL FREE 1-800-44HOT-KITS (1-800-444-6854) 


We | We Ship Worldwide Worldwide alll | Buy, Sell or Trade | Buy, Sell or Trade or om 


PHONE CALL OR WRITE FOR FREE NEWSLETTER 
916/678-5189 ‘The Conversion Kit Hit Parade-over 200 Kits Listed" 91 6/678-1 313 
FREE with order of any TWO Kits--Control Panel Button Label Sheet OR Freedeom Force Software 
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August 27-29 

Japan Amusement Machine 
Manufacturers Association 
(JAMMA) Annual Trade Show, 
Ryutsu Centre, Tokyo, Japan. 
Contact JAMMA (011) 81-3-593- 
2564; FAX (81) 3-581-3656. 


August 31-September 8 
Dynamo U.S. Shuffleboard 
Open, Howard Johnson South 
Plaza, Austin, Texas. Contact 
The Shuffleboard Federation 
(313) 380-9300. 


September 2-7 

Tornado World Championship 
of Foosball, Dallas/Ft. Worth 
Airport Hilton, Dallas. Contact 
Tornado promotions (303) 
933-1170. 


September 10-13 

North Carolina Amusement 
Machine Association (NCAMA) 
Annual Convention, Stouffer 
Winston Plaza Hotel, Winston- 
Salem, N.C. Contact NCAMA 
(919) 584-4833; (919) 584-6669. 


September 15-17 

Fun Expo, Second Annual 
Family Fun Center & Miniature 
Golf Show, Convention Center, 
New Orleans. Contact Bailey 
Beeken, Bellwether Expositions 
(914) 682-2027; FAX (914) 
682-2152. 


October 1-3 

Amusement and Music Oper- 
ators Association (AMOA) Expo 
92, Opryland Hotel and Con- 
vention Center, Nashville, 
Tenn. Contact AMOA (312) 
245-1021. 


October 15-18 

ENADA’92, Italian Amusement 
Trade Show, Rome, Italy. Con- 
tact SAPAR-AGIS (011) 39-6- 
440-3686. 


October 21-23 

FER ’92 International, Spanish 
Amusement Trade Show, Bar- 
celona, Spain. Write FER ’92, 
Avda Diagonal, 474, 08006 
Barcelona, Spain. Tel. (93) 
416-14-66; FAX (93) 415-00-95. 


November 5-7 

National Automatic Merchan- 
dising Association Trade Show 
and Education Sessions for 
Vending/Foodservice Manage- 
ment, Washington Convention 
Center, Washington, D.C. Con- 
tact NAMA (312) 346-0370. 


November 9-15 

Dynamo North American Shuf- 
fleboard Championships, 
Sands Regency Hotel & Casino, 
Reno, Nev. Contact The Shuf- 
fleboard Federation (313) 
380-9300. 


November 12-15 
Pinball Expo ’92, Ramada 
Hotel/O’Hare, Rosemont, Ill. 
Contact Rob Berk (216)369-1192 
or (800) 323-3547. 


November 18-21 

International Association of 
Amusement Parks and Attrac- 
tions (IAAPA) 74th Annual Con- 
vention, Dallas Convention 
Center, Dallas. Contact Joe Ru- 
ble (703) 836-4800. 


1993 


March 11-13 

American Coin Machine Expo 
(ACME), co-sponsored by Play 
Meter and AAMA, Las Vegas 
Hilton Hotel and Sands Con- 
vention Center, Las Vegas, Nev. 
Contact W. T. Glasgow Inc. (708) 
333-9292. 
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e here in the great state of Loo- 

ziana have a lesson to teach 
you folks chasing video lottery, or 
video poker, as we’ve chosen to call 
it. It’s a very simple lesson, and it 
goes like this: politicians are un- 
predictable. You already knew 
that? Let me be more specific: even 
after passage of a statute legalizing 
video lottery, don’t be surprised if, 
down the road, there’s a movement 
to wipe it out. 

Here’s the story. Our illustrious 
governor, Edwin Edwards, has long 
contended that casino gambling is 
the one and only tonic to revive the 
state’s ailing economy. Many ques- 
tioned whether his motives were 
altruistic, believing that the silver 
fox simply preferred to lug suitcases 
full of cash to New Orleans rather 
than all the way to Las Vegas. When 
he lost the governor’s mansion (I 
should be clear: it was lost via the 
election process, not in a bet) to Bud- 
dy Roemer in 1987, it was felt that 
the idea of casino gambling had 
been snuffed out along with the 
political life of Edwin Edwards. 

But like a Cajun phoenix, Edwards 
rose from the ashes and reclaimed 
the governor’s office in 1991, 
defeating David Duke in arace that 
pitted The Crook vs. The Klansman. 
(Boy, do we know how to generate 
favorable press down here?) During 
his campaign and up until the start 
of the 1992 legislative session, Ed- 
wards proclaimed that he was tak- 
ing a hands-off approach to casino 
gambling. He wouldn’t lobby for it, 
but should a bill reach his desk that 
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called for creation ofa single casino 
in New Orleans—or one in every 
parish, one would believe—he’d sign 
it. 

But once the session started, it was 
vintage Edwards. When it appeared 
that a casino bill would not make it 
out of the House, he resorted to a 
tactic favored by the brothers Long, 
Huey and Earl: he promised 
recalcitrant legislators plenty of 
pork for their districts in exchange 
for a “yea” vote or, alternatively, 
threatened to sabotage a project 
earmarked for their backyards. 
After assorted shenanigans (call me 
if you want the scoop; I would need 
four pages to recite them all), the bill 
finally passed in the House and 
Senate. New Orleans would get a 
land-based casino at the foot of 
Canal Street. 

Legislators then juggled various 
amendments to the bill, most aimed 
at constitutionally limiting the 
number of casinos in New Orleans 
to one (the bill as passed had no such 
limitations). With only days left in 
the session, the House dropped a 
bombshell: it passed an amendment 
that limited the number of casinos in 
New Orleans to one, but it also 
repealed the video poker law passed 
in 1991 at the end of Roemer’s 
tenure. Edwards has long expressed 
his distaste for the machines, so 
everyone knew where he stood. 
Many House members said they 
voted to repeal video poker because 
gambling had gotten out of hand in 
Louisiana, and it being the most in- 
jurious to poor, misguided souls, it 
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had to go. Editorial writers and com- 
mentators cheered; the menace, if 
the Senate went along, would final- 
ly be removed. We could all leave 
our doors unlocked again. 

The Senate was set to vote on the 
House amendment the next day, on- 
ly about 24 hours before the session 
had to close. The fate of a fledgling 
new industry, one fought for long 
and hard by a dedicated group of 
coin machine professionals, laid in 
the balance. Would the Senate kill 
video poker before it had a chance to 
prove itself? Thankfully, no, but that 
tense two-day period should serve 
as a lesson to all who strive for 
legalized video poker. This amend- 
ment came out of the blue; it was a 
total shock to everyone. Video poker 
was used as bait by some legislators 
to try to get their way on an issue 
much more important to them. It 
failed this time in Louisiana, but 
who’s to say it won’t happen again 
the next time the Legislature con- 
venes? 

Don’t think this can only happen 
in the banana republic I call my 
home, Louisiana. As long as there 
are backstabbing politicians in this 
land, no state’s video poker law is 
safe. UJ 


: j @ ; $ ‘ @e 
Christopher Caire 
News Editor 
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SELL MUSIC 
INCREASE YOUR CASHBOX 


The Rowe LaserStar’ America CD-100C 
The Fastest And Most Spectacular Display 
Of Music Merchandising Ever 


e Panoramic view of 12 CD jackets 
e INCREASE YOUR CASHBOX 
e Attract more and more players 

e INCREASE YOUR CASHBOX 
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e View 12 new CDs at the touch of a button 
e INCREASE YOUR CASHBOX 


e Music merchandising at its very best 
‘ e INCREASE YOUR CASHBOX 


e Increase Your Cashbox 
e Make It Fast, Make It Easy — Your Customers Will @ 
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. & High speed offroad moto racing 
with shooting action. 
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= Realistic handlebar controls with 
~~ .  twist-grip throttle feature. e 
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J ee Wee in Las»Vegas. 
Vi, zz . 





2 
? DIMENSIONS 
| Height: 71 inches (180 cm) 
Ry d OT) ) | aaa OD) 
; independent motors give full- ie x Width: 33 inches (84 cm) i 

respond to player control and nai 9 80 iar: Weight: 1158 Ibs (526 kg) 
TMC Mies MMs) Sirti, et eed) a ° : >. 
leans, pivots and does wheelies. The realistic A 
handlebar controls, add to the simulation. 4 , y YEAp 
To maximize earnings, operators can link ye ace cr yP) chp 
TEM a ae Cob A mat tel Me eet ttet Medan) itt ae 
With two players in the race, both are allowed to 
continue play as long as one player crosses the is 
finish line within the time allowed. sce eee 
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